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It takes 
a Matched 


Team 


















to get 
best results! 





That’s why you get Cleaner Clothes, Greater Production 


and Lower Washing Costs with MTD ( MATCHED TEAM DETERGENCY ) 


Try the remarkably efficient, completely different Matched Team Deter- 
gency washing method and give yourself the advantages of turning out 
cleaner bundles, in greater volume, at lowest cost per wash. Here’s why: 


MTD combines the dirt removal qualities of two cleaning agents—Bilt, a 
high-powered soap base break and Orvus Hytemp Granules—a high tem- 
perature detergent. Together they catch every type of soil in a “crossfire 
cleaning action”’ to give you results that satisfy the fussiest customer. And 
MTD, by reducing rinsing time by as much as 50%, cuts down on hot 
water expense and lets you turn out more washes per hour. 


You and your customers will be pleased by the matchless performance of the 
MTD washing method. Give it a trial for 30 days and you'll be convinced. 


Pookrtiantl Bulk Soap Sales Department, P. O. Box 599, Cincinnati 1, Ohio 














ror PERFECTION IN 
LAYBACK COLLARS ) 


Bishop 
TRIANGULAR 
LAY BACK: 


Buttoner Post 


| 
LAYBACK: 


Collar-Former 


(patented) 


PAT. 
APPLIED 
FOR 


Final touch to Layback-Collar perfection. 
TRIANGULAR Post PRE-forms collars 
to new shape ... adds to neckband 
“ironing” for extra comfort. Prevents 


distortion and ugly “break-overs.” 
Electrically-heated for drying with no 
production delay. Safe “Cool Top” ~ 


hea tat. LAYBACK COLLAR-FORMER 
cuts t radiation. CHANGE-A-BLOCK ASSEMBLY 





Mounts directly in existing shirt-fold 
| tables for modern collar smartness and 
==] comfort ... new beauty and economy 














of packaging. Doubled heat for firm, 








FROM THE 
non-crush Layback collars that give 


COLLAR a - <it ) FROM THE laundered shirts real “like-new” look. 
ly ” LAYBACK 


COLLAR- 


\ FORMER 


BISHOP’S LAYBACK : 


be 97% dry, or wilting and wrinkles 
SUPPLIES THE | ‘result. Today's shirt units sacrifice 
MISSING DRYING drying time for production. Extra heat 
of Buttoner Post and Layback Collar- 
Former provides the needed drying and 
increases shirt output. 
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What Makes a Winner! Eight 
Biographical sketches of the six top contestants in StaRCHROOM’s Parade of Pounds 
Progress Contest 

Of Joy 

A Smile Is No Umbrella By Lou Bellew be TP 

It was quite an 


A new marquee provides many distinct advantages for the Foasberg plant experience! My 
in Long Beach, California good wife, 
iis on 
How Much Profit Are You Making? a game 
AIL’s Cost Analysis Report for 1957 shows national average plant profit at the other day 
3.8 percent after her regu- 
lar visit to the 
Young Men's Conference Set obstetrician. 
Laundry executives under 40 to hold ninth annual meeting at Cincinnati And calmly announced that he was ready 
October 10-11 weekend to take her to the hospital that afternoon 
for delivery. I almost fell off my chair! 
We had accepted the due date as 
being around the middle of July and 
Coin-Op Competition By Henry Mozdzer planned our schedule around it. And 
aa : : ogee 5 why shouldn’t we? After all, the same 
ogy are oy a oar Oe laundries in existence today. doctor had predicted our daughter Carol 
10 owns them and what are they doing: Ann’s birthday and missed it by just 
Hot-Water Heaters As Load Aids By Joseph C. McCabe sg hours or so. But this ‘was onl the 
ast day of June. Two weeks before . . . 
and—well, we just weren't ready. 
Irene went on to say that she had 
CONVENTIONS —— off. She told the doctor she still 
ad some shopping and _ housecleaning 


to do. And besides, her husband had an 


Vancouver Hosts Northwest appointment to do a plant story in New- 
port the next day. (I often marvel at 


Teamwork Midwest Theme her devotion to duty. But, then again, 

as Miss Dzurek she was a secretary with 

Floridians Look Ahead our Business Papers Division on the ad- 
vertising side for some seven years. ) 

The doctor assured her the baby 

would be born within 48 hours and she 

DEPARTMENTS agreed to check into the hospital the 

following day. I didn’t dare go to New- 


New Preducts and Literature . . 4 News From the Allied Trades . port. But Irene finished her chores; 
checked into maternity and let nature 


Editorial 8 ALLL. Activities take its course. 
Robert Louis was born at Stamford 


Starch-Starved Plant Solves Problems By Harry Yeates 


Rhapsody in Bellew 30 Convention Calendar (Connecticut) Hospital, July 2— the 
date of our third wedding anniversary. 


Laundry Business Trends 34 Obituaries He’s eight pounds of boy and we all 
love him.—Henry Mozdzer 


For Your Information 38 Index to Arvertisers 


Laundry News Notes 46 In the Wash 
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onstruction. ° 
Satety-Lock ) safely and 
easily: The distinctive to 
in the right place! 

NG~— Heevy Duty 
x 2.ply ea ight Body. All-seo 
lock stite i yarn withstands abrasive 
and chemic 


Knitted TOP is sewn to 2 ply 


— These nets are pre-shrun 
n after prolonged washing- 


cost COLOR SY STEMS = The Knitted TOP Peerless 
e-eit olored tops sewn fo e body, 
or with co re) i olors: en, 
Gold, Violet, - Bla in White- 

anteed fast an ° g. These 

inexpensive 


Try a sample ord 


available from leading 
distributors everywhere 


GIBRALTAR FAB 


2954-36TH STREET ° pROOKt 


ms are double-sew™ 


k to retain their 











NEW 
PRODUCTS 


LITERATURE 











New Self-Cleaning Pipeline Strainer 


A new line of semisteel, self- 
cleaning pipeline strainers in 
sizes from Y% inch through 3 
inches has been announced by 
Sarco Company, Inc. for avail- 
ability in the late fall. 

Features of the new strainer 
include high-strength construc- 
tion, internal design that in- 
sures tight fit of the screen 
cylinder, perforated heavy- 
gauge screen with spot-we'ded 
lap seams, and built-in sedi- 


ment collection chamber inte- 
gral with cap. 

According to the manufac- 
turer, the 45-degree design fa- 
cilitates cleaning by blow-off. 
Every strainer is said to be hy- 
drostatically tested and is rated 
for saturated steam or liquids 
to 250 p.s.i. and 475° F., total 
temperature. 

For further information write 
to Sarco Company, Inc., 635 
Madison Ave., New York, N. Y. 


Tomahawk Cleaning Pad Designed by Keever 


A new cleaning 
Keever Tomahawk, designed 
for the hard-to-reach surfaces 
of cabinet sleevers and cabinet 
bosom body presses, has been 


pad, the 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written « 1 your letter- 
head. Be sure to meution 
STARCHROOM LAUNDRY 


JOURNAL, 











announced by The Keever 
Starch Co. 

The working head of the 
Tomahawk is covered with a 
pad of nonscratching bronze 
wool, shaped to fit the contours 
of all cabinet presses. The 
cleaning pad is mounted on an 
18-inch wooden handle, which 
permits reaching out-of-the-way 
areas without risk of bodily 
contact with the heated por- 
tions of the presses. 

The Keever Tomahawk is 
being offered as a set with four 
heads and the handle. The ex- 
tra heads provide a reserve sup- 
ply, and may be used alone 
for cleaning and _ polishing 
washers, the heads of all other 
types of presses and other 
smooth metal surfaces, accord- 
ing to the manufacturer. 

For further information write 
to The Keever Starch Com- 
pany, 538 E, Town St., Colum- 
bus 15. Ohio. 


New Motorola Radiophone 


{ 
epee! “3 


Motorola Inc, has announced 
a new mobile two-way radio- 
phone operating in the 450-470 
megacycle frequency band. The 
equipment utilizes transistors 
in the power supply rather than 
the traditional mechanical vi- 
brators. 

The design combines trans- 
mitter, receiver and power 
supply portions of the unit on 
one chassis, rather than three. 
The new model weighs 34 
pounds, It is packaged in a 30 
percent narrower 10-inch hous- 
ing, says its manufacturer, en- 
abling both under-dash and 
trunk mounting. 

The new radiophone pro- 
vides 18 watts transmitter 
power output and a new high 
of 3 watts receiver output. It 
is available in both carrier 
squelch and dual-squelch Pri- 
vate Line (carrier plus tone- 
coded squelch) versions. The 
unit operates from a 12-volt 
electrical system, positive or 
negative ground. 

For further information write 
to Motorola Communications 
& Electronics, Inc., 4501 W. 
Augusta Blvd., Chicago 51, Ill. 


New Water Repellent 


ut 
a . 


“i 


lk 


- 
|e: 
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The Stamford Chemical Com- 
pany recently announced the 
availability of a new water re- 
pellent, Vivitex 100 Plus. Be- 
cause of a built-in soap neu- 
tralizer in the new product, it 
is now possible to repel gar- 
ments drycleaned in any type 
of charge system, claims Stam- 
ford Chemical, 

According to Dr. §. Machlis, 


president of the company, the 
durability of Vivitex 100 Plus 
rainwear will maintain repel- 
lency throughout the wear of 
the garment. 

For further information write 
to The Stamford Chemical 
Company, 45 Jefferson  St., 
Stamford, Conn. 


New Commercial Vehicles 


Two new three-wheel com- 
mercial utility vehicles have 
just been introduced in this 
country by the Innocenti Cor- 
poration, U. S. distributor of 
Lambretta motor scooters. The 
announcement was made by A. 
Sinclair Gray, general manager 
of the corporation, 

Called the FD-c line, the 
new Lambretta commercial ve- 
hicles are capable of carrying 
loads of over 750 pounds at 
speeds over 40 miles per hour, 
while delivering 75 miles per 
gallon of gasoline, says Mr. 
Gray. They are expected to find 
application as pickup and gen- 
eral transport vehicles. 

Engineering features of the 
new Lambretta include: a 
main shaft drive system; a new 
heavy-duty forced air cooled, 
148 c.c. one-cylinder, two-cycle 
engine; special high torque 
gear ratios; three forward 
speeds; reverse gear; hydraulic 
rear wheels; a 
starter; emer- 
gency brake for parking on 
hills, and a_ steering wheel 
damper for better control on 
rough roads. 

The new commercial utility 
vehicles come in two different 
models—a closed panel truck 
(pictured) and an open pickup 
truck. 

For further information write 
the Innocenti Corporation, 43 


W. 6lst St, New York, N. Y. 


brakes on the 


hand-operated 


Wagner Sign Handbook 

A 32-page pocket-size hand- 
book on “How To Use Change- 
able Copy Boards Most Profit- 
ably” has just been published 
by Wagner Sign Service, Inc. 

More effective use of these 
boards through careful planning 
and proper maintenance is cov- 
ered under chapters dealing 
with Storage of Letters, Plan- 
ning and Writing Copy, Apply- 
ing Copy to the Board, Proper 
Spacing of the Display, and 
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Here at last! The Amazing New 


AJAX DOUBLE-BUCK CABINET 
BOSOM BODY PRESS... 
Outproducing Any 1-2or3 Girl 


Shirt Finishing 
Unit Ever Built 


QO fs f) vi 

Oo Hew, 40 Revolutionnny 

it makes all other shirt finishing methods 

old-fashioned! 

®@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

@ Flexible and Versatile, it can be used 
as a 1, 2, or 3 girl unit, to handle vol- 
ume variations. 

@ Compact, 10’ x 10’, it requires little 
more valuable work area than one girl 
units. 

® Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts, 

@ Ajax Doubie-Buck turns out more shirts 
than any 1, 2, or 3 girl unit ever built, 


Look Ahuad Only AJAX can increase 


your profits beyond the capabilities of | 


conventional units. Put AJAX to work for 
you, Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 
City, Utah, 


Since 1929 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE" 


619 S. Sth W.-Salt Lake City, Utah 


September, 1958 








MTH 


COLLAR & CUFF 
PRESS 


2 Presses in 1 .. . high velo- 


city heads . . . Presses collar 
while cuffs are being laid. 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE” Seam 
Indicator for varying sleeve 
lengths. 


FOLDING TABLE 


Provides simple, fast opera- 
tion, Full or semi-automatic 
models, with stand-up or 
lay - down collar blocks, 





i) i 











When Should Copy Be 
Changed. The importance of 
cleanliness and proper illumina- 
tion also are detailed. A spe- 
cial section lists 678 eye-catch- 
ing slogans, 

For a copy write to Wagner 
Sign Service, Inc., 438 S. 
Hoyne Ave., Chicago 19, Wl. 


New Packaged Boilers 





A line of new automatic boil- 
ers designed for hot-water sys- 
tems is being offered by York- 
Shipley, Inc. The new units 
will deliver either continuous 
heat at varying rates of heat 
flow or intermittent heat at a 
fixed rate of heat flow. 

The new SPW line includes 
14 models in capacities of 30 
to 50 hp., manufacturer’s cer- 
tified rating. Standard pressure 
is 30 p.s.i. and standard maxi- 
mum temperature 250° F, The 
burners may be specified for 
light oil, heavy oil, gas or gas- 
oil combinations. 

Featured in the new boilers 
are reverse flow with the boiler 
on the suction side of the 
pump, a diffuser tube, an air 
vent connection, blending 
valves, antishock control, 
mounted and wired circulators, 
low-water cutoff and all-welded 
and flanged piping. Model 
SPWC-57-50-N3 is pictured. 

For further information write 
to York-Shipley, Inc., 500 Jes- 
sop St., York, Pa, 


New Water-Heater Catalog 

A new 1958 catalog for tank- 
\ess water heaters is now avail- 
able from the Portmar Water 
Heater Company, Inc. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
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The catalog describes the 
company’s WH series twin-coil 
volume water heater which 
supplies automatic hot water 
without a storage tank. Installa- 
tion and hookup charts are giv- 
en, while capacity and dimen- 
sion charts list the proper size 
water heater for cleaning plants 
and laundries. 

Built in accordance with the 
requirements of the American 
Society of Mechanical Engi- 
neers Boiler Code, the WH 
series water heater works with 
oil or gas. With }4 sizes to 
choose from, these water heat- 
ers can deliver from 300 to 
6,000 gallons of hot water per 
hour, 

For a copy of the catalog 
write to Portmar Water Heater 
Company, Inc., 193 Seventh 
St., Brooklyn 15, N. Y. 


Coin-Operated Extractor 





The Red Ball 15 extractor de- 
signed specifically for coin-store 
operation has been introduced 
by the Bock Laundry Machine 
Company. It is a 15-pound, 
fully automatic, fluid-driven ex- 
tractor which occupies a floor 
space of 2 by 3 feet. 

The Red Ball 15 has operat- 
ing instructions permanently 
imprinted in the inside of the 
pop-up cover as well as on the 
exterior of the cover. 

The machine is operated by 
inserting a coin, turning the 
knob on the meter and closing 
the cover. The machine will au- 
tomatically lock the cover, ex- 
tract, apply the brake, and after 
a time-safety delay, pop the 
cover open. The cover cannot 
be opened while the extractor 
is in operation, nor can the ex- 
tractor be started while the 
cover is open. All handles and 
gripping surfaces have been re- 
moved from the cover to pre- 
vent forcing of the cover-lock- 
ing mechanism, 

A large 17-by-22-inch illus- 
trated wall poster is furnished 
with each extractor complete 
with loading instructions. An 
11-by-34-inch window streamer 
is also furnished, advertising 
Red Ball Fast Dry Service. 

For full details and specifica- 
tions write to Bock Laundry 
Machine Company, Toledo Fac- 
tories Bldg., Toledo 2, Ohio. 


Ductile-lron Construction 





W. H. Nicholson and Co. 
has switched to ductile iron for 
the cylinder heads riveted to 
the stainless-steel] drums of 
three sizes of laundry washers. 
Malleable iron had been used 
previously for these 36-by-36- 
inch, 36-by-54-inch and 42-by- 
84-inch washers. “The differ- 
ence in the two materials is 
reflected in the delivery dates, 
which are much better for duc- 
tile iron,” reports Laning Har- 
vey, manager of Nicholson's 
plant No. 2. 

The rough castings are made 
by the T. B. Wood's Sons Co., 
Chambersburg, Pa.. and ma- 
chined by Nicholson. 

Nicholson also reports good 
results in the substitution of 
ductile iron for cast steel in the 
trunnions of many of its stand- 
ard washers and standard and 
unloading stainless-steel] was’)- 
ers. The new ductile-iron trun- 
nions are said to be tough, rigid 
and shock-resistant and to meet 
approximately the same specifi- 
cations as steel with regard to 
tensile strength and elasticity. 
Pictured is one of the 36-by- 
36-inch washer cylinders show- 
ing ductile-iron head and trun- 
nion. 

For further information write 
to W. H. Nicholson and Co., 
Wilkes-Barre, Pa. 


Greenacre Receives First DeKalb Forward-Van Unit 





<li 
Pictured is Larry Greenacre, 
Greenacre Cleaners, DeKalb, 
IlL., receiving keys for the first 
production model Forward-van 


unit manufactured by DeKalb 
Commercial Body Corporation. 


Econ-O-Wash Booklet 


A new illustrated booklet on 
Ecen-O-Wash unattended, coin- 
operated, self-service laundries 
is now available from Small 
Equipment Co, 

The booklet tells why coin- 
operated, self-service laundries 
are popular with housewives, 
and discusses the advantages of 
owning an Econ-O-Wash as a 
second business or sideline. It 
illustrates the equipment in- 
cluded, tells how to get a busi- 
ness started and what can be 
expected in the way of profits 
and return on investment. 

For a copy of the booklet 
write to Mrs. Wilma Mielke, 
Smal) Equipment Co., Division 
of The American Laundry Ma- 
chinery Company, Cincinnati 
12, Ohio. 


Press-Cleaning Mitt 


The Bulldog Cleaning Mitt, 
now being offered by X. S 
Smith, Inc., has been designed 
to give the operator proper pro- 
tection while cleaning the press 
head at operating temperature 
The mitt is reversible, with a 
steel wool pad on one side and 
a soft polishing pad on the other 
side. 

According to the 
turer, the Bulldog Mitt im 
proves the quality of the finish 
and increases production since 
garments will not stick when 
the buck has been cleaned with 
the Mitt. It is also said to re 
duce the number of do-overs 
by giving a wrinklefree finish 
to the work and insuring a 
smoother, cleaner appearance. 

For further information write 
to X. S. Smith, Inc,, Box 272, 
Red Bank, N. J. 


manufac- 






The new Forward-van body 
is available in three sizes—8-, 
10- and 12-foot lengths. Fea- 
tures include a front crash rail, 


wraparound front and _ rear 
Continued on page 64 
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From every washer load... 














you get uniforms that finish right © 





Licoumea FOR STARCHES that are 
quick-boiling — give fast penetration 
—permit easier ironing? You can 
depend on Clinton Corn starches for 
all these pluses in every washer load 


because: 


CONSISTENT FORMULATION MAKES 
CLINTON PRODUCTS RELIABLE 














Three analytical control laborator- 
ies and several single-purpose test- 
ing stations are located at strategic 
points in our plant. They check 


every stage in the processing of all 
products... they check all finished 
products to be sure specifications 
are met exactly. That’s why you 
can depend on Clinton Products to 
do the job for which they are needed. 
Your Clinton salesman can help 
you select the right starches to meet 
your operating needs. And, should 
you need special production advice, 
prompt technical service is avail- 
able when you need it. Call your 
Clinton salesman today, or write: 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 





September, 1958 





... Where research today 


improves tomorrow’s product 
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Stauhtwom Editorial 





Give the ladies a hand 


Dr. Ernest Dichter’s recent motivational research studies for 
the diaper service industry make one observation which we 
have all suspected but are happy to have confirmed. And that 
is this; For all the expensive, newfangled appliances the house- 
wife has at her disposal in this modern day and age, they really 
haven't saved her much time in doing her chores. 

The purpose of Dr. Dichter’s depth interviews, in this case, 
was to find out why it is that housewives subscribe to a diaper 
service when they have a washing machine at home. 

As it turned out, a number of them cited the time factor. 
Even though the machines eliminated the drudgery of wash- 
ing, the housewives pointed out that the machines were more 
complicated and still required their presence. There were num- 
erous dials to be set, supplies to be added; the wash had to be 
removed, hung up and taken down, folded, etc. (In doing the 
family wash, of course, there was also the extra task of ironing 
which still consumes a great deal of time in spite of all the im- 
provements that have been made in irons. ) 

All the labor-saving equipment is fine, but what the ladies 
really need and want is a couple of extra hands. Those who can 
afford it seek domestic help where they can get it. Others turn 
to service industries that give them the type of service they 
need at a price they can afford to pay. All to give them more 
time for other things. 

This no doubt accounts, in part at least, for the current 
booming popularity of the coin-operated laundries throughout 
the country. Any number of laundrymen have told us that a 
good number of their coin-operated laundry users have wash- 
ing machines at home. But they prefer to de the work outside 
the home because they can do more than one washer load at a 
time and have the whole week’s work washed and dried in an 


hour. 





Wash-and-wear is the hottest 
thing in the textile field this year. 
And it seems as if every manu- 
facturer is going all out to make 
and promote the minimum-care 
line. 

Price-conscious consumers have 
offered some resistance but this 
barrier may not seem so formida- 
ble in the near future, The break 
came several weeks ago when a 
nationally known shirt manufac- 
turer announced a $1 cut on its 
no-iron shirts, This move prom- 
ises to make wash-and-wear shirt- 
ing more competitive with stand- 
ard models, And it’s not unlikely 
that other shirt makers will try 
to follow suit, pricewise. 

This means that laundrymen 


can expect to get more wash-and- 
wear shirts in their plants in the 
near future. And if the price cuts 
are made at the expense of qual- 
ity then our industry will see a 
lower grade of shirt material and 
greater use made of chlorine-re- 
tentive resins. 


The year 1959 will probably be 
the most crucial one for the wash- 
and-wear trend, It may be just 
the beginning or the end, de- 
pending on whether the consum- 
er accepts or rejects the minimum- 
care claims, Unfortunately, the 
laundryman cannot afford to sit 
and wait for the final decision. 
He must prepare now for either 
eventuality. 
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these ane the EXCLUSIVE 


HUEBSGH FEATURES 


THAT ASSURE BETTER PERFORMANCE 
AN DD MORE SATISFIED CUSTOMERS 






SELF-CLEANING 
LINT SCREEN 


Automatically cleans itself and 
deposits lint on "Magic Carpet.” 
No knob to pull ...no handle to 
turn...no cumbersome drawer, 

























“MAGIC CARPET” 
LINT REMOVAL 


Whisk away lint in seconds. 
Simply remove front panel and 
slide lint from “Magic Carpet” 
into a container. 





COIN METER AT 
NEW LOWER HEIGHT 


Your customers will appreciate 
the new, lower easy-to-reach 
coin meter... just as they ap- 
preciate Huebsch’s fast and 
efficient drying. 














Locks on All Panels * Temperature Control 
High Temperature Limit Control * Glass Door 
Door Safety Switch * Choice of Any Color 
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HUEBSCH Greutd DRYERS 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL TUMBLER-DRYERS 
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Top Six Parade of Progress 


Contestants Tell... 


WHAT MAKES A WINNER! 








"Sales and public 
relations are the most 
important elements 


of our business ...*°° 


Joun K. WirHERSPOON 
Vice-President 

Dupont Laundry & Dry Cleaners 
Washington, D. C. 


Mr, Witherspoon, 50, won first 
prize in the sales category for his ideas 
on recovering lost customers. 

As a 30-year man in the industry, 
he believes that sales and public rela- 
tions are the most important elements 
of the business. (Most important be- 
cause they will determine whether or 
not we stay in business.) Of the two, 
he believes that most progress in the 
future will be made in the field of 
public relations. 

“At the present time,” says Mr. 
Witherspoon, “we know so very little 
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about our customers that any contri- 
bution is bound to be helpful.” 

Mr. Witherspoon was born in Pitts- 
burgh, Pennsylvania, and brought up 
in Columbus, Ohio. On completing 
high school, he took a correspondence 
course in accounting. And started his 
career in the industry as an account- 
ant with the General Laundry Com- 
pany of Columbus in 1928. He be- 
came so intrigued by the many and 
varied aspects of the business, how- 
ever, that he gave up bookkeeping 
and set out to learn all he could about 
plant management. 

On leaving General in 1942, he 
joined Dupont Laundry, and has been 
actively engaged in making it one of 
the most progressive plants in the 
country during the past 16 years. 

Mr. Witherspoon is past president 
of the Ohio Laundryowners’ Associa- 
tion as well as past president of the 
Maryland District of Columbia & Vir- 
ginia Laundryowners’ Association. He 
is a member of the Washington Board 
of Trade and a Mason. 

While being the son of a minister 
may or may not have anything to do 
with it, he enjoys productive forms of 
recreation such as are involved in 
maintaining his home and 7% acres 
of property. 

He is married and the father of six 
children—four boys and two girls. 
Since five of them are of school age, 
he has no problem in deciding what 
to do with the prize money won in the 
Parade of Progress contest. Half of it, 
however, says Mr, Witherspoon, will 
go to the company’s advertising 
agency—Peggy Dwyier & Associates 
—for prompting and preparing his 
entry in the contest. 

With all due modesty, Mr. Wither- 
spoon admits that he thought his ideas 
on recovering lost customers were 
good enough to win some prize, The 
judges were more emphatic. They 
concurred unanimously that the Du- 
pont entry was tops. 


“The business 
is there. All you 
have to do is go out 


and get it...” 





Joun Puitip GREENE 
General Manager 

The Troy Laundry & 
Dry Cleaning Co. 
Hagerstown, Maryland 





Mr. Greene, 50, won second prize 
in the sales category by describing his 
company’s outstanding sales promo- 
tion program which resulted in the 
plant’s now operating six days a week. 
“In spite of all this talk about de- 
pression,” says Mr. Greene, “we have 
never laid anyone off. We wanted 
others to know that we were doing 
well. And that they could do likewise. 
The business is there. All you have to 
do is go out and get it. 

“We haven't gone into branch stores 
or expanded in any way. All we did 
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was concentrate on the territory we 
had. There have been weeks when our 
sales volume ran as much as $2,000 
ahead of comparable weeks of the 
year before.” 

Mr, Greene was born in Keeseville, 
New York, where his father was en- 
gaged in the shirt manufacturing busi- 
ness. He was graduated from Lehigh 
University in 1931 with a Bachelor of 
Science degree in industrial engineer- 
ing. While at school he also distin- 
guished himself as an athlete and is 
still very much interested in sports. 
He was Middle Atlantic high-jump 
champ, a member of the University 
wrestling team and piloted a bobsled 
with the U. $. Olympic team. 

Coming out of school during the 
depression, he considered himself 
lucky to land a job as a bank teller. 
Later he joined his father in the shirt 
business. Thanks to his thorough 
knowledge of this field, he was hired 
away by Pilgrim Laundry of Brooklyn 
to set up its shirt repair department. 

During the next 16 years he learned 
the in’s and out’s of the laundry busi- 
ness and became a supervisor and 
trouble-shooter for the plant. He at- 
tended the year-long management 
course at the American Institute of 
Laundering and is presently vice- 
president of the AIL Alumni. 

After a two-year stint (1952-54) 
with the Navy laundries, he worked 
as plant manager for several East 
Coast plants. He has been with Troy 
for the past 1% years. 

As a married man and member of 
the AIL, NID, NIRC and the Tri- 
State Laundryowners Association, he 
still finds time to read STARCHROOM 
LauNpDRY JouRNAL and _ National 
Cleaner <& Dyer from cover to cover. 


“We had no 
magic formulas. 
We tried to use 


a fresh approach to 


an old problem... .° 


Invinc A. SPALDING, JR. 

Treasurer 

Boston Cleaners and Shirt Finishers 
Scranton, Pennsylvania 


Mr. Spalding, 41, placed third in 
the sales category for the story on 
how his plant increased sales 9.4 per- 
cent in a distress area. The judges 
were particularly impressed by the 
advertising and promotion techniques 
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that were used by this company to 
increase shirt volume from 2,000 up to 
7,000 per week in two years time. 

Mr. Spalding was born in Scranton 
and, as he grew up, was bound and 
determined to become a publicist. He 
served as assistant registrar and pub- 
licity director while attending Key- 
stone Junior College in Scranton. 
Then went on to get his bachelor’s 
degree in English and journalism at 
the American University at Washing- 
ton, D. C., in 1939. Upon graduation, 
he stayed on as public relations di- 
rector at the University for several 
years. When the war broke out he 
became a Red Cross field director. 

By 1945 he realized that his chosen 
profession would necessitate being on 
the road a great deal of the time; he 
wanted no part of it. 

His father had taken over Boston 
Cleaners in partnership with Milton 
Hill (now deceased) just before 
World War I and had always insisted 
that Scranton was a town of great 
opportunity. While Irving, Jr., had 
never had any interest in the business 
before, he decided to give it a try and 
he liked it. 

Irving, Sr., is president and still 
active in the business, Floyd Raine is 
vice-president and secretary and takes 
care of the production end of the busi- 
ness. Irving, Jr., found a natural niche 
in sales and promotion. 

Mr. Spalding is married and the 
father of two children—a boy and a 
girl. He belongs to the Kiwanis Club, 
is a Mason and a vestryman in the 
Episcopal Church. He bowls with one 
of the plant’s two teams and likes to 
play bridge for recreation. 

He was prompted to enter the Pa- 
rade of Progress contest because he 
felt the plant had done a lot in a diffi- 
cult community situation. But he was 
surprised when he learned the judges 
had selected his story as one of the 
grand prize winners. 


“Any plant 
can be improved— 
some a great deal, 
some to lesser degree 
No plant is perfect...” 
WituiaM B. Katz 
President 


Washington Laundry and Drycleaners 
Evanston, Illinois 





Mr. Katz, 41, won first prize in the 
production category for his systematic 
account of improvements made in his 
plant which resulted in reducing pro- 
ductive labor costs from 33 percent 
down to 24 percent of sales. 

It is his contention that any plant 
can be improved. And if the plant has 
not tried to keep pace for some time, 
then the improvements can be start- 
ling. 

Mr. Katz was born in Spokane, 
Washington, and brought up in Chi- 
cago. He is relatively a newcomer to 
the industry, with a solid background 
in chemical engineering. He earned 
his degrees at the University of Illi- 
nois and the Massachusetts Institute 
of Technology. He is a member of the 
American Institute of Chemical Engi- 
neers and the American Chemical So- 
ciety in addition to other professional 
organizations. 

He was a research supervisor with 
a nationally known oil company be- 
fore he decided to start a pharma- 
ceutical business of his own. It didn’t 
work out too successfully as a small- 
scale enterprise but he was more de- 
termined than ever to have some 
business of his own. 

In looking around the neighbor- 
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hood with his father, he found that 
the Washington Laundry was up for 
sale, Even though he knew nothing 
about the business he bought it be- 
cause he felt it was a real challenge 
to his engineering talents. And he’s 
been more successful at it than many 
an oldtimer in the field. 

He acknowledges a debt of grati- 
tude to his plant managers, the Mid- 
west Laundry Conference, the AIL 
and NID for their most valuable ad- 
vice and assistance as well as the 
Evanston Chamber of Commerce. 

Mr. Katz is married and the father 
of two children—a boy and a girl. 
Part of the prize money will be set 
aside for their future education. 

He is an avid reader of all types of 
trade journals in the engineering, 
power and laundry fields. He is con- 
stantly in search of new ideas, par- 
ticularly those that are related to mer- 
chandising and improving the plant’s 
services. 


“Everything that 
“doesnt work” 
is working at Monarch ...*° 
MaryoriE A. Dosss 
Executive Vice-President 


Monarch Laundries, Inc. 
New Haven, Connecticut 





Mrs. Dobbs took second prize in 
the production category for her per- 
sonalized account of the problems in- 
volved in taking over the managerial 
reins of an established but rundown 
plant. 

Mrs. Dobbs is the wife of Charles 
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M. Dobbs, who for 60 years has been 
president and general manager of 
Monarch Laundries, Inc. After seven 
years of illness, when he could no 
longer manage the plant as it should 
be run, he insisted that she try to do 
it for him. 

She had no previous business ex- 
perience but had been a member of 
the firm’s board of directors and knew 
something about the financial part of 
the business, After much discussion 
and coaxing she agreed to try, and 
through hard work and determination 
has been most successful. 

Born on a ranch in Baker, Mon- 
tana, Mrs. Dobbs inherited a talent 
for organizing from her homesteading 
father. (He was said to be the first 
man in the area to use and rent out a 
combine, and later took an active part 
in organizing farmers’ co-operatives. ) 

She was educated in Kansas City, 
Missouri, schools, and her first job 
was as a photographer's model in St. 
Louis. She later came East to stay 
with a sister in West Haven, Connecti- 
cut, and met Mr. Dobbs. They have 
been married for 14 years. She has a 
son and daughter by a previous mar- 
riage—Joyce, who is office manager 
at Monarch, and Jack, who is in the 
service and presently stationed in 
Hawaii. 

Mrs. Dobbs reports that she “was 
very active in community, civic and 
social affairs as chairman of this com- 
mittee and that.” But has had to give 
it up now that she drives 84 miles a 
day between the office and home. She 
is a member of the AIL and has ap- 
peared on several state association 
programs. 

She likes travel, swimming, photog- 
raphy and is currently taking flying 
lessons. 

She has faith in prayer and plans 
to give 10 percent of her contest win- 
nings to a presser (who serves more 
or less as a chaplain in the plant) for 
his church. 


"We want to feel proud 
of our business as one 
which provides a good 
livelihood for all 
those who participate .. .°° 
Ropert L. Larsen 
Vice-President 
Sanitary Laundry & Dry Cleaning 


Company, Inc. 
Santa Ana, California 








Mr. Larsen, 38, won third prize in 
the production category for his com- 
prehensive story on Sanitary’s pro- 
gram to improve production efficiency. 

“We entered the contest,” he says, 
“because we felt we had done a good 
job that would be competitive with 
what other plants had done, particu- 
larly during the period covered by the 
contest.” The judges thought so, too. 

Mr, Larsen was born in San Fran- 
cisco and more or less grew up in the 
business. (His parents have operated 
the plant since 1931.) He prepared 
himself for the task by earning a de- 
gree in industrial engineering at the 
University of Southern California and 
assumed active management of the 
plant with his brother right after the 
war. 

“T also read STARCHROOM regularly. 
The articles are well written and al- 
ways seem to be pertinent and abreast 
of the times. Among other things, | 
rate the cartoons as some of the best 
I have ever seen.” 

Mr. Larsen is married and the 
father of three youngsters—two girls 
and a boy. He is a member of the 
AIL, NID, California State Laundry- 
owners Association and the California 
Drycleaners Association. 

He was the Distinguished Service 
Award recipient of Santa Ana’s Junior 
Chamber of Commerce in 1951, 
president of the Santa Ana Club in 
1954, director of the California Heart 
Association in 1955, past president of 
the Santa Ana YMCA, vice-president 
of the Orange Empire Council of Boy 
Scouts, ete. 

In addition to this, he finds time to 
enjoy his hobbies of music, bad- 
minton, swimming and photography. 

His first impulse on learning that 
he was a $500 winner in the Parade 
of Progress contest was to have the 
check framed, but that was just a mad 
moment and he’s sure it will come in 
quite handy for other purposes. 


STARCHROOM LAUNDRY JOURNAL 


Wish arta 





your 
Ve putation 
OSES 


Ort 


Your 
wh ite 


work... 









are 


S 
< il 


Now is the time to use SIMPLEX and HY-WITE, the modern soaps that assure 
laundries of whiter, safer washes... that sharply cut time and labor costs, too! 


SIMPLEX and HY-WITE are complete soaps — add nothing to them — use them just 
as they come from the barrel in sufficient amount to produce a really good suds. 
And they are absolutely harmless to fabrics — hard-working soaps that you 

can use with complete confidence. 


For full information on SIMPLEX and HY-WITE, just drop us a line. In every 
step of your operation, KOHNSTAMM has developed new methods and materials 
to make your work easier and better. 





Specify: SIMPLEX for low temperature washing of white work 
HY-WITE for high temperatures. 


H. Kohnstamm & Co., Inc. 


NEW YORK 7, 89 Park Piace... CHICAGO 11, 11-13 E. Illinois St. 
Established 1851 LOS ANGELES, (P. ©. Address) 2632 E. 54 St., Huntington Park, Calif. 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


ALBANY + ATLANTA + BALTIMORE « BOSTON + BUFFALO + CINCINNATI + CLEVELAND + DALLAS + DENVER + DETROIT « GREENSBORO + HOUSTON + INDIANAPOLIS 
JACKSONVILLE + KANSAS CITY, MO. + MEMPHIS - MINNEAPOLIS - NEW ORLEANS - OMAHA - PHILADELPHIA + ST. LOUIS » SAN ANTONIO «+ SEATTLE 
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Before and After: Original front (left) was attractive, in good taste but not attention-getting since no signs were visible from up and down this 
busy street. Bundle trucks were of necessity trundied into the plant each evening, as were the racks of bags. New canopy mokes plant hard to 
miss, and bins replace trucks for incoming bundles 


A Smile Is No Umbrella 


Long Beach plant adds canopy to protect, 


identify and enhance its drive-in operation 


AN EYE-CATCHING protective can- 
opy over the drive-in area of Foasberg 
Laundry in Long Beach, California, 
has transformed an ordinary sort of 
plant frontage into one of the most 
attractive laundry fronts in the state 
of California, 

Over the years Jim Foasberg’s many 
friends in the industry have seen him 
develop his laundry and drycleaning 
business to a high point of efficiency. 
The volume of business seems to be 
controlled only by the small plant's 
production, Somehow Jim has so far 
been able to secure new customers as 
fast as his productive capacity has 
increased. 

A few years back he attracted the 
needed new customers for his services 
through the use of outdoor billboards 
strategically placed in his trade area. 
A bit over two years ago Jim created 
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By LOU BELLEW 


quite a bit of a stir in the community 
by instituting a fast-moving carhop 
service featuring pretty girls and 
“speed plates.” Each of his well 
thought out and well executed plans 
has attracted the necessary buyers for 
his laundry and drycleaning services. 


“Hidden” plant 


The canopy idea has been brewing 
for quite a while, and for several rea- 
sons. (1) Laundry and drycleaning 
productive capacity had been in- 
creased again and the plant could 
serve some more customers, (2) In 
spite of the advantages offered 
through carhop service and the bill- 
boards shouting the praises of Foas- 
berg Laundry, it all did little good if 
the plant was hard to find. Even 
though it was located on one of the 
most heavily traveled streets in town 
and just half a block from its inter- 
section with another equally busy 
boulevard, the plant front lacked both 
the unusual color and signs needed 
to make it stand out. 

In January of this year the new 
wedge-shaped steel canopy was com- 
pleted, It is 35 feet wide at the build- 
ing and has 40-foot sides extending 
out to the sidewalks where the “point” 


is 17 feet wide, This point is support- 
ed by a single steel column which 
extends through the roof to support 
the big modern neon sign. 

Color plays a most important part. 
The building front had been primar- 
ily brown with a yellow trim, bearing 
pictures of Howers. Now it has been 
painted a pure white. One corner of 
the building sports vertical stripes of 
orange, over which are painted big 
colorful flowers to call attention to the 
slogan “Flower Fresh Personalized 
Cleaning and Laundry.” The canopy 
has sides and front in deep blue-green 
with white lettering, while the under- 
side is pure white and covered with 
fluorescent lighting fixtures, 

The single supporting column is 
bright orange, while the signs above 
and below the plant name are yellow 
and orange plastic with interior light- 
ing to make the black lettering stand 
out vividly. Around the name Foas- 
berg is a border of blinking electric 
bulbs. At the very top are two blinker 
lights, one amber and one red. It is 
safe to say there are several thousand 
more residents of Long Beach who 
are aware of the Foasberg Laundry 
plant location now, especially if they 
pass that way at night. 

Continued on page 18 
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SHIRT 
FOLDER 
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"Sleeping Collar” Shaper 
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® More than 250,000 continuous, uninterrupted cycles in 
current laboratory tests — and still going strong, night and 


day! 





@ Increases operator output up to 50% .. . without strain 
or fatigue! 





SHIRT FOLDE R ®@ Releases operator for other duties . . . makes possible the 
seeatinie sittin tater tees 100% synchronization of operators and machines! Training 
is simple! 
% e Releases operator for work on other machines 
in system! @ Makes 12”, 13” or 14” folds! 
@ Delivers an extremely flat fold with square 
.o t k tside fold of tail only! P 

corners. Operator makes outside fold of tail only ®@ Also available for use with board, band and collar supports 


} @ Increases profit per sq. ft. of floor space and 


dether lovecat: of extins maul for stand-up collars on both machines. 











SEND TODAY for complete information SEND TODAY for complete information! 
DIVISION OF WARD INDUSTRIES CORPORATION Copyright 1958. The Presperlty Company 


*Trade Mork 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y. — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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Amazing new R 


do better work — 








outlast cotton pads four times over! 


Months of development by Ray bestos-Manhattan and 
testing in laundries have paid off in a sensationally 
better type of padding for flatwork ironers—the new 


REVOLON pads. Check these REVOLON advantages: 


» Made entirely of asbestos and Dacron* fibers. 


La Withstand high heat: osbestos fibers are not 
materially affected by temperatures up to 


900°F. and Dacron fibers by temperatures up 


to 350°F, (Normal operating temperature of a 


flatwork ironer is 300° to 325°F.) 


a Retain resiliency over a remarkably long 


service )ife — contribute substantially to top- 





Wheels ¢ Bowling Balls 





quality flatwork ironing during that time. 


aa R/M_ REVOLON pads are gvaranteed for a 
minimum period of 300 calendar days (based 


on a 40-hour work week), under normal work- 
ing conditions, This is four times the service pro- 


vided by cotton pads. 


R/M ReEvoLon pads are so)d on)y in combination 
with Revo.rre covers. Enjoy the money-saving effi- 
ciency of REvoLon pads. Get them from Revoutre 
salesmen in the New England, Middle Atlantic, and 
Central states—from REVOLITE distributors in other 
areas. Write or ca)) us today for further information. 


*A Du Pont trade mark 


RAYBESTOS-MANHATTAN, INC. 


REVOLITE DIVISION, 500 Fifth Ave., New York 36, N.Y. 
Phone: BRyant 9-4390 


RAY BESTOS-MANHATTAN, INC., Laundry Pads and Covers e Asbestos Textiles e Brake 
Linings ¢ Brake Blocks e Clutch Facings ¢ Rubber Covered Equipment e Industrial 
Rubber ¢ Engineered Plastics e Sintered Metal Products e Abrasive and Diamond 
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Zou Progress, Produce, and Profit Wore with Prosperity 


10 More Custom Finished Shirts per Hour 
oo. 3,024.” More Gross Income per Year 


*28¢ 











with the 
ou PROSPERITY "x 1omore shin 
Cabinet Unit _ Per weok x 52 weeks 
an automatically timed-and-balanced shirt-finishing system that ee XTRA 
produces at least 10 more shirts per hour with reduced operator 
movement and fatigue! YEARLY 
INCOME) 


It's faster) Operating button-ho)ding and shirt Jaying times are minimized 


- - - press contact and release speeds are swifter . . . enabling two opera- 
tors to handle the extra shirts with no extra motions, no fost time waiting 
for press release. 

The unit completely finishes under pressure, every portion of every shirt. 
Patented se)f-aligning body expanders assure superb bosom finish with 
straight shirt fronts. The sleeve finisher (see detai) at \eft) eliminates the 
usua) extra lay necessary when doing sleeves of greater length. 

Complete synchronization of machines and operators moves shirts 
smoothly, steadily along line. 


CABINET SLEEVE 


FHNISHING MACHINE 


with LOCATING DEVICE 
ELIMINATES EXTRA LAY 
ON LARGE SHIRTS! 


A simple mechanical Locating De- 
vice permits operator to adjust the 
movement of sleeve forms to con- 
form with position of shoulder 
seams ... with a mere flip of the 
hondl 


The fully automatic folding machine — available 
with the famous Prosperity “Sleeping Collar” attach- 
ment, or stand-up collar blocks — delivers shirts 


like-new in finish and fold, ready for packaging! 





Copyright 1958. The Prosperity Company 


te PROSPERITY Gooany 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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Continued from page 14 

Besides the advertising value of the 
new canopy, it is a great protection 
from both rain and sun, An example 
of the Foasberg luck is the fact that 
almost on the day the mew canopy 
was completed the area started on one 
of the most unseasonably Jong periods 
of wet weather it has experienced in 
years, 

No longer is it necessary for the car- 
hops to wear raincoats and galoshes 
when it rains, and in sunny weather 
they are much more comfortable and 
efficient as they perform their duties. 
After close to two and one-half years 


of this carhop service, the newest girl 
has been here a full year. 

Regular drycleaning and laundry 
service is three days. Foasberg also 
offers a seven-hour service, “In by 
9:30, pick up at 4:00,” at no extra 
charge, There is even a special four- 
hour service available, at no extra 
charge. Operating on a small lot sys- 
tem, these specials are handled in a 
routine manner simply by having the 
girls take those bundles directly to the 
cleaning or washroom where their 
processing is immediately started, with 
no disruption of normal service, ahead 
of the regular bundles, Seven-hour 
service is handled the same way. 

Ninety percent of the Foasberg 
customers make use of the speed 
plates which permit stamping their 
names and addresses on the tickets in- 
stead of writing them. In addition, 
these speed plates indicate by color 
whether the account is cash or charge, 
a real convenience since the plant’s 
entire volume comes in over the coun- 
ter. 


Carhops speed service 


Three full-time carhops work the 
drive-in area, assisted by a cashier 
just inside the office. The cashier 
keeps the tickets of the ready bundles 
properly filed. When a carhop enters 
the office she calls the name of the 
customer to the cashier and proceeds 
to the storage area behind the office. 
The cashier quickly checks the files 
and informs the carhop in the storage 
room whether the order is laundry, 
drycleaning, or both. 

As the carhop returns through the 
office, she places the order on the 
counter for the cashier to double- 
check against the ticket, The cashier 
then rings up the amount on the cash 
register along with the identifying 
key of the carhop, plus whether the 
order is charge or cash. 

The carhop collects at the car and 
makes change from the $20 she start- 
ed the day with, At the end of the 
day her cash is checked against the 
cash-register tape. (Incidentally, the 
cashier has held this position for eight 
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Top: Carhop’s work table, protected by canopy, is shown in front of office window with 
stamping machines and intercom in center. Floral arrangement is replaced twice a week. 
Above: Plantowner Jim Foasberg stands behind cashier's intercom with uniformed carhops. 


Cashier is at left in front of file cabinets 


years and is a very important factor 
in the smooth-working system used 
here. ) 

Although three carhops normally 
can handle the trade, there are peak 
periods when more help is needed. At 
these times Jim Foasberg and four 
other plant employees are available, 
and it is not unusual to see all eight 
people serving the fast-moving lines 
of cars. 

Machines for stamping the speed- 
plate information on tickets are posi- 
tioned on a long counter just in front 
of the call-office window. Along the 


front of this counter are bag holders, 
a different color for each service. Also 
on this counter is an intercom so the 
carhops can communicate with the 
cashier without having to go into the 
office each time. 

Cost of this latest plant improve- 
ment amounted to close to $6,500 and 
according to Jim is worth every cent 
of it, if only for advertising purposes. 
In addition the carhops and the cus- 
tomers are sheltered from heat and 
rain at all times, which contributes 
much to the present efficiency of this 
outstanding drive-in operation, (JJ 
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SPIRAL YOUR PROFITS WITH 5 ¢ RO { 


DAN D. MAZZOLLA, 


INVENTOR OF D.F.S. SPIROLL 
SPREADER, BRINGS THE 
RESULTS OF 30 YEARS 

OF LAUNDRY EXPERIENCE 
AND ENGINEERING TO 

THE TRADE 


A NEW 
HIGH- 
EFFICIENCY 


SPREADER... 


AT A DOWN-TO-EARTH PRICE! 


You will cut your laundry costs and im- 
prove your profit picture when you install 
a SPIROLL Direct-Feed Spreader.* This 
new flatwork ironer accessory will amaze 
you with its compactness, its efficiency . . . 
and its reasonable cost! It will also give you 
increased ironer production with less labor. 


The SPIROLL spreader consists of five 
spiral rolls and three aluminum-covered 
finger rolls. Flatwork, directly from the ex- 
tractors with no preliminary “shake out,” 
is tucked under the safety finger rolls and 
instantly spread by the SPIROLL spirals. 
Result: you eliminate the time-taking 
“shake-out”’ process, you save labor and 
speed production of your ironer as much 
as 30%. 

In addition, you save floor space and con- 
sume practically no extra power. This is 
because the SPIROLL Spreader fits neatly 
in front of and is operated by your present 
ironer. 


Results indicate the SPIROLL will soon be 
a “‘must” in every modern laundry. May we 
urge you to write for illustrated literature 
and get your order in while early deliveries 
are still possible. Also learn about the other 
SPIROLL accessories available for your 
laundry. 

*Patent applied for. 
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Only SPIROLL Direct-Feed Spreader 
offers all these ADVANTAGES 


¢ Speeds production to 800 or more sheets per hour 


and no hand shake out. 


¢ Eliminates time-taking classifying . . . SPIROLL handles 


all sizes of flatwork. 


* Saves floor space... fits snugly between ironer gear 


housings. 


¢ Saves power .. . operates directly from your ironer. 


Provides additional safety for any make of ironer. 


¢ Extends life of flatwork. 
* Readily installed on any ironer in less than an hour. 
* Unconditionally guaranteed for three full years. 


* Pays for itself out of savings in less than a year. 
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THE PARADE OF} 


Starchroom Laundry Journal’s 1958 Guidebook 
of the Laundry Industry 





COMING IN 


OCTOBER 











The judges have selected the winners in 

STARCHROOM LAUNDRY JOURNAL’s $10,000 PARADE OF PROGRESS Contest. 
Their selections represent the most outstanding examples of how today’s 

aggressive laundries are successfully building sales and effectively improving 
production. And they'll be the basis of the most dramatic, dynamic and useful 

annual issue we've ever published: 


the 1958 GUIDEBOOK OF THE LAUNDRY INDUSTRY 


In presenting the stories of the contest winners, the 1958 GUIDEBOOK will provide 
you with detailed, specific, workable plans that can be applied immediately to 
solving sales and production problems. Developed and put into actual practice 

by the winners, the benefits and results of these plans are a matter of known 

record. Duplicated in your plant, they can eliminate much of the trial and error 

that often accompany the attempt to improve the sales and production picture. 


With “progress plants” to lead the way in the 1958 GUIDEBOOK, 
YOURS, TOO, CAN BE A “PARADE OF PROGRESS LAUNDRY”! 








PROGRESS ISSUE 


This is the Issue—The GUIDEBOOK of the Laundry Industry 
—That brings you 





All this in the JOURNAL’s 1958 GUIDEBOOK— 
Exclusive in the Laundry Industry 4 
STARCHROOM LAUNDRY JOURNAL 
ABP /ABC First in the Laundry Industry Since 1893 
305 East 45th Street, New York 17, N. Y., OREGON 9-4000 
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Average operating profits before Federal taxes on income of 669 All member plants listed by geographical cost district, according to 1957 


Operating Cost Percentages Report 


How Much Profit Are You Making? 


New AIL Cost Report shows national average 
profit of 3.80% before taxes. What’s yours ? 


OPERATING PROFIT of commercial 
laundries in 1957 increased to an ay- 
erage of 3.80 percent, a gain of .07 
percentage points over the 3.73 per- 
cent recorded for 1955. 

This improved profit picture for 
laundries was highlighted in the 
Thirty-third Annual Operating Cost 
Percentage Report (#245) recently 
released by the American Institute of 
Laundering. The figures were tabu- 
lated and computed by the Indiana 
University School of Business. Copies 
of the report are available upon re- 
quest to al] AIL members. 

A total of 669 member plants were 
included in the current survey, and 
of these 559 showed profitable opera- 
tions. No survey results were pub- 
lished on 1956 findings because they 
represented little change from 1955. 

The improved situation—a national 
average operating profit of 3.80 per- 
cent before Federal taxes on income 


during 1957—was a direct result of 
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a decrease in total operating costs. 
Average 1957 total operating costs for 
all plants reporting was 96.20 per- 
cent, compared with an average of 
96.27 percent in 1955. 

The report is based upon the cate- 
gory breakdowns used in the Uniform 
Classification of Accounts for the tex- 
tile maintenance industries. It in- 
cludes average figures by plant type 
(laundry only and laundry plus dry- 
cleaning), plant size according to 
sales volume, and regional and state 
averages. In each category, a blank 
space is included in which each plant- 
owner may record and compare his 
own figures with the particular aver- 
age he is studying. 

Analysis of the report's operating 
cost breakdown by major accounting 
categories reveals no startling change 
in any classification. The over-all de- 
crease of .07 percentage points repre- 
sents the sum total of small gains 
and minuses in each of the categories 


as compared with 1955. The biggest 
stride in operating cost conservation 
was effected in the category of “Pro- 
ductive Labor—Drycleaning.” There 
the 28.65 percent average cost in 
1957 dropped 1.61 percentage points 
beneath the 30.26 percent figure re- 
corded for 1955. The sub-classifica- 
tion in this category of “Finishing 
and Repairing Labor” was most re- 
sponsible for the cost drop, decreasing 
from 15.61 percent in 1955 to 14.44 
percent in 1957. 

The major category showing the 
largest cost increase between the two 
years is “Total Sales and Distribu- 
tion Expense,” which climbed from 
21.77 percent in 1955 to 22.79 per- 
cent in 1957, a jump of 1.02 percent- 
age points, The principal culprit in 
this case was “Store Salaries and Ex- 
pense,” with an increase of .65 per- 
centage points from the 2.48 percent 
in 1955 to 3.23 percent in 1957, 

A comparison of operating profit 
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NSURPASSED SHIRT FINISHING 


with these TWO NEW MOST WANTED FEATURES 


——= +. 
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ON THE 2 GIRL 3 PRESS 


oO Met: 


SHIRT FINISHING UNIT BY 


UNIPRESS 


TWO NEW GEMS on the UNIPRESS Glide-O-Matic 2 girl, 3 press 
shirt unit give you more shirts per hour with the finest quality finish 
available anywhere. First is the UNIPRESS Model MSA One Lay 
Double Sleever which automatically measures each sleeve length for per- 
fect pressing every time. Second is the new yoke ironing feature of the 
BAS Cabinet Bosom and Body Press, which automatically presses the 
full yoke while operator is making lay on the bosom and body form. 
Add all the other outstanding UNIPRESS features and you have the 
most advanced shirt finishing unit on the market today. Your choice 
of seven beautiful decorator colors. See your Unipress distributor or 
write today for complete information. Remember, UNIPRESS 
LEADERSHIP PUTS YOU YEARS AHEAD. 


FOR FINER FINISHING FASTER IT'S... 
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Graph indicates percentage of executive salaries and operating profit (before Federal income taxes) of 669 plants 


percentages (before taxes) between 
plants doing laundry only and those 
processing both laundry and dryclean- 
ing offers something of a paradox un- 
til all the evidence is studied: Of all 
the 669 plants included in the report, 
having an average operating profit of 
3.80 percent, laundry-only plants 
showed an average profit of 3.15 per- 
cent while laundry and drycleaning 
combination plants racked up an av- 
erage profit of 3.85 percent. But of 
this entire group of 669 plants, as was 
pointed out earlier, both enjoyed prof- 
itable operations with an average 
profit of 4.60 percent. And among the 
profitable group, laundry-only plants 
scored high with an average operating 
profit of 5.65 percent, while the laun- 
dry-drycleaning combination plants 
in this category racked up average 
profits of only 4.57 percent. There- 
fore, the 110 laundry-only plants in 
the nonprofitable group brought heav- 


ily to bear in reducing over-all oper- 
ating profit percentages for all laun- 
dry-only establishments. 

The relationship between plant 
dollar-volume size and operating prof- 
its proved that the smaller-volume 
plants had generally lower operating 
costs and greater operating profits 
than the bigger-volume plants, For 
example, plants with 1957 sales vol- 
umes under $100,000 chalked up av- 
erage total operating costs of 91.91] 
percent and average operating profits 
(before taxes) of 8.09 percent. Plants 
over the $500,000 mark, however, 
had average total operating costs of 
96.44 percent and average operating 
profits of only 3.56 percent. The 
volume group class with the poorest 
record was the $350,000 to $500,000 
sales class with average costs of 97.61 
percent and average operating profits 
of only 2,39 percent, 


Analysis of the various cost break- 














Comparative 1957 Tabulation New England: (Conn., Me., Mass., 
By Cost Districts N. H., R. 1., Vt.) 
Number Middle Atlantic: (N. Y., N. J., Pa.) 
Cost Of Plants Percentage ‘ , 
District Reporting Profitable ee a “3 : =% ot 
New England ..... 98 83% ait hate oa eee ae 
East North Central: (J/l., Ind., 
Middle Atlantic 108 82% Mich., Ohio, Wis.) ; 
Seth Athen 134 84% East South Central: (Ala., Miss., 
East North Central . 103 77 % Tenn., Ky.) 
East South Central _ 38 79% West North Central: (Minn. Mo. 
West North tral . 9 , 
orth Contrel “ 80% West South Central: (Ark., La., 
West South Central . 48 94% Okla., Tex.) 
Mountain _.... ae 88% Mountain: (Mont., Idaho, Wyo., 
f Colo., N. M., Ariz., Utah, 
MON. ee 88% Nev. ) 
PE NORD oso 4 9'- 0 « 669 84% Pacific: (Calif., Ore., Wash.) 
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downs reveals that the lower-volume 
plants had higher productive costs 
than their big brothers but that sales, 
distribution and administrative costs 
were markedly lower in the lesser- 
volume categories. 


West South Central leads 


Comparing the nine AIL cost dis- 
tricts, the West South Central district 
led the nation with an operating profit 
(before taxes) of 7.35 percent, a 
healthy increase over the 5.27 percent 
recorded for that region in 1955, Next 
most highly profitable region was the 
Pacific district (tops in the last previ- 
ous report) with an operating profit 
averaging 5,87 percent, although this 
represented a decrease from the 6.15 
percent chalked up in 1955, 

The two least profitable districts 
were the Middle Atlantic region with 
2.39 percent (repeating its last-place 
performance of 1955) and the East 
North Central area with a 2.57 
percent average operating profit, Cou- 
pled with these were the New Eng- 
land, East South Central and Moun- 
tain areas in showing operating profits 
below the national average of 3.80 
percent. 

The cost district making the biggest 
gain in 1957 over 1955 was the West 
South Central region with a 2.08 per- 
centage-point increase in operating 
profits, The New England and West 
North Central areas achieved lesser 
gains, each jumping an average of .42 
percentage points in operating profits, 
the former to 2.60 percent and the 
latter to 4.43 percent, as compared 
with 1955, 

Leading the field among the various 
states during 1957 was Louisiana 
with a high average operating profit 
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Timely 


tips from 


WILSON... 
the house of 





stain removal 


spec ialists To whiten yellowed 


“wash and wear’ 
cottons use... 


When cottons treated with chlorine-retentive 
finishes turn yellow in the wash or in the 


tumbler, just dip them in a ColorGo bath. 
Only 1 ounce of ColorGo to a gallon of water 
will completely remove the yellow . . . and 
it will also neutralize the chlorine to prevent 
further tensile strength loss. 












To remove unsightly 
silver nitrate 
stains use... 


It's easy as ABC to remove stains from X-ray 


and photo-developer fluid, argyrol, other 


silver nitrate-base preparations and iodine 


with ExGo. It's as easy to use as rust re- 
mover—just apply a few drops to the stain 


and watch it disappear. Safe to colors and To remove mildew, 


scorch, other 
















fabrics. 
“problem” stains use... 
Now’s the time to check up on your When you run across a stain that doesn't re- 
e © ° spond to other treatment, odds are that InkGo 
stain removal supplies for the big will take it out. In addition to mildew and scorch 
Fall season. Why not call your jobber you'll find InkGo invaluable for removing blood, 
today for wine, fruit, coffee, tea and oxidizable dye stains 
as well as the troublesome “‘last half” of ink and 
2 ColorGo lipstick stains. Can be used as a spotter or a 
CL) ExGo bath, or in washwheel (monel or stainless). 
O InkGo 
O) YellowGo 





Ol TarGo 


A. L. WILSON CHEMICAL CO., Kearny, N. J. are our ohly butinece” 








to 
a 
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HIGHLIGHTS OF 1957 AIL COST REPORT 


NATIONAL AVERAGE PROFITS UP. 
EXECUTIVE SALARIES GAIN. 
SALES-DISTRIBUTION COST HIKE. 


LAUNDRY-ONLY BEATS COMBINATIONS AMONG 
PROFITABLE PLANTS. 


SMALLER-VOLUME PLANTS SHOW GREATER PROFITS. 
WEST SOUTH CENTRAL AREA PROFIT LEADER. 
LOUISIANA TOP STATE PROFITWISE. 








of 8,61 percent—more than twice the 
national average. This compared with 
a profit of 6,02 percent for the state 
in 1955, representing a substantial 
increase of 2.59 percentage points, 
Second to Louisiana in average op- 





Operating Profits by States 


(before taxes) 


1957 1955 1954 1953 1952 

Yo Yo Yo Yo Yo 

Alabama .. 3.91 7.47 5.12 5.99 6.75 
Arizona ... 7.05 —— —— 
California .. 6.26 6.33 7,08 8.52 7.15 


Colorado .. 1.29 2.86 69 4.98 1.00 
Connecticut. 2.2) 2.43 2.05 2.52 2.63 





District of 
Columbia. 4.40 4.37 2.71 1.64 

Florida ... 5.90 4.57 5.60 6.42 5.25 
Georgia ... 4.60 5.80 3.40 5.23, 7.29 
\doho .... —— —— 1,91 5,.54—1.20 
Winois .... 3.10 5.26 5.83 2.19 4.09 
Indiana ... 1.85 4.55 2.80 4.92 4.77 
aaeaeearet! 3.62 4.03 2.64 6.95 5.73 
Kanses .... 5.87 662 3.75 4.75 7.14 


Kentucky .. 3.24 2.50 1.26 4.05 1.59 
Lovisiona .. 8.6) 6.02 ——— 8.77 6.57 
Moine ....—— 3.44 —— 2.09 1.23 
Maryland .. 3.8) 3.73 1.79 4.03 6.13 
Massachusetts 1.85 2.00 1.34 1.62 . 1.75 
Michigan .. 6.44 6.63 4.82 8.59 2.87 


Minnesota . 6.95 6.90 8.30 5.20 8.26 





Mississippi -—— 3.52 2.98 7.67 —— 
Missouri... 2.79 2.54 1.65 5.01 4.70 
Nebraska .. 4.51 —— 6.29 6.27 5.81 
New 

Hampshire 6.74 4.26 3.85 —— 4.91 
New Jersey. 1.51 1.10 97 -10 44 
New Mexico —— 9.96 7.78 7.65 


New York 1.78 2.30 2.18 3.68 35 
North 


ConmGae:t- 348 998: 





North Dakota — 4.15 —— —— —— 
Rie ice vs 2.53 7.35 5.05 5.12 1.94 
Oklahoma . 7.79 1.67 —— 9.41 6.13 
Oregon ... 4.42 2.71 6.68 .67 3.77 
Pennsylvania 3.72 2.25 1.73 3.95 3.56 
Rhode Island — 3.70 —— -52 
Tennessee . 1.26 6.57 2.47 5.97 5.76 
CO ee ee 7.07 4.96 4.46 4.94 5.15 
Virginio ... 4.89 4,83 coneeeme 








Washington. 3.08 2.93 5.52 7.37 5.56 
West Virginia 2.02 66 — ——— —_— 


Wisconsin . 1.55 2.71 3.31 
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erating profits was Oklahoma’s 7.79 
percent, with Arizona, California, 
Michigan, Minnesota, New Hamp- 
shire and Texas all recording average 
state operating profits of more than 
6 percent. 

Colorado and Tennessee took dubi- 
ous honors with the two lowest state 
scores in the nation, The former 
showed an average operating profit 
of only 1.29 percent, while the latter 
scraped near bottom with an average 
of 1.26 percent in operating profits 
for all plants reporting from that 
state. 

Among those states where com- 
parative figures were available for 
1955, the greatest gain was recorded 
last year in Oklahoma, Its 7.79 per- 
cent figure for 1957 represented a 
hike of 6.12 percentage points over 
the 1.67 percent shown in 1955. 

On the national scene, executive 
salaries were up somewhat—from 4.20 
percent in 1955 to 4.40 percent in 





1957 although over-all operating 
costs fell by .07 percentage points 
during the same period. Delivery sal- 
aries and commissions and store sal- 
aries showed slightly larger increases 
in the average cost picture, while of- 
fice salaries dropped by only .02 per- 
centage points for the two years. 

How did executive salaries fare 
according to plant sales volume size? 
Compared with the national average 
for all responding plants of 4.40 per- 
cent, those plants in the lowest vol- 
ume category (under $100,000) paid 
out 6.63 percent for executive salaries. 
As plant volume size grew larger, the 
percentage for executive salaries 
dwindled conversely in almost direct 
relationship until it reached a figure 
of 3.46 percent for plants doing over 
$500,000. 

Delivery salaries and commissions 
operated in reverse manner. Begin- 
ning with 8.65 percent for plants do- 
ing under $100,000, the figures rose 
steadily to a high of 13.90 percent 
for plants over the $500,000 mark. 
These figures compare with the na- 
tional average of 11.10 percent for 
this category. 

In 1957, AIL survey forms were re- 
ceived from over 700 laundryowners 
or their accountants. Of these, 669 
were complete enough for inclusion in 
the final report. Incorrect or incom- 
plete reports were discarded. 

The National Accounting Council 
for the Textile Maintenance Indus- 
tries recommends the use of the Uni- 
form Classification of Accounts, Since 
many plants do not maintain such 
accounts, some omissions wil) be 
noted in the charts and graphs accom- 


panying this article. [0D 














“I don't believe the AIL research program can even ap- 
proach this machine for profitable operation.” 


Y LAS VEGAS 
LAUNORY 
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Are Outdated Methods Stealing Your Profits? 


Another Jab by Poke 


I have just taken a quick look at the 
AIL report of Operating Cost Percent- 
ages for 1957. You can have one guess 
as to what figures my curious eye first 
lighted upon. You're right—they were 
the figures which showed how many 
of you folks made money last year. 
I’m glad to see there has been some @& 
improvement. In 1952, with only 592 
plants reporting out of a possible 5,000 
to 6,000 (“Do you mean that only 10% 
of the laundries report their busi- 
ness? ! | |") the figures show that more 
than '/ of those reporting might be near to death and 
probably didn’t know it. If that were the situation among 
the 592 who sent in reports, what about you other 5,000 
who either did not belong to AIL or did not report for 
other reasons? Why didn’t you report? Were your profit 
and loss showings so bad or your operating cost per- 
centages so high that you were ashamed to reveal them? 
For 1957 it was a little better—669 plants reported—an 
increase of nearly 12%. And all but 16% of these showed 
a profit. But there were still 5,000 plants holding out 
their figures and it's reasonable to believe that many of 
them held out because they were not doing too we)). Or 
could it be that they don’t know their operating costs? 
I can give you a reason why there has been an im- 
provement in the number of plants reporting on the 


> 


M. A. Pocock 





black side of the ledger. It's because a greater number of 
plants have awakened to the fact that there's a definite 
relationship between modern mechanization and bigger 
protits. 

One of the important costs of operating is the trans- 
portation of work-in-process within your plant. I happen 
to know of several laundries that have taken a forward 
position toward the installation of mechanization, fo 
their profit. 

One of the latest of the simple improvements is that of 
placing a few small rails in the floor and equipping most 
of the large trucks with casters that are grooved fo keep 
them on the tracks. They also have flats for floor travel. 
Tracks make the trucks easier fo move and help to keep 
a steady flow of work. 

BUT, I know of a larger number who are cutting this 
work-in-process handling cost still more by installing 
conveyors. What amazes me is that in this age of mech- 
anization and automation, there are so few laundries 
that realize the added ease and profit that can result 
from the use of conveyors. Are the laundry owners just 
dumb, or are you conveyor manufacturers and distrib- 
utors too dumb to see that you are sleeping on an im- 
portant potential market? Now don't come back to me 
and tell me the laundry owners are too cheap to buy 
conveyors. ] know better. Maybe you don’t know how 


to sell them. Get going. 
WN. 4. (Poke) Pocock 





Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


More Sheets— 


Fewer Operators 
With a SAGER Spreader, one girl 


does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,.” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 


sf 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 


names of pro 


over the worl 


your sheet and s 
is 1,200 or more 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 


we have ever made in over 70 years of business.” 


* Write For Full Facts = fj 


If yours is a Jaundry handling 1,200 
or more sheets and spreads per day, 
you can't afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for 
essive laundries all 
hich have reduced 

their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
= production 


etails and the 





aily View of Sager “B” Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 











In spite of greatly increased manu- — 

facturing costs, the se lling prices of Street 

SAGER SPREADERS have not City af 

been raised. The tremendous in- ; 
State 





crease in SAGER sales volume has 


———— eS OO ee 





made this possible. Print your name 
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American 


Cascadex 
Washer- 
Extractor 


Gives proven performance 
plus unlimited flexibility. 


A proven performer, the American Cascapex Washer- 
Extractor is at home anywhere — in any type of laundry 
or dry cleaning plant. Every day new ways are being dis- 
covered to broaden the application of this extremely 
versatile machine. 


“Perfect answer to the overcrowded washroom.” 


“It’s ideal for shirt departments.” 


“An excellent machine for handling fugitives.” 


“One machine does the work of two.” 


These typical comments, received from all parts of the 
country, indicate the unlimited versatility of this out- 
standing machine. 


In some plants the Cascapex has proved a permanent 
solution to specific problems. In others it serves as an 
effective utility machine, relieving the workload in a va- 
riety of departments to eliminate periodic bottlenecks as 
they develop. But regardless of application, the American 
Cascapex Washer-Extractor has won a permanent place 





The American Laundry Machinery Company, Cincinnati 12, Ohio 


Please send Catalog AB 331-702 on the versatile as a top-flight performer in all types and sizes of plants. 

















| 
| 
Cascadex Washer-Estractor. — 7 The Cascanex is available in two sizes: 32 x 24” with 
| 50-lb. dry weight capacity, and 40 x 30” with 100-Ib. 
— . dry weight capacity. Both models can be furnished manu- 
| ally operated, or air-operated for use with automatic 
oAaoe | washing control. . 
ADDRESS | Keep your own operation completely flexible with a rug- 
| ged, compact Cascapex Washer-Extractor. Have your 
city ZONE STATE | nearby American Man from the Factory show you one in 
| 


operation, or mail coupon for complete information. 


THE AMERICAN LAUNDRY MACHINERY COMPANY, CINCINNATI 12, OHIO 
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Handling shirt volume 
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SOMETIMES | THINK some of my 
old buddies in the laundry business 
are out to get me all shook up, Noth- 
ing so obvious, perhaps, as a snake in 
my car or carbon tet in my cigarette 
lighter, but they often go to great 
lengths to devise a gadget that will 
throw me completely off stride. 





Ramp Links Buildings 


Like most laundries, Diamond 
Cleaners & Laundry in Santa Ana, 
California, had to add another struc- 
ture along one side of the plant. A 
wide door into the addition was pro- 
vided by simply cutting a hole in the 
wall of the old building. Whether by 
error or intent the new  building’s 
floor is 2 inches higher than that of 
the old building, so the 2-by-6-inch 
sill plank was left in position across 
the bottom of the doorway. 

This sill plank provides an anchor 
for a metal ramp made of boiler plate. 
The ramp is slightly curved and the 
edges are beveled where they meet 
the concrete, so there is no obstruc- 
tion to the wheels of passing trucks 
and baskets of work. 


Wash-Over Record 


Hollywood Laundry has drastically 
cut down the time spent on do-overs 
from its flatwork ironers. Previously 
it was not uncommon to have many 
wash-overs “lost” for half a day or 
more before being reunited with their 
proper bundle. 

The solution was simple. A black- 
board was installed at a point handy 
for the extractor man. (1) The person 
back of the flatwork ironers who 


30 


takes care of the wash-overs places 
such pieces in red nets and takes them 
directly to the washroom, (2) Lot 
number and “time into the wash- 
room” are marked on the blackboard. 
(3) After extraction, the extractor 
man removes the red nets and marks 
the lot number and “time out of the 
washroom” on the blackboard. (4) 
Periodically the person in charge of 
the wash-overs picks them up, and 
they are processed through the iron- 
ers and joined with their proper 
bundle. 

There no longer is any excuse for 
“lost” wash-overs since the black- 
board record pinpoints the responsi- 
ble party. Instead of inexcusable 
delays of half a day or longer, wash- 
overs now are accounted for in about 
an hour and a quarter. 








“Guard; and 


S : ~—L<> erg Floor 
Nine Inck High Sectian 


Cut From 30 Gallon Grease Drum. 


Belt-Drive Guard 


Bob Welch at Hollywood (Califor- 
nia) Laundry and Cleaners showed 
me a very efficient guard for the belt 
drives of their big extractors. No 
doubt the manufacturers have good 
reason for not providing suitable 
guards, but at Hollywood it was 
thought best to eliminate any possible 
chance of an employee coming in 
contact with these highspeed pulleys 
and their V-belts during their opera- 
tion. 

The bottom 9- or 10-inch section 
of a heavy 30-gallon drum was cut in 
half to provide half-circle guards that 
fit neatly beneath the extractor motors 
and prevent an employee from con- 
tacting the whirling V-belts in case he 
slips and falls behind the machines. 
Each guard has strips of heavy straps 
welded on two sides, so they can be 








bolted permanently to the floor in 
proper position. 
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Skids for Heavy Baskets 


Handling heavy baskets of commer- 
cial linens no longer means sending an 
extra man out on the route truck at 
Del Monte Laundry and Cleaners. 
These trucks are now provided with 
sturdy skids or ramps, as you might 
call the affairs. These skids are of 
heavy plywood panels framed with 
%4-inch angle iron and properly braced 
across the bottom with heavy strap. 
One end of the skids sports small 
casters at each corner to make it easier 
for the routeman to handle it when 
placing it into working position, At the 
wheel end of each of these 7-foot-long- 
by-2-foot-wide panels is a short metal 
strap extension known as a_ hook, 
which slides under a raised metal plate 
at the back end of the truck floor. 

The ramp or skid is carried against 
the right wall of the truck, held in 
position by a small lug welded to the 
top of the wheel well. The panel is 
placed behind this lug. The front end 
of the skid is supported by a chain 
fastened with a snap to an eyelet in its 
top edge. To place the skid in working 
position the routeman lays it on the 
floor, lifts the back end and, thanks to 
the two little front wheels, pulls it 
effortlessly back until the hook slips 
under the metal plate at the back edge 
of the truck. 
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sanitizes yw 


like the sun 


Impart spring freshness 
every day to all your work 
with this quality, 

all-purpose sour. 

Sani-Sour is high in 
Completely soluble, dry or in 
stock solution. 


Destroys moth larvae. 
Lengthens fabric life. 
Improves finishing. 

Less required than 

ordinary sours. 

THE KEEVER STARCH Co. 


COLUMBUS 15, OHIO 
Since 1898 


Ask your Keever Sales-Service Man 
about SANI-SOUR and these other 
Keestar products: 


ULTRA-LITE 

. SATINETTE 
SATINET “as” 
JUMBO PADS 
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Stephen A. Douglas 


Cincinnati, Ohio 


Wayne H. Smith Donald A. Van Beek 


W. Amiss Kean 
Utica, New York Chicago, Illinois 


Baton Rouge, Louisiana 


Young Men’s Conference Set 


Top laundry executives under age 40 
to hold two-day meetings at Cincinnati 


PROGRAM PLANS for the ninth an- 
nual Young Men’s Conference are 
speedily nearing completion. 

This year’s two-day Conference has 
been scheduled to take place at the 
Sheraton-Gibson Hotel, Cincinnati, 
Ohio, October 10 and 11—which is 
now less than one month away. 

A dozen young laundry executives 
from some of the most progressive 
plants in the country have agreed to 
appear on the program to give their 
views and experiences on a variety of 
management topics. 


They will make their presentations 
during four panel sessions. Each ses- 
sion will be followed by open forums 
allowing time for questions and an- 
swers. In addition, the program also 
calls for two luncheon meetings and a 
banquet. 

The annual Conference is designed 
to attract laundrymen under 40 years 
of age. For the most part, featured 
speakers meet this age requirement 
and report successful solutions to ma- 
jor management problems. In the in- 
terest of presenting a well rounded 


program, however, it is sometimes 
necessary to stretch the “under 40” 
rule and invite speakers who can dis- 
cuss subjects related to the industry. 

The annual young men’s meeting is 
considered by many to be one of the 
most lively, optimistic and enthusias- 
tic industry meetings of the year. At- 
tendance has averaged about 175 at 
each meeting. 

The idea of a Young Men’s Confer- 
ence originated in 1949 when Fred 
W. McBrien of Holland Laundry, 
Philadelphia, while serving as AIL 





Oliver Vance 
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Jack Triebel 


Peoria, Illinois 


Jack K. Follrath 
Springfield, Ohio 


Ciavde R. McGaughey 
Lexington, Kentucky 
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|. IGAIN from Pantex 
ANOTHER ALL-NEW 
PROFLT-MABER «for y04! 








The Pantex Cabinet *88" Press 


You've seen the rest—now meet the FEATURING 
model that others will want to copy! This @ bosom, body and yoke finished in one operation — 
Pantex Cabinet Press is a completely new single foot pedal for faster shirt positioning — 


design for faster shirt finishing at new ee hee se eer cates 


% 

* 

@ only one moving head 
* 


low cost. Yet it embodies famous Pantex o. 
positive chain and sprocket drive 


dependability of operation—to help 
you turn out high volume 
consistently with only minimum 


maintenance. Check your Pantex 

uy , : PANTEX 
representative for the eye-opening pA RD SC 
facts—for your plant, today. Pawtucket, Rhode Island 


6-096 B 











Tentative Program 


FRIDAY, OCTOBER 10 


Beek, Mattmiller Launderers-Drycleaners, Chi- 
cago, Illinois 

















8:30 a.m. Registration Question-and-answer period 
4:30 p.m. Adjournment 
10:00 a.m. Management conference, morning session 
Cecil H. Lanham, Director of Education and Per- 6:00 p.m. Reception, Grand Ballroom 
sonnel, American Institute of Laundering, pre- 
siding 7:00 p.m. John L. Slick, president, All, presiding 
“Specialization, Key to Improved Productivity,” “The Next Few Years,’ Albert Johnson, general 
W. Amiss Kean, Kean's, Baton Rouge, Louisiana manager, All 
[Honor winner in STARCHROOM LAUNDRY 
JOURNAL's ‘Parade of Progress" Contest] SATURDAY, OCTOBER 11 
“Linen and Shirt Rental,"’ W. B. Calwell, Pilgrim 
Laundry, Indianapolis, Indiana 9:30 a.m. Management conference, morning session 
Subject to be announced. Patrick F. Dempsey, George H. Johnson, vice-president, All, presiding 
Mother's Laundry, Dunmore, Pennsylvania Subject to be announced. Jack Triebel, Ideal-Troy 
Open Forum: Question-and-answer period Dyers, Cleaners, Launderers, Peoria, Illinois 
Subject to be announced. Jack K. Follirath, Perfec- 
12:30 p.m. Luncheon meeting tion Laundry, Springfield, Ohio 
William B. ‘Bake’ Shaffer, Executive Secretary, Subject to be announced. Leonard Snyder, Quality 
Laundryowners Association of Greater Cincin- Service Laundry and Dry Cleaners, Inc., Madi- 
nati, presiding son, Wisconsin 
“Selling the Great American Customer,” Stephen Open Forum: Question-and-answer period 
A. Douglas, The Kroger Company, Cincinnati, k 
Ohio 12:30 p.m. Luncheon meeting 
Fred Smith, Fred Smith and Associates, Cincinnati, 
2:00 p.m. Management conference, afternoon session Ohio 
Ward A. Gill, , Director of Industry Relations, 2:00 p.m. Management conference, afternoon session 
American Institute of Laundering, presiding cae 
RS ex te Albert Johnson, general manager, AIL, presiding 
A Simplified System for Route Controi,"" Wayne p é : 
i cchiy? Subject to be announced. Oliver Vance, Methodist 
ms Smith, Smith's Laundry and Dry Cleaners, Hospital, Memphis, Tennessee 
hi Utica, New York se “Helping Rouvtemen to Sell,"’ Richard H. Jaisle, 
Advertising: Your Star Salesman, Clavde R. Farmingdale Individual Laundry, Farmingdale, 
McGaughey, Becker Laundry Company, Lexing- Long Island, New York 
ton, Kentucky 
“New Tools for Management,”’ Donald A. Van 4:30 p.m. Adjournment 








president, proposed that young men 
of the laundry industry should have 
their own management conferences. 
The first Conference took place in 
Chicago in March 1950; the last at 
Atlantic City in March 1957. The 
Conferences were usually slated to 
precede the national convention of 
the National Institute of Drycleaning 
so that the young men could attend 


the drycleaning show at the same 
time. This idea has been abandoned 
for the present since future plans call 
for the national laundry and dryclean- 
ing conventions at approximately the 
same time with the exhibits sand- 
wiched in between. 

Hotel reservations should be made 
through the Sheraton-Gibson Hotel, 


Cincinnati, Ohio. 


The registration fee for the Con- 
ference is $25. Advance registration 
should be sent to the Membership 
Department, American Institute of 
Laundering, Joliet, Illinois. 

AIL’s Board of Directors and the 
Advisory Committees will also meet 
in Cincinnati just prior to the Young 
Men’s Conference on October 8 and 
. DO 





LAUNDRY BUSINESS 


New York 


four weeks ended 
July 26—7.7°%. more than last year 


M. R. Weiser & Co., New York 


New Jersey 


four weeks ended 
July 26—5.9% more than last year 


M. R. Weiser & Co., New York 


Southeast 


June—0O.9% less than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
July 5—2.8% less than last year 
July 12—3.2% more than last year 


July 19—6.2% more than last year 





July 26—1.5% more than last year 





Carruthers & Co., Boston 
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White work whiter with bluing eliminated! 








Linens, shirts—all white work—come out beautifully white with Wyandotte RayLene! 


New Wyandotte F2aylene 


special brightener-sour that shortens washing formula 
... Makes bluing old-fashioned! 


Eliminate one complete laundry step . . . do away with the bluing 
operation, shorten your washing formula with Wyandotte RayLeNe! 

This new fluorescent-type brightener-sour makes white work 
dazzlingly white, colored work brilliantly bright. A light-blue, free- 
flowing powder, RAYLENE is added dry to the wheel; has high alkali- 
neutralizing value. Easy to use, it dissolves instantly, provides fast 
penetrating action. Saves water, too—souring and bluing are done 
simultaneously, with low water level! 

Wyandotte Raytene is excellent for quick-service laundries, 
family plants, institutional laundries, diaper and linen-supply plants. 

Ask your Wyandotte man to demonstrate RAYLENE for you, 
today! J. B. Ford Division, Wyandotte Chemicals Corp., Wyandotte, 
Mich. Also Los Nietos, Calif. Offices in principal cities. Specialists 
in laundry washing products. 





RaYLENE also displays its effectiveness by bring- 
ing new life to colored fabrics. 
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TEAMWORK YIELDS BETTER PRODUCTS FROM HURON 


New improved Huron® Instant Starch example of plant-lab cooperation 


The development of new improved Huron Instant Starch—the starch that 
dissolves readily in hot or cold water—was no accident. It reflects Huron’s more 
than 50 years of experience and leadership in the starch field plus close coopera- 
tion between Hercules Research Center in Wilmington, Delaware, and the Huron 
Milling Division Plant in Harbor Beach, Michigan. 

This combination of experience, research facilities, and modern production 
talents assures a continuing re-evaluation of Huron products. That’s why for 
the best today and tomorrow—you can look to Huron. 





PRODUCTION — At Harbor Beach, Michigan, this modern plant pro- 
duces Huron starches. The finest in equipment and quality control methods 
mean you can depend on Huron starch products for consistent results every 
time. Production knowledge is another indication of the experience that 
stands behind every starch in the Huron line. 


RESEARCH —On this ’ site itside Wilmington, Delaware, 
Hercules maintains one of the most extensive research laboratories in the 
chemical industry. It is here that the entire line of Huron starches and the 
basic chemistry involved in their manufacture are continually studied. 
Such research is just one reason for Huron leadership, 








HURON MILLING DIVISION 


Virginia Cellulose Department 


HERCULES POWDER COMPANY 


INCORPORATED 


900 Market Street, Wilmington 99, Delaware 
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IMPROVED H.1.S: AND OTHER HURON’ STARCHES 
ARE AVAILABLE FROM THESE DISTRIBUTORS 


ALABAMA 
Birmingham 
W. P. Ballard Company 
Phenix Supply Company 
F. H. Ross & Company 
Mobile 
Rudolph Ramelli, Inc. 
F. H. Rosas & Company 


ARIZONA 

Phoenix 
John P. Lynch Company 
Patek & Company 


ARKANSAS 

Little Rock 
Capitol Chemical & Supply Co. 
Rudolph Ramelli, Inc. 


CALIFORNIA 

Los Angeles 
John P. Lynch Company 
Patek & Company 

San Francisco 
John P. Lynch Company 
Patek & Company 


COLORADO 

Denver 
The Carman Distributing Company 
H. Kohnstamm & Compar:y, Inc. 
Thompson-Hayward Chemica) Co. 
Scientific Supply Company, Inc. 


DISTRICT OF COLUMBIA 


Washington 
W. P. Ballard & Co., 


FLORIDA 

Jacksonville 
H. Kohnstamm & Company, Inc. 
The Morris & Eckels Co, 
Miller Machinery & Supply Co. 
F. H. Ross & Company 

Miami 
Miller Machinery & Supply Co. 

Tampa 
James E. Cox Company 
Phenix Supply Company 


GEORGIA 
Atlanta 

Boggs & Company, Inc. 

James E. Cox Company 

H. Kohnstamm & Company, Inc. 

The Morris & Eckels Co. 

Phenix Supply Company 

F. H. Ross & Company 
Columbus 

F. H. Ross & Company 
Savannah 

Laundry & Dairy Supply Company 


F. H. Ross & Company 


of Washington 





ILLINOIS 
Chicago 
Carman-Conley. Inc. 
H. Kohnst &Cc F y. Inc. 
INDIANA 
Indianapolis 
Carman-Conley, Inc. 
H. Kohnst &C pany Inc. 





HERCULE 


IOWA 
Davenport 

Thompson-Hayward Chemical Co. 
Des Moines 

Thompson-Hayward Chemical Co. 


Wichita 
Thompson-Hayward Chemical Co. 


KENTUCKY 
Louisville 
The Fry Brothers Company 


Yarbrough Supply Company, Inc. 
LOUISIANA 
New Orleans 

H. Kohnstamm & Company, Inc. 


Rudolph Ramelli, Inc. 
Shreveport 
Rudolph Ramelli, Inc 


MARYLAND 

Baltimore 
W. P. Bellard & Company 
H. Kohnstamm & Company, Inc, 
The Morris & Eckels Co. 


MASSACHUSETTS 
Boston 
H. Kohnstamm & Company, Inc. 
Cambridge 
William G 
East Boston 
Savem Products Company 
Stoneham 
Carman- Mitchell- Wing Company 


Fitzsimmons, Inc. 


MICHIGAN 

Detroit 
Eaton Chemical & Dyestuff Co 
Robert D. Harrison, Inc. 
H. Kohnstamm & Company, Inc 
J. Levin Sons Company 

Grand Rapids 
P. B. Gast & Sons Company 


MINNESOTA 
Minneapolis 
H. Kohnstamm & Company, Inc. 
Merchants Chemical Company 
8, Schloff Company 
Thompson-Hayward Chemical Co 
St. Paul 
The Minnesota Chemical Co, Inc. 


MISSISSIPPI 


Jackson 
F. HW. Ross & Company 


MissouRi 
Kansas City 
Campbell-Frazier Supply Company 
H. Kohnstamm & Company, Inc. 
Thompson-Hayward Chemical Co. 
St. Louis 
H. H. Coleman Company 
H. Kohnstamm & Company, Inc. 


G, 5. Robins & Company 
Thompson-Hayward Chemical Co. 


NEBRASKA 
Omaha 


H. Kohnstamm & Company, Inc. 
Thompson-Hayward Chemical Co. 


NEW JERSEY 
Camden 

H. Kohnstamm & Company, Inc 
Westfield 

Norton & Williams Inc. 


NEW MEXICO 


Albuquerque 
Laun-Dry Supply Company, Inc. 


NEW YORK 
Albany 

H. Kohnstamm & Company, Inc. 
Buffalo 

H. Kohnstamm & Company, Inc. 
Glendale, L. I, 

Kliegman Brothers, Inc. 
New York City 

H. Kohnstamm & Company, Inc 
Rochester 

Rochester Carman Supply Corp. 
Utica 

Central Laboratories 


NORTH CAROLINA 
Charlotte 
Boggs & Company, Inc. 
S. H. Duncan & Company 
F. H. Ross & Company 
Greensboro 
W. P. Ballard & Company 
H. Kohnstamm & Company, Inc. 
F. H. Koss & Company 
Raleigh 


F. H. Ross & Company 


oHio 


Cincinnati 

Carman Ohio Company, Inc. 

The Fry Brothers Company 

H. Kobhnstamm & Company, Inc. 
Cleveland 

Carman Supply Company 

The Fry Brothers Company 

H. Kohnstamm & Company, Inc 
Columbus 


E. J. Thomas Company 


OKLAHOMA 
Oklahoma City 
Thompson-Hayward Chemical Co. 
Tulsa 
‘Thompson-Hayward Chemical Co 
Vaughn Chemical Company 


OREGON 
Portland 
Patek & Company 


PENNSYLVANIA 
Philadelphia 
James E. St. John Company 


E. J. Rutherford & Company, Inc. 
Pittsburgh 


Carman-Pittsburgh Company, Inc. 


H. Kohnstamm & Company, Inc. 
W. A. Roper Supplies, Inc. 


HURON MILLING DIVISION 
Virginia Cellulose Department 


POWDER COMPANY 


SOUTH CAROLINA 
Columbia 
Central Supply Company 
F. H. Ross & Company 
Greenville 
Boggs & Company, Inc. 
Phenix Supply Company 
F. H. Ross & Company 


SOUTH DAKOTA 


Sioux Falls 
Richards Ewing Chemical Company 


TENNESSEE 
Chattanooga 
Burkart-Schier Chemical Company 
Knoxville 
Burkart-Schier Chemical Company 
F. H. Ross & Company 
Memphis 
Ideal Chemical & Supply Company 
H. Kohnstamm & Company. [nx 
Nashville 
W. P. Ballard Company 
Burkart-Schier Chemical Company 
Yarbrough Supply Company, Inc. 


TEXAS 
Amarillo 
State Chemical Company 
Dallas 
Dallas Tailor & Lary. Supply Co. 
H. Kohnstamm & Company, [nc 
‘Thompson-Hayward Chemical Co 
Ei Paso 
Laun-Dry Supply Company, In 
Houston 
W. P. Ballard Company 
H. Kohnstamm & Company, Inc 
‘Thompson-Hayward Chemical Co 
Lubbock 
State Chemical Company 
San Antonio 
H. Kohnstamm & Company, Inc. 
Thompson-Hayward Chemical Co. 


UTAH 


Salt Lake City 
Patek & Company 


VIRGINIA 
Alexandria 
The Morris & Eckels Co. 
Norfolk 
The Morris & Eckels Co 
Rhodes & Jordan, Inc, 
Rich mond 
Virginia-Carolina Lary. Sup. Corp. 
Roanoke 
Havnaer Supply Company, Inc. 


WASHINGTON 
Seattle 

Patek & Company 
Spokane 

Patek & Company 
WISCONSIN 
Milwaukee 


Merchants Chemical Company 
The Minnesota Chemical Co. Inc. 
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left: Oversized cooker stands nearly 7 feet 
high, was fashioned from 200-gallon copper 
tank. Ladder and platform facilitate loading 
of raw starch at top. Above: Fliptop tank: 
Air-operated piston lifts top off cooker, dis- 
engages drive mechanism from agitator run- 
ning full length of tank 


Starch=Starved Plant 
Solves Problem 


By HARRY YEATES 


PRODUCTION SCHEDULES used 
to get all out of whack at the Modern 
Laundry, Rockford, Illinois, because 
the plant did not have a ready way to 
cook large batches of starch. 

Modern had leased part of its fa- 
cilities to an industrial rental service. 
The equipment used for processing 
this heavily soiled work included 
three 42-by-84-inch washers and a 
60-pound starch cooker. (Family bun- 
dles are processed in a separate de- 
partment. ) 

The washwheels were of sufficient 
capacity to handle the 30,000 pounds 
of industrial work that came in each 
week. But the starch cooker proved to 
be inadequate for the demand. Sev- 
eral times during the day, the wash- 
man would have to hold up a load 
until he could prepare a fresh batch 
of starch. He worked anywhere from 
9 to 10 hours a day. And, occasionally, 
would come in on Saturdays to get 
the industrial work out on time, Need- 
less to say, this involved paying the 
washman overtime and there was also 
the additional expense of providing 
power for the operation. 

There was some thought given to 
adding a couple of more 60-pound 
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cookers to the operation, but these 
would require more space and more 
attention. Besides, management did 
not wish to make the investment. 

The problem was finally resolved 
when plantowner Bob Stormont got 
hold of a 200-gallon copper tank and 
converted it to an oversized cooker. 

The tank is equipped with a steam 
line, a four-inch gate valve and an 
agitator. The agitator is powered by a 
motor set on the lid. It is disengaged 
when the lid is lifted. To make open- 
ing easy, the lid itself is air-operated. 

The side of the tank is insulated 
with asbestos to prevent rapid cool- 
ing. It keeps the starch from congeal- 
ing on the inside of the tank. 

The cooker is set on metal legs and 
stands next to the washers in the in- 
dustrial laundry washroom. 

The washman can now mix 185 gal- 
lons of starch at a clip using 55 
pounds of raw starch and 170 gallons 
of water. It takes approximately 45 
minutes to cook up a batch. The qual- 
ity is more uniform. And there are 
fewer waiting periods throughout the 
day. In fact, the washroom is now 
operating on an eight hour schedule 


five daysa week. [CJ 


Moving Market: More Americans are 
moving today than ever before, reports 
Allied Van Lines, a leading interstate 
moving firm. The company says its 
record-breaking gross income of $23,- 
622,000 in the first half of 1958 was 
8 percent above the all-time high set 
in the same period last year. Allied 
president Richard LaBelle thinks the 
trend will continue; he predicts 75 
million families will change addresses 
in 1970, compared with last year’s 
35 million. 


Charge-Account Controls: Everyday 
bookkeeping operations, plus only a 
little additional time and effort, will 
furnish most of the data needed for 
efficient credit and collection controls. 
How to go about it is explained in 
Small Marketers Aid No. 33, available 
without charge from the Small Busi- 
ness Administration, Washington 25, 
D. C., or any of its field offices, 


Linen Rentals Up: A growing trend 
to home linen rentals is reported by 
the National Cotton Council, which 
estimates that a half million persons 
in this country now rent all their linens 
instead of buying them. Most families 
who rent linens are said to be in the 
$5,000 to $12,000 middle-income 
group. Linen rental is also said to be 
popular with summer home owners, 
who prefer not to take their own lin- 
ens with them on vacation. The Coun- 
cil notes that the linen supply field 
represents a market for an estimated 
130,000 bales of cotton annually. 


Safer Without Accidents: A new edi- 
tion of the 93-page book “Handbook 
of Accident Prevention” is now avail- 
able, containing detailed suggestions 
on how to increase occupational safe- 
ty. It can be used readily by key em- 
ployees in small organizations. For 
further information and quantity 
prices, write the National Safety 
Council, 425 N. Michigan Ave., Chi- 
cago 11, Illinois. 


Linen Registration: Newly enacted 
legislation in Massachusetts will pro- 
vide much needed protection for linen 
supply firms doing business in that 
state by permitting marking of the 
goods and registration with the au- 
thorities of firm names and _trade- 
marks, The law provides penalties for 
flagrant abuse, misuse, theft and mu- 
tilation of such linen supply goods. 
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HOUR-A-DAY 


CUSTOMER 
APPEAL 





CISSELL DRYERS WITH COIN METERS 


NO-SAG 

BASKET 
BASKET 
DRIVE* 





*Large basket shaft in Gear Reducer, supported 
by Timken Bearings — 15 year life expectancy under 
continuous 40-hour week operation! 


Consult Your Jobber 





THE COIN-METER STORE, now a dynamic factor 
in the industry, offers round-the-clock service and many 
other advantages which convert more wash-at-home 
housewives to outside laundry serviced customers. One 
highly important factor in the success of coin-meter 
store operation is the ruggedness and attractiveness of 
your equipment. And, in dryers, Cissell excels in these 
two qualifications. Check. Compare! 


Coin-meter installation on Cissell Dryers is easy. All 
Cissell Dryers are modern in cabinet design for side-by- 
side installation, easy maintenance. 


LARGE VOLUME OF AIR for fast drying (The 
Cissell 36” x 30”, recommended for coin-meter store use, 
moves 1350 cu. ft. of air per minute. ) 


CISSELL LAUNDRY AND DRYCLEANING 
DRYERS AVAILABLE: 36” x 18” —20 lbs. dry weight 
capacity; 36” x 30” —40 lbs.; 42” x 42”—100 Ibs. Double 
Basket “Twin” (Laundry dryer only) —each basket 15 
Ibs. Cissell Laundry Dryers are Gas-Fired or Steam- 
Heated and are available with or without coin-meters. 
Cissell Drycleaning Dryers are Steam-Heated only. 


W. M. CISSELL MFG. CO., INC. — LOUISVILLE 1, KY. 


Pocific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept.—Cable Code ‘CISSELL"’. 
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New Self-Service Coin 


Opened At 204 Britton 


Rio Grande 
: : 


City housewives was 


self-service Coin Ope: 





ro 





ste petty Ross Department Store, formerly 


‘Ne 
| Launderette Opens 
For Business Here 


Van Adstyne has x new business 
Which opened Wednesday evening. 
It is the new Coin-Operated Laun- 
derette in 


w Coin-Operated 


the building next te 





a ———— 
every da 





Typical examples of newspaper clippings announcing new coin-op openings 


COIN-OP COMPETITION 


Survey reveals new plants opening 
at rate of better than one a day 


HOW FAST is the coin-operated 
laundry field growing? A recent check 
of newspaper clippings suggests that 
they are going in at the rate of better 
than one a day across the country. By 
best guesstimates, they now number 
several thousands. 

During the two-month period of 
May and June, 59 coin-op openings 
were reported in local newspapers. 
There were obviously many others 
that escaped notice for one reason or 
another. 


Who owns them 


Many professional laundrymen are 
adding these unattended installations 
as a means of tapping new consumer 
markets. But coin-operated laundries 
appeal to people from all walks of life 
—from the husband-and-wife team in 
search of security to business and pro- 
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By HENRY MOZDZER 


fessional men looking for investment 
opportunities. In just the clippings 
mentioned above, one owner was de- 
scribed as a former men’s clothing 
buyer, another as a millhand, a third 
as a garageman, a woman who was 
formerly a hospital worker, a lab tech- 
nician, a frozen foods distributor, a 
car inspector with 22 years service 
with the railroad, and even a morti- 
cian. 

Of this number, four were reported 
as opening their second store and one 
his fifth. 

A company with nine locations in 
Texas boasts of having no less than 
six football coaches as its stockholders. 

In some states—notably California, 
Florida and Ohio—coin-stores are 
available on a franchise basis. (One 
company has 20 such stores in the 
state of Ohio. An average investment 


is $23,500. The owner’s only task is 


to empty the coin meters—the fran- 
chising company does the rest.) 


Where they are 


Fully one-third of the openings 
publicized during the months of May 
and June took place in Texas. Cali- 
fornia ranked second, Florida third; 
while Michigan, Minnesota and Illi- 
nois were tied for fourth-place honors. 
Some 21 states reported at least one 
opening. 

Where the newspapers reported the 
number of washers to be put in opera- 
tion, the trend would appear to be in 
favor of a minimum amount of equip- 
ment. That is, there were more stores 
opening with up to 20 washers than 
with more than 20 washers. Obvious- 
ly, capital requirements would have 
much to do with it. 

Continued on page 44 
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JOMAC 54 quality makes satisfied customers 


Quality is the important factor—and Jomac 54 
has it. It’s made of rugged loop-pile Jomac fabric, 
which lets steam and hot air pass through freely. GUARANTEED TO OUTWEAR DOUBLE-FACED 
Add absorbency, scorch-resistance and resilience, 
and the result is top-quality presswork that your FLANNEL OR YOUR MONEY BACK 
customers are sure to appreciate. 
As for operating costs—Jomac 54 outwears 
double-faced flannel by as much as 300%, layer 


for layer. That means less frequent replacement, 
downtime actually cut in half, and a reduction in 
over-all press padding costs by nearly 40%! 


Get the name of the Jomac 54 distributor near- 
est you... today. Write to Jomac Inc., Dept. I, 
Philadelphia 38, Pa. PRESS PADDING 


24-K Press Padding and Jomac 33 also available 


7 MK 


NO BROKEN 7 . ce 
All bucks like- i 
BUTTONS NO CROW'S-FEET NO WRINKLES _piapeaaeaaia an oi 
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LOOK TO THESE STALEY SUPPLIERS FOR 


ALABAMA 

F. H. Ross & Company 
Birmingham 

F. H. Ross & Company 
Mobile 


CALIFORNIA 
Goss-Jewett and Company, Inc. 
Los Angeles 22 

Buel-Town Company 

San Diego 


Goss-Jewett and Company, Inc. 
San Francisco 11 


J, T. Sheridan Company 
San Francisco 3 


COLORADO 

Merchants Chemical Company 

Denver 11 

Thompson-Hayward Chemical Company 
Denver 


CONNECTICUT 
Barton and Roy Company 
Manchester 


FLORIDA 

F.H. Ross & Company 
Jacksonville 

Biscayne Chemical Laboratories 


Miami 

Atlantic Chemicals Company 

Orlando 

industrial Chemical & Supply Company 
Tampa 7 


Lenfestey Supply Company 
Tampa 

Ed L. Thomas Company 
Tampa 

GEORGIA 


James E. Cox Company 


Atlanta 6 








GEORGIA (Continued) 
F. H. Ross & Company 
Atlanta 


F. H. Ross & Company 

Columbus 

F. H. Ross & Company 

Savannah 

ILLINOIS 

Carman-Conley Company 

Chicago 12 

0-S0-White Products Company 

Chicago 

Standard Products Company 

Chicago 12 

Arrow Distributing Company 

Peoria 

INDIANA 

Drake Supply Company, Inc. 

Evansville 5 

Clark Chemical and Supply Company 

Indianapolis 7 

Wm. Lynn Chemical Company 

Indianapolis 

Mid-Continent Chemical Company, Inc. 

South Bend 14 

IOWA 

Thompson-Hayward Chemical Company 

Davenport 

Thompson-Hayward Chemical Company 

Des Moines 

KANSAS 

Thompson-Hayward Chemical Company 
ichita 

KENTUCKY 

Flynn & Wheat, Inc. 

Lexington 

LOUISIANA 


Bartlett Chemicals, Inc. 
New Orleans 13 
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MAINE 

Polar Chemical Company 

Lewiston 

MASSACHUSETTS 

Carman-Mitchell-Wing Company 
ston 

Plyco Products, Inc. 

East Boston 

1. Goldfarb & Sons, Inc. 

Mattapan 


MICHIGAN 

Ecclestone Chemical Company 
Detroit 7 

P. B. Gast & Sons Co. 

Grand Rapids 


MINNESOTA 
Thompson-Hayward Chemical Company 
Minneapolis 

Central Soap Company 

St. Paul 4 

MISSISSIPP! 


F. H. Ross & Company 


Jackson 


MISSOURI 

Laundry & Chemical Supply Company 
Kansas City 

Thompson-Hayward Chemical Company 
Kansas City 8 

H. H, Coleman Company 

St. Louis 

Thompson-Hayward Chemical Company 
St. Louis 

NEBRASKA 

W. P. Mann 

Omaha 

Merchants Chemical Company 

Omaha 

Thompson-Hayward Chemical Company 
Omaha 














With These Staley Starches! 


Cameo Crest Crown’ 
Sta-Fiex Sta-FLro StarPex’ 
Stacey's WHEEL STARCH 
STALEY’S SPECIAL FINISH STARCH 


Do you have problems in your starch 
room that are not quite solved to your 
entire satisfaction? Are you still hunt- 
eS that will solve 
these problems and so greatly increase 
‘customer approval of your work? 
Chances are that the very starch 
you’re looking for is one of the eight 
listed above. That starch may very well 
mean all the difference between uni- 


ee see Beene 


and the too frequent occurrence 


petty annoyances which cause them 
to send their work elsewhere. 


The differences in physical charac- 
teristics among these starches have 
been carefully planned so that the spe- 
cial requirements of practically any 
starch room can be fully satisfied. 


The Staley distributor nearest you 
will be glad to help you make that 
choice. Find his name among those 
listed below and write him today. 


ALL STARCH ROOM REQUIREMENTS 


NEW HAMPSHIRE 


John Danois Company 
Manchester 


NEW JERSEY 
Washine Chemical Company 
Lodi 


NEW YORK 
Frontier Alkali Company 
Buffalo 7 

Kleigman Brothers, Inc. 
Glendale, L 


NORTH CAROLINA 
F. H. Ross & Company 
Charlotte 

F.H. Ross & Company 
Greensboro 

F. H. Ross & Company 
Raleigh 


OHIO 
M & L Supply Co. 
Akron 


Bauer-Franz Company 
Cincinnati 
Herbert Chemical Company 
Cincinnati 
Mathco Chemical Company 
Cleveland 
Frank T. Carroll Company 
Columbus 
eg Company 

oled 


Superior Chemical Products Company 


Youngstown 


OKLAHOMA 

Oklahoma Laundry & Dry Cleaners 
Supply Co. 

Oklahoma City 

Thompson-Hayward Chemical Company 


Oklahoma City 
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OKLAHOMA (Continued) 
Laundry & Chemical Supply Company, Inc. 
Tulsa 

Thompson-Hayward Chemical Company 
Tulsa 


OREGON 

Osmund & Company 
Portland 

Van Waters & Rogers, Inc. 
Portiand 10 


PENNSYLVANIA 
Sterling Supply Corporation 
Philadelphia 48 

Fort Pitt Chemicals Company 
Pittsburgh 22 


SOUTH CAROLINA 
F. H. Ross & Company 
Columbia 

F, H. Ross & Company 


Greenville 


TENNESSEE 

F.H. Ross & Company 
Knoxville 

Chapman Chemical Company 
Memphis 

McCleary-Carrigan, Inc. 
Memphis 3 


TEXAS 

Sevliwestern Specialty Company, Inc. 

Corpus Christi 

Beles Tailor & Laundry Supply Company 
Dallas 

Thompson-Hayward Chemical Company 

Dallas 

Laun-Dry Supply Company 

El Paso 

Gene Avera & Company 

Houston 


TEXAS (Continued) 
Thompson-Hayward Chemical Company 
Houston 

G. C. Ehlinger and Son 

McAllen 

Southwestern Specialty Company, Inc. 
San Antonio 

Thompson-Hayward Chemical Company 
San Antonio 


UTAH 

Laundry Supply Company 
Salt Lake City 

Van Waters & Rogers, Inc. 
Salt Lake City 


VIRGINIA 
Sterling Supply Corporation 
Norfolk 


Laundry & Dry Cleaners Suppliers 
Div. of Phipps & Bird, Inc. 


Richmond 5 


WASHINGTON 
Great Western Chemical Company 
Sea 8 

Van Waters & Rogers, Inc. 
Seattle 4 

Pearson & Smith 

Spokane | 

Van Waters & Rogers, Inc. 
Spokane 11 


WEST VIRGINIA 


Ben Preiser Company, Inc. 
Charleston 

W. T. Rife & Company 
Huntington 19 


WISCONSIN 


Merchants Chemical Company 
Milwaukee 
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COIN-OP COMPETITION —Continued from page 40 


No. of washers No. of 
per coin-op coin-ops 
less than 19 13 
20 14 
21-29 5 
30 7 
31-39 2 
40 1 


Almost all used the same size washers 
although a few had a mixture of 8- 
and 16-pound machines. 

The smallest operations reported 
having twelve 8-pound washers and 
three 30-pound driers, The largest 
had 40 and 10. Store sizes ranged 
from 680 square feet to over 19,000 
square feet. 

There seemed to be no set ratio 
of washers to driers, Coin-ops with 20 
washers used anywhere from 4 to 6 
driers, Those with 30 washers used 
from 5 to 8 driers. (One plant with 
38 washers had 15.) The driers 
ranged in capacity from 30 to 40 and 
50 pounds. Unfortunately, their size 
was not always reported by the press 
so that actual comparison is impos- 
sible. 

The outstanding features extolled 
by the press releases were: unattend- 
ed, coin-meter operations and 24-hour 
service. Water-softening equipment. 
economy and speed of operation also 
came in for their share of mentions. 
Other unusual features emphasized to 
attract patronage included: air con- 
ditioning, starching facilities, piped-in 
music, fenced-in play areas, cribs, 


No-Starch Complaints Eliminated 





toys, swings and a sandbox for the 
kiddies, and drive-in facilities. 

One plant in Muleshoe, Texas, pub- 
licized the fact that customers could 
drive right into the building in the 
event of bad weather. 

The Press d+ Independent of Silver 
City, New Mexico (population 7,022), 
announced the opening of a coin-op 
as “one of those rare instances of a 
new business opening its doors in this 
area.” 

Newspaper coverage of new open- 
ings ran the gamut from one-line 


squibs to full-length feature stories. 


Opening promotions 


The most common inducement used 
to get folks to visit the new coin-ops 
was a free wash, But there were many 
variations on this theme: ’ 

Some restricted free washes to a 
set number. For example, to the first 
3 or first 50 patrons, 

Others offered free service in terms 
of time. From 10 to 13 hours, and 
from one day up to two weeks. Some 
gave just washes; others said wash- 
and-dry. 

Another variation was to make only 
the first load free of charge. A coin- 
op in Hyde Park, Massachusetts, also 
advertised this slogan: “Free Wash & 
Free Dry With Every One You Buy.” 

Still another plant, in Miami, 
printed coupons in the newspaper 


which, when clipped and brought in 


the collar. 











WHENEVER 

YOU WRITE 

USE THE 
ZONE 


NUMBER 
it's the key 
to prompt 
and efficient 


mail service 











between 10:00 a.m. and 4:00 p.m. on 
Tuesdays, were redeemed for 50 cents 
service. 

Next to free service, gifts, refresh- 
ments and door prizes proved to be 
popular attraction devices, Coin-op 
owners gave away such things as 100 
boxes of soap, balloons, coffee and 
doughnuts, candy, gum, ice cream, 
etc. 

In McAlester, Oklahoma, free or- 
chids and a steam ironer given away 
as a door prize attracted 600 visitors 
to a new coin-op. 

One operator had leaflets dropped 
from an airplane to announce a new 
opening. A leaflet with the symbol of 
a horseshoe on it was good for a door 
prize, one with two horseshoes for a 
grand prize. 

Another operator, in Tulia, Texas, 
held drawings every hour on the hour 
from 9:00 a.m. to 3:00 p.m. on open- 
ing day. And se it goes and grows 
with no end in sight. O 


tomer because it apparently had a semistiff appearance on 


An auxiliary pressure-reducing valve connected to the 








No-starch shirts account for over 30 percent of weekly 
volume at Barrington Laundry, Barrington, Illinois, Fre- 


quently this type of finished shirt was returned by the cus- 
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collar press lowers air pressure from 90 pounds to 40 pounds 
when the operator is finishing no-starch lots, This had elimi- 
nated the complaint 100 percent, says plantowner Ed Gieske. 

When the operator changes from a starch lot to a no- 
starch lot she merely reaches over with her left hand and 
quickly turns the extended valve handle connected to the 
main pressure line. 

This improvement devised by the plant superintendent, 
Charles Geiger, makes it easy for the operator to adjust air 
pressure without calling for the plant engineer, In addi- 


tion, the operator doesn’t have to leave her position in front 
of the press to adjust valve pressure behind the unit. 


National Diaper Institute Meetings 


The National Institute of Diaper Services, New York, 
N. Y., has announced four regional meetings for the fall of 
1958. The Northeastern regiona] meeting wil] be held Sep- 
tember 26-27 in Baltimore, Md. The Midwestern regional 
meeting will be held October 10-11 in St. Louis, Mo. The 
Western regional meeting is scheduled for October 24-25, 


Los Angeles, Calif. The Midsouthern regional meeting is 


planned for November 8-9 on Dauphin Island, Mobile, Ala. 
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ALDHEET Water Systems ° The Shirtomat 
manvfactured for ALD by manufactured for ALD by 


A. O, Smith Corp. Forse Equipment Co. 












ALDRY Dryers ALDIRON Ironers Laundromat Signs ALDCOIN Meters 
manufactured for ALD by monvfactured for ALD by monvfactured for ALD by manufactured for ALD by 
Huebsch Mfg. Co. Chicago Dryer Co. Standard Mfg. Corp. H. Greenwald Co., Inc. 














© 
be 
See 
ALDSOFT Water Softeners ALDWASH Washers ALDHOT Woter Heaters DRYALD Dryers 
manufactured for ALD by manufactured for ALD by manufactured for ALD by manufactured for ALD by 
Bruner Corp. Cook Machinery Co., Inc. Nati ic b i Co. Hoyt Mfg. Corp. 













SSNs. 
BEAUTY 


ALD equipment has been handsomely styled in 
refreshing sea-foam blue and snowflake white to 


give you dryers, washers, extractors, ironers and 
shirt finishing equipment that blend together for 
precision-engineered beauty. 

ALD can help you redesign and/or renovate your 
present facilities... help you finance the equip- 
ment you need that will attract new business, help 
you keep up with competition and lower your 
service costs. Write, wire or phone today for full 


details. 








ALDSPIN Extractors 
manufactured for ALD by 


Bock Laundry Machine Co. 


The Laundromat® 
manufactured for ALD by 


Westinghouse 









ALD, INC. HOME OFFICE: 7045 N. Western Ave., Chicago 45, Ill. 
Detroit, Mich. * Louisville, Ky. 

St. Louis, Mo. * Cleveland, Ohio 

Dallas, Texas * New Orleans, La. 

Los Angeles, Calif. * San Mateo, Calif. 
Minneapolis, Minn. * Jacksonville, Fla. 
Seattle, Wash. * ALD New York, Inc. 

Long Island City, N.Y. ¢ Baltimore, Md. PRB eos eg’ Ps 


Bala-Cynwyd, Pa. © ALD, Inc., 1958 Meter-All Co, 
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WAYS YOU 


SAVE 


with 


ZEIDLER 


Specialties 


SPRING CUSHION 


You Can Install Yourself 


On STANDARD 


Flatwork \roner Rolls 


{Also for Float Rolls) 
SPRING PADDING 


tor Drycleaning and 


Laundry Presses 
(Including Cabinet Type) 


3. STRIPPING AND GUIDE 


DEVICE 
for Flatwork lroners 


““SUR-DRIVE” KIT for 


Flatwork lroner Feed 


Ribbons 
5, DOFFER ROLLS for 


Flatwork lroners 


ZEIDLER 


MANUFACTURING CO., INC. 


633 Concord Ave. 
MAMARONECK, N. Y, 


Z, 


4. 





Please send us information, including 


prices, on: 


(] Stripping & Guide Device 
C] “Sur-Drive” Kit 
[-] Doffer Rolls 


Nome 





Address___ 





City. Stote. 


8-224 














CHATTANOOGA, TENN. — Bernard 
Cohen, president of Apex Linen Service 
of Atlanta and Chattanooga, was elected 
president of the Southeastern Linen Sup- 
ply Association at the group's annual 
convention. Other new officers are B. B. 
Goldstein, Miami, vice-president; James 
P. Castleman, Louisville,  secretary- 
treasurer, and Barney Buss, Chicago, 

sergeant-at-arms. 


| CUMBERLAND, MD.—Crystal Laun- 
\ dry Co., 201 S. Mechanic St., has added 


) a self-service department, according to 
\ George M. Young, president. 


BIRMINGHAM, ALA.— Plans have 
| been announced for construction of a 


laundry building for the Jefferson Tuber- 


culosis Sanitarium. 


GREER, S. C.—Flynn’s One Stop 
Shirt Laundry has been opened at 802 


W. Poinsett St., according to an an- 
nouncement by John Flynn. 


LEWISBURG, TENN. — New dry- 
| cleaning equipment has been added at 
| Nu-Way Laundry and Cleaners, accord- 
ing to Tom Green, owner. 


BOWLING GREEN, KY.— Bowling 
Green Laundry and Dry Cleaners has 
purchased the building at 10th and Cen- 
ter Sts, to be used as new quarters, Ac- 
cording to Houston Griffin, the purchase 
marks the start of a $100,000 expansion 
program. Mr. Griffin owns the laundry 
in partnership with J. Ray Patterson. 


—— 


KNOXVILLE, TENN. — Sanitary 
| Laundry plans to establish a new branch 
in the Western Plaza Shopping Center 
on Kingston Pike. 


COCOA, FLA.—A completely auto- 


matic self-service laundry has been put 
in operation by the Palms Steam Laun- 
dry and Dry Cleaners at its plant, 420 
Willard St., according to M. B. Green, 
owner, 


ng ni agencies 


SMITHFIELD, N. C.—S, R. Upton 
and C. F. Whitley have purchased the 
| interest of C. M. Johnson in Johnson’s 
Laundry and Dry Cleaners. New corpo- 
ration officers have been elected as fol- 

lows: Mr, Whitley, president; Mrs, Whit- 
ley and Mrs. Upton, vice-presidents, and 
Mr. Upton, secretary-treasurer, 





i 


HUNTSVILLE, ALA. — Ground has 
been broken on Fifth Ave. for construc- 
tion of a building to house a new 
branch of Wilson Laundry and Cleaning 
Co. The firm’s location at 107 N. Greene 
St. will continue to operate, A, E, Wil- 


son, Sr., and his son, A. E., Jr., are 
the owners. 


MEMPHIS, TENN. — Hurlburt’s 


Laundry-Cleaners, with its main plant 
at 656 Madison, has added two new 


branches, The new locations are at 567 
S. Cooper and 4956 Poplar. Maurice Eil- 
bott is president of the 70-year-old firm. 


DAYTONA BEACH, FLA—Mr, and 


Mrs. George Burnett have purchased 
Glenview Laundry, 610 Glenview Blvd., 


from C. O. Bridge and Louis Haberle. 


, 
ocean 


NEWPORT, ORE.—An open house 
was held recently at Lee’s Laundry and 
Econo-wash at 542 N. Coast Highway. 


The establishment features both regu- 


lar laundry service and self-service. 








PORTLAND, ORE.—A license has 
been issued Austin P, Roark for estab- 
lishment of a laundry at 7415 S. W. 
Capito) Highway. 


BUCKLEY, WASH.—Bids have been 
submitted for construction of an addi- 


tion to the | dry building at Rainier 


State School. 





PASCO, WASH.—New laundry equip- 
ment has been installed at Kennewick 
Genera) Hospital. 


PORTLAND, ORE. — Wilma Sarchet 
and Leo Jalbert have been issued a 


business license for operation of a laun- 


dry at 2629 N. Williams. 


NORTH BEND, ORE.—Lanny Boone, 
owner of Twin City Laundry, was re- 
cently awarded the George H. Rawlin- 
son memorial award for 1958, Presented 
by Richard A. and Alfred J. Rawlinson, 
this annual state award is made to the 
member of the Oregon State Laundry- 
owners Association who has executed 
the most effective advertising, selling or 
merchandising idea for the sale of laun- 
dry, drycleaning, linen supply or indus- 


trial supply service. 


PASCO, WASH.—Bids for the instal- 
lation of laundry facilities at Kennewick 
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Tape trick for 
shirt bags--does 
\..., 3 jobs at once! 






















“SCOTCH” Transparent Cellophane Tape 
attaches invoice, seals bag, makes a 
carry-out handle in one easy operation 


Here's an idea that makes a big hit with cus- 


tomers and saves you money) With the new 
“ScotcH’ 1-73 Laundry Bracket Dispenser 





you can seal the shirt bag, attach the invoice 
and make a convenient carry-out handle at the 
same time . at an average cost of less than 
1/2¢ per bag! 

It's quick, easy and clean . . . “Scorcx” Trans- 
parent Cellophane Tape leaves no gummy res- 
idue on fingers, shirts or bags. It sticks at a 
touch, always holds tight. Doesn't hide invoice 


1,7 / 
— tts transparent 





Ot, - 
ar . 
“= 










2. Pull off desired length of 


tape, allowing tape to extend 
on both sides of invoice. 


3. Place taped invoice over the 
end of your shirt bag and press 
tape to bag. 


for the Laundry Industry 


4, Done! Bag’s sealed tight, in- 
woice is attached, and you've 
made a sturdy carry-out handle. 


1. Press invoice face up to 
sticky side of “Scotch” Trans- 


parent Cellophane Tape. 





FEC. U.S. PAT. OFF. 


- §coTcH BRAND Tapes 


MARK 


new 
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BULLDOG 


Bia 
MONEL-TEX 


BASE PADS for all make 
CABINET BOSOMS and 
SLEEVE PRESSES 


FLAN-L-TEX 


METAL PRESS PADS 


MET-L-FLAN 


ALL MESH TOP PADS 


TWIN-FAB 


FOR INDUSTRIAL 
GARMENT FINISHING 
OR AS BASE PAD 


TUFF-FAB 


ALL STEEL WOOL 
FOR ECONOMY 


KOMBI au in one 


UNIT - SPONGE RUBBER 





DRY CLEANING PRESS PAD | 


CLEANING MITT 


ALSO CLEANING PADS 
FOR FLATWORK IRONERS 
* 
BULLDOG PRESS COVERS 
ASBESTEX PRESS COVERS 


Proven throughout years of service to the 
industry, the Bulldog line assures long- 
wearing quality and maximum economy. 
Ask your jobber about the Bulldog line, 
or write us for complete literature and 
list of reliable Bulldog dealers. 


X. S$. SMITH 


INC. 


RED BANK NEW JERSEY 
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High School have been called for by 
the School Board. 


ENDERLIN, N. D.—AlI Weiler has an- 
nounced plans to establish a laundry on 


Fourth Ave. in the Lang Bldg. 





ALBUQUERQUE, N. M.—A formal 
opening was held recently at Excelsior 
Laundry’s new drive-in branch, 4520 
Lomas Blvd., N. E. 


FRESNO, CALIF.—Dan Dee Towel 
Co., formerly at 717 Voorman Ave., has 
been moved to larger quarters at 3330 
Church Ave. The firm, which provides 
laundry service for schools, is owned by 
John W. Sinclair and William W. Masten. 


GARLAND, TEX.—Garland Laundry 
and Cleaners has been opened in the 
new First Street Shopping Center. 


BOULDER, COLO.—A branch of 
Model Laundry and Cleaners has been 
established in the new shopping center 
on North Broadway. 


SAN FRANCISCO, CALIF.—T. G. 
Wong has filed an application for a per- 
mit to operate a laundry at 4448 Cali- 
fornia St. 


MEEKER, COLO.—A new shirt unit 
has been added at Meeker Laundry, ac- 
cording to owner Bill Walters. 


LOS ANGELES, CALIF.—Oren Sut- 
ter has been elected president of the 
Western Association of Institutional 
Laundry Managers. Other officers are 
Don Anderson, San Francisco, vice-presi- 
dent; Stacey Maust, Los Angeles, second 
vice-president, and Glen Hagen, Seattle, 
treasurer. C, B. Cook, University of Cali- 
fornia Medical Center, San Francisco, 
is secretary. 


HIGHLAND, CALIF. — Base- Line 
Laundry and Dry Cl s has 
its fourth drive-in pick-up unit, at "1050 
Waterman Avenue, according to an an- 
nouncement by Fred Wolf, owner. 





HOUSTON, TEX.—A _ coin-operated 
laundry is being constructed by O’Ban- 
ion Williams at Kirby Dr. and Bissonnet 
Ave., adjoining O’Banion’s Laundry & 
Cleaners. 


POMONA, CALIF, — Gar’s Drive- 
Thru Laundry and Cleaners has been 
opened at its new location, 565 W. Sec- 


CMD tes ie pitee rte Fey 


ond St. The establishment is owned by 
William G. (Gar) Stobaugh. 


MERKEL, TEX.—George West, own- 
er of DeLuxe Laundry, 210 Kent St., 


has announced the addition of coin- 
operated equipment. 


ANGELTON, TEX.—Sanitary Diaper 
Service has been opened by Don Brew- 
ster and George Ellis. 


SALINAS, CALIF.—Horace R. Wise- 
ly, managing partner of Salinas Laundry 
and Dry Cleaning Co., was selected new 
grand exalted ruler of the Benevolent 
and Protective Order of Elks at the 
group’s recent convention in New York 
City. 


ALHAMBRA, CALIF.—Mr, and Mrs. 
Abraham Gould have established Alham- 
bra Laundry and Dry Cleaners in the 
new Alhambra Shopping Center on Val- 
ley Blvd. and Almansor St. 


JACKSBORO, TEX.—Mr,. and Mrs. 
C. R. Johnson have announced the formal 
opening of their new laundry at 114 N. 
Knox. 


CHULA VISTA, CALIF.—H. A. 
Camp and D. E. White have purchased 
the Third Avenue Laundry, 395 Third 
Clements. 


Ave., from Henry G. 





SENECA FALLS, N. Y. — Finger 
Lakes Launderers & Cleaners, Inc. has 
leased space in the Riverview Plaza, 
now under construction. 


HAVERTOWN, PA.—Montrose Laun- 
derers and Dry Cleaners has opened its 
thirteenth unit, at Township Line and 
Earlington Rd. Participating in the open- 
ing-day ceremonies was “Miss Montrose” 
who gave out more than 1,000 balloons. 
Montrose is scheduled to open its twen- 


tieth outlet by December 1958, it was 
announced. 
LONDON, ONT., CAN. — Dutch 


Laundry and Dry Cleaning Ltd., 4 Dun- 
das St., W. has been granted permission 
for extension of its office space. 


MONTREAL, QUE., CAN. — Ste. 
Agathe Laundry was almost totally de- 
stroyed in a seven-hour blaze recently. 


GERMANTOWN, PA.—The House of 
Rest for the Aged, 5919 Wayne Ave., 
has applied to the Zoning Board for a 
use variance to enlarge its laundry fa- 
cilities. 
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CLEVELAND, OHIO — Ralph Ros- 
koph has been elected president of Baby 
Diaper Service, Inc., 3402 Forest Court. 
He succeeds the late Jerome A. Goldurs. 


EVANSVILLE, IND.—The name of 
the Half Hour Laundry Stores has been 
changed to Holiday Laundry Stores, Inc., 
it was announced by Mort Musick, presi- 
dent and treasurer. 


SULLIVAN, ILL.—Melvin Taylor and 
John Rankin have leased the building 
at 116 E. Jefferson St. for establishment 
of a laundry. The property is being re- 
modeled. 


ROCKFORD, ILL, — Jack Beynon, 
former University of Illinois football star, 
has been issued a charter to operate 
Rock-A-Bye Diaper Service, Inc. 


GLENDALE, IND.—Crown Laundry 
and Dry Cleaning of Indianapolis has 
opened a new branch outlet in the new 
Glendale Shopping Center. It offers com- 
plete laundry, drycleaning and rug serv- 
ice, according to F. E, Glass, president. 


WINNETKA, ILL.—A charter to op- 
erate a laundry and drycleaning business 
was granted to Conner Laundry and Dry 
Cleaners, 1417 Lake Ave. Incorporators 
are Eloise Osman, Virginia G. Fellger 
and Jean M. Becker. 


ST. MARY’S, OHIO—Fire, apparently 
started by lightning, did an estimated 
$50,000 damage to a building housing 
St. Marys Laundry, Spring and Spruce 
Sts. 


ELSMERE, OHIO—Kays Laundry & 
Cleaning, 208 Greenup St., Covington, 
has opened a self-service laundry at 407 
Dixie Highway. 


AURORA, ILL.—Mr. and Mrs. Elden 
Dunn and Mr. and Mrs, Ralph Erickson 
have opened High and Edwards Laun- 
dry at High and Edwards Sts. 


PONTIAC, ILL.—Bruce’s One-Hour 
Laundry, 411 N. Mill St., has been sold 
to Jay Hockenberry and Ray Reinhardt, 
it was announced by Arthur Bruce, for- 
mer owner. The establishment will be 
known as Jay-Ray Laundry. 
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’ : ES 270% bundles 
at minimum cost” 


says Duane Lawrence, Manager, 
Portland Laundry & Dry Cleaners 





“Sixteen years of continuous service, tying approximately 4,500 
bundles per week . . . and operated by many people . . . have proved 
to me that the Bunn Tying Machine is sturdy and reliable. Mainte- 
nance and operating costs, as well as down time, are at a minimum. 

“T like the Bunn Machine,” continues Mr. Lawrence, who heads 
this Portland, Oregon firm “because it is flexible. By making a 
larger table on the same stand and frame we are able to wrap our 
bundles by rolling them on the larger table. Then, with a touch 
of the treadle, it is just a moment before the bundle is neatly and 
tightly tied. 

“I would never hesitate to recommend Bunn Tying Machines when 
it comes to making tying a simple operation,” says Mr. Lawrence. 

The versatility and speed of Bunn Package Tying Machines is 
acclaimed by laundry operators everywhere. Whether the machine 
is used to tie towelling, shirt boxes, flatwork or bachelor bundles... 
all are tied in 1% seconds or less. The twine tie is never too tight, 
never too loose . . . and the slip-proof knot can’t come undone. 


PACKAGE 
TYING 
MACHINES 
Since 1907 


B. H. BUNN CO., 7605 Vincennes Ave., Dept. S1-98 Chicago 20, Ill. 
Export Department: 10406 South Western Ave., Chicago 43, Ill. 






MAIL COUPON NOW FOR MORE FACTS 




















out vie B. H. BUNN CO., Dept. S$L-98 
WHOLE Story ! 7605 Vincennes Ave., Chicago 20, Ill. 
by Here Ad ( Please send me a copy of your free booklet. 
booklet, which ( Please have a Bunn Tying Engineer contact me. 
illustrates the ‘A 
advantages ame 

of Bunn Tying 
Machines. Cc 
Or let a Bunn pany 
yee you. Address 
No obligation, 

lo gation. ae City otis pia 
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Vancouver Hosts Northwest 


NEARLY 150 ENTHUSIASTIC regis- 
trants descended upon the city of 
Victoria on Vancouver Island, British 
Columbia, Canada, thanks to Trans- 
Canada Airlines, The thirty-third con- 
vention of the Pacific Northwest Laun- 
derers and Dry Cleaners Association 
was held in that city June 5-7 to help 
commemorate the centennial of that 
province. 

Unfortunately, the two major main- 
land cities serving the island by ferry, 
Vancouver and Seattle, were cut off 
from Victoria because of a strike of 
employees against the Canadian Pa- 
cific Railroad Steamship Service. 

But the slack was taken up by 
TCA plus a few private boats, Less 
than 50 of the anticipated turnout 
failed to get there. Those who made 
it were rewarded with a top panel of 
speakers, wonderful weather and 
beautiful scenery. It was my first visit 
to Victoria, but certainly not the last 
to this utterly delightful spot. 

Because of the centennial celebra- 
tion this year, there was much pomp 
and ceremony every day. For example, 
the first evening we were treated to a 
very colorful “changing of the guard” 
display in the park across the street 
from the Empress Hotel, convention 
headquarters. This crack unit of the 
Canadian Army marched with amaz- 
ing precision to the tempo of an ex- 
cellent band. The drum rolls, snappy 
salutes, the tradition behind all this 
made it a sight to be long remem- 
bered. 

After the usual introductions, Victor 
Dalgoutte, president of the American 
Institute of Laundering, apprised the 
members at the first session of some 
of the projects being conducted by 
the AIL. He told of the Certified 
Washable Seal program as it pertains 
to wash-and-wear shirts. 

He said that approval of shirts that 
measure up is a protection for the in- 
dustry. It does give member plants 
some insurance against unfair adver- 
tising by manufacturers since shirts 
that are certified can only be adver- 
tised if it is stated that the garment 
can be handled by professional Jaun- 
dries. 

Mr, Dalgoutte said that the AIL is 
fighting minimum wage legislation in 
Congress and urged the support of all 
present. He also told of the Motiva- 
tion Research project being sponsored 
by the Institute. This project will 
bring to light customers’ likes and dis- 
likes about laundering and will help 
the industry gear itself to the consum- 
ers’ wants. He urged member laundry 
plants to support the project. 
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Next Les Francis of Emery Indus- 
tries stressed the importance of qual- 
ity and selling. He urged cleaners to 
spend at least 5 percent of their gross 
sales on advertising, Of this, from 60 
to 80 percent should be devoted to 
newspaper ads. The balance could be 
used any way a cleaner chose to sup- 
plement the backbone of his cam- 
paign. 

Editor Art Schuelke of The National 
Cleaner & Dyer gave predictions on 
the coming year. He forecast record 
sales for those cleaners and laundry- 
men who concentrated on route sell- 
ing, the use of charge accounts, and 
who stressed the findings of the Mo- 
tivation Research Project of the Na- 
tional Institute of Drycleaning in their 
advertising. 

Other speakers included Ray Calou 
of Oakland, California, who reported 
on the research project being conduct- 
ed by participating laundries at the 
Sanford Research Institute. He re- 
ported that they were now able to 
launder industrial pieces in two-tenths 
of a second under laboratory condi- 
tions. More funds are needed to con- 
tinue the project and he urged all 
laundrymen to join, He was assisted in 
his talk by Jack Elberling of the same 


Ste aE 





“Wash and wear 
approval protects the 
industry’’—Dalgoutte 


“Don't let competi- 
tion write your ad 
copy’’—Francis 


city and Leo White of Port Angeles, 
Washington. 

Justin V. Harbord discussed insur- 
ance problems of the industry, and 
Arthur B. Christopher of Nelson Laun- 
dries, Ltd., Vancouver, B. C., told how 
his progressive plant plans ahead to be 
prepared for future problems. 

Newly elected officers include 
Frank Davis, Spokane Linen Supply, 
president; Ed Hudson, Peerless Laun- 
dry, Tacoma, vice-president; William 
Short, Seattle Laundry and Dry Clean- 
ing Institute, secretary; Howard F. 
Keeler, Overall Cleaning and Supply, 
Seattle, treasurer, and Frank Watson 
of Nelson’s Laundries, Ltd., Vancou- 
ver, B. C., sergeant-at-arms. 

—Art Schuelke 


Teamwork Midwest Theme 


WE MUST HAVE more understand- 
ing and positive thinking in our deal- 
ings with employees. So stated Robert 
B. Dolhof of the American Institute 
of Laundering in the opening talk at 
the annual convention of the Midwest 
Cleaners and Launderers of Missouri 
and Kansas. Over 200 plantowners at- 
tended the three-day meeting at the 
Hotel President at Kansas City, Mis- 
souri, June 26-28. 

Mr. Dolhof stated that a recent sur- 
vey in another industry pointed up 
that Appreciation is the most impor- 
tant ingredient in good employee rela- 
tions. While most people in manage- 
ment felt that good wages were the 
number one issue, they actually 
ranked far down the list. He displayed 
on the blackboard those points the 
employees felt were essential, in the 
order of their importance. He then 
showed, at the right of those points, 
where management had ranked these 
items, as follows: 


Employee Management 
opinion viewpoint 
1—Appreciation ....... ( 8) 
2—Feeling “in” on things (10) 

3—Help in personal 


Sa ae ( 9) 
4—Job security ........ ( 2) 
5—Good wages ........ C3} 
6—Interesting work ....( 5) 
7—Promotion possibilities ( 3) 


8—Management loyalty 


00 WHERONS 6.4..... ( 6) 
9—Good working 

conditions ......... ( 4) 
10—Tactful discipline ...( 7) 


It is obvious that management and 
employees have widely divergent 
viewpoints on what constitutes a 
“good” firm. Mr. Dolhof urged that 
plantowners look upon things as the 
employees do, if a better team is to 
be developed, He suggested that man- 
agement read an article that appeared 

Continued on page 60 
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One will do 


the work of two! 





With its exclusive 18-minute complete work 
cycle, one new Frigidaire Coin-Operated Washer 
handles almost as many loads per day as two old- 
type automatics. 

You save on capital outlay — you save on floor 
space—turnover is speeded up, and your custom- 
ers have far less waiting time. 





~ What’s more, the wash comes out cleaner, thanks 


to Frigidaire 3-Ring Agitation—and driest of ae. ©. A. EARL, owner of Coln-O-Motic 


; , ; Laundry, Louisville, Ky., rates Frigidaire 

all! So dry, that dryer time is cut almost in half. tops on service, and says: “The 18-minute 

A cost saving for you—another timesaving for Frigidaire Washer cycle gives us a tre- 

mendous advontage — at least a 60% 

° ° your customer. increase in production. That, combined 
> . fegn c with its drying spin, means a smaller 

No wonder operators are saying, “The Frigidaire east NEED yaa Pada gemeete 

washer is the hottest thing in our industry!” our Frigidaire Washers send the lint 


right down the drain—no time ovt for 
cleaning lint traps as with other washers 
est Frigidaire Distributor or District Office. we have used." 


FRIGIDAIR 


Built and Backed by Genera! Motors 


For facts, figures, case histories, call your near- 









GOLDEN 
ANNIVERSARY 
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Sugincering Section baa 
Hot-Water Heaters As Load Aids 


Article weighs advantages of full storage, 


instantaneous and combination heater systems 


THE TITLE of this article certainly 
seems like the old chestnut of putting 
the cart before the horse. To our 
mind, however, the laundry’s _hot- 
water needs have always seemed to 
be an area where selection and use 
of equipment could prove a boon 
rather than a headache to smooth 
plant operation, 


By JOSEPH C. McCABE 


down of the basic factors involved. 
In the case of the typical laundry 


boiler where horsepower (hp.) is the 


rating method used, take the number 
of gallons per hour of hot water need- 
ed and multiply it by either the ap- 


propriate factor under intermittent 
light draw, intermittent heavy draw 
or constant draw, depending on the 
nature of the work. For a laundry 
with washwheels at work the obvious 
column is intermittent heavy draw. 
How many gallons per hour are 
we talking about? If you have two 
washwheels working intermittently 
you would be supplying about 1,800 





Choices at hand 

This possibility of getting more 
out of the combination of process- 
steam and hot-water needs has ap- 
pealed to many. It is, in fact, the 
reason for the sharply different ap- 
proaches in supplying hot water; 
namely, the storage system as against 
the instantaneous. 

The names of these systems quite Hp. 
adequately describe their differences. oe 
The typical storage heater (Figs. 1 54, ff. radiation 
and 2), features a relatively large 
tank capable of holding a sizable 
quantity of water heated to the de- 
sired temperature and held in readi- 
ness, The instantaneous heater (Fig. 
3), on the other hand, stores no water 
and depends rather on the steaming 
ability of the boiler to see it through. 
Obviously the two work in direct op- 
position to one another. 


Table | 
Required Boiler Capacity for Instantaneous Water Heaters 
Weter Heated 100°F (40°-140°, 50°-150°, etc.) 


Constant Draw 
{Process work, etc.) 


Intermittent 
Heavy Draw 


Intermittent 
Light Draw 


Type of 
Boiler Rating 


B.t.u./Hr. g-p-h. x 400 g-p-h. x 600 g-p.h. x 830 


g.p-h. x .01 g-p.h. x .017 g.p.h. x .025 


g.p-h. x 1.5 gph. x 2.5 g.p.h. x 3.3 








TABLE li 


Approximate Load Rating and Water Consumption of Washers 
(Based on White Work Formulas) 


Total wate 


per round 


Cold water 


per round 


Hot water 
per round 


Rating in pounds 

per load—dry weight 

30 50 110 70 180 
36 60 130 85 215 
48 80 190 105 295 
36 85 200 130 330 
48 112 270 175 445 
54 127 300 200 500 
64 150 350 235 585 
36 130 270 180 430 
54 194 405 270 675 
64 230 475 320 795 
72 260 540 360 900 
84 300 630 420 1050 
96 345 720 480 1200 
390 810 540 1350 

36 140 300 195 495 
54 215 450 300 750 
60 238 495 330 825 
72 285 595 395 990 


84 330 695 460 1155 


1 pound dry clothes will absorb approximately 0.3 gallons of water. 


N 


Equipment applications 


The instantaneous hot-water heater 
consists of a number of tubes through 
which the water you want to heat is 
passed, There is a space surrounding 
these tubes so that live steam can be 
admitted to flow around the tubes and 
raise the temperature of the water. 
Since the contact time between the 
steam and the tubes is short, consider- 
able steam is needed, But for a laun- 
dry, the largest single item of steam 
demand is water heating. And the in- 
stantaneous heater depends for its 
working effectiveness upon the steam- 
ing capacity of the boiler. Let's look, 
then, at some of the quantities in- 
volved. 

Table I is one manufacturer’s break- 
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ALL THE | usar 
FACTS 


Compare, point by point, P-K Heat Reclaimers with any competitive offering. 


1, The initial cost is less for the capacity specified — P-K’s multiple pass, single unit 

construction eliminates need for additional pumps on fresh water side, does away 

with extra connections required for stacked stages. 2, Oversized heating surface for 

designed capacity gives liberal fouling factor — provides expanded capacity for future 

needs. 3. P-K single unit construction saves valuable floor space. Place the reclaimer 

on the ceiling, or wall, or outside the building, as desired. 4, Lint, grease or curds 

found in all waste water are trapped by the P-K Roto-Screen* in the sump tank — the 

logical place to remove fouling agents before they reach the 

reclaimer. 5. Yet, in the event of sump flooding, P-K Re- 

claimers are fitted at both ends with quick-opening doors 

that provide easy access to the tubes for inspection and 

cleaning. 6, In addition, an automatic backwash, self- 

cleaning device—so essential to multi-unit reclaimers— 

may be applied to P-K Reclaimers, if desired. With P-K 

construction, however, the additional cost is not war- 

ranted. Above all, with the installation of either a P-K 

Closed or Pit-Type Reclaimer, you are protected by the 

responsibility of the largest and oldest manufacturer in 

the field, a responsibility covering the manufacturing and 

assembling of the complete unit in our own plant. If you ; 

are considering a waste heat recovery operation, use the ROTO-SCREEN* provides lint-free 

coupon today. Complete field engineering service is avail- ot waste to heat reclaimer. Accu 
; : ; mulated lint and scum is easily re- 

able without obligation. 


*Patented 


moved from sump. 


Patterson-Kelley Co., Inc. 
2709 Wilson Street 


Patterson (1) Kelley | _ E, Stroudsburg, Pa. 


zs Send me information on P-K Heat Reclaimers 
Laundry and Textile Division checked below: 


0 “Reclaim those dollars down the drain” 
0 P-K Roto-Screen* Bulletin 


Name ee - 


P-K Steam Mixers * P-K Boiler Return Systems * P-K Heat Exchangers » 
P-K Pre-Krete Lined Storage Water Heaters 


Company_—__ 
Street Address 


Oi otecritsiienianiinn 
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Fig. 1. Horizontal hot-water storage heaters ore a natural where water demands are not con- 


stant or -crtinvous. With proper controls they give desired temper ature 


gallons per hour of hot water or about 


15,000 pounds per hour, (See Table 


Il for exact water demand.) A 100 
£ 


hp. boiler develops 3,400 pounds of 
steam per hour. Even though you are 
raising the water only 100 degrees in 
temperature, the load imposed upon 
the boiler is a considerable one, It is 
so considerable that the idea of using 
hot-water needs as an aid to boiler 
loading would be lost completely, Our 
recommendation would be to go to a 
full hot-water storage system or a 


combination of a storage heater with 
an instantaneous unit. 
The combination idea 


Fig. 4 illustrates the idea of com- 
bining a small storage tank with an in- 


stantaneous hot-water heater, The 
advantages of the instantaneous heat- 


er are: 


Lower Cost. The biggest saving lies 
in the fact that an instantaneous sys- 


tem does not require a large tank. 


This can provide an initial saving of 


many hundreds or even thousands of 
dollars, Because of the small size of 
the tankless installation, the amount 
of standby heat loss is reduced, simi- 
larly reducing operating costs. When 
built-in or submerged heaters are 
used, costs are reduced even further. 

Efficiency. Instantaneous heaters 
can be installed so that water is heat- 
ed only as it is needed. They can also 
be installed in conjunction with stor- 

















Fig. 2. Vertical storage heaters work best 


where floor space is tight, head room plenti 
ful. Tube bundle is very short and permits 


easy handling ond mointenance 


age tanks of reduced size on a semi- 
tankless hookup. Instead of heating 
the tank by gravity circulation, a 
pump can be used between the heater 


and the tank, (See typical hookup, 










We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere . . . many for over thirty years. 


Write for full details, or a Representative will call. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 


A GOOD BUY at this time. 
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Tests prove plants can increase output, 
lower costs with better steam trapping 


by John W. Ritter, Test Engineer 
SARCO Company, Inc. 


Surface cold spots on ironers and presses 
can run up production cost, Such trouble 
is often cleared up by the right steam 
trapping. 

Because Sarco Thermo-Dynamic Steam 
Traps drain condensate and air out of 
steam spaces completely, their use has 
increased the output of many laundries 
and cleaning plants, cut fuel costs appre- 
ciably. Here are four typical cases: 

At a military post laundry® in Virginia, 
sheets were leaving the flatwork ironers 
steaming. Tests showed cold spots on 
steam chest surfaces, temperatures rang- 
ing from a high of 325°F to a low of 
310°F. When TD-50's were installed tem- 
perature rose to 330°F, work left the unit 
dry, and re-runs were eliminated. 

Loss of live steam from traps was a 
problem with an institutional laundry® at 
Grand Rapids, Mich. Drying tumblers and 
ironers were running at low heat level, 
output was sluggish. 

Sarco TD Steam Traps were then in- 
stalled, resulting in an immediate pro- 
duction speed-up. Drying tumblers, for 
instance, were able to dry a load of towels 
15 to 20 minutes faster. 
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Only 3 parts to a TD Steam Trap: Cap, disc, 
and body. Low in first cost, low in installation 
cost, low in maintenance cost. 

When flatwork ironers showed a drop 
of surface heat of 45° below inlet steam 
temperature at a large commercial family 
laundry® in Brooklyn, they were equipped 
with TD Steam Traps. That stepped up 
their output 9.8%. 

Again, in Texas City, Texas, a large 
laundry and dry cleaning company had 
heating trouble with 30 units. Faulty steam 
trapping was wasting steam, They re- 
placed bucket traps with Sarco TD’s 
and stopped steam losses. Output 
increased 10% - 

In all four of these cases the trouble- 
free operation of TD’s also effected reduc- 
tion in maintenance time. 


*Narie and actual case-history on request. 





The Sarco TD Thermo-Dynamic Steam 


Trap is self-adjusting, works 
perfectly on ali working 
pressures and 


temperatures 


SARCO TD Steam Traps 
can make the difference 
between loss and profit 


Equip your steam-heated laundry and cleaning units with Sarco 
Thermo-Dynamic Steam Traps. This production-planned steam trap- 
ping will watchdog your heated surfaces for uniform temperature. 

If you are wasting valuable steam or if uneven surface temperatures 
are giving you loss of production and frequent re-runs, write for 
literature today. 
60-DAY TRIAL CONVINCES...No cost or obligation 
Prove the effectiveness of Sarco TD traps to your own satisfaction. 
Write directly to us for a Sarco TD and strainer on 60-day trial. 
Specify size. Buy only if you're completely satisfied. Sarco Company, 
Inc.,635 Madison Ave., New York 22, N.Y. Or contact your supply house. 

58878 


SARCO 


COMPANY, INC. 
635 Madison Avenue, New York 22, N. Y. 


STEAM TRAPS * TEMPERATURE CONTROLLERS * STRAINERS * HEATING SPECIALTIES 
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Fig. 4.) The pump makes it possible 
to reduce heater size, tank size, piping 
sizes, and by increasing heating effi- 
ciency it reduces pickup time, 

Instanta- 


Reduced Maintenance. 


neous-type heaters are a blessing to 
engineer and owner, For the engineer, 
periodic back-flushing by means of a 
few valves is a}) that is needed, No 
lengthy shut-down period, no messy 
job of cleaning and repairing, and 


no waiting for reheating. 


Fig. 3. Instantaneous water heater 


There are two very important limi- 
tations to the instantaneous method. 
Instantaneous water heaters should 
be used only when adequate boiler 
heating capacity is available. They 
should not be used in extremely hard- 
water areas except where water filtra- 
tion or softening is used, 

The full storage heater has distinct 
operating advantages, This device 
stores some reasonable percentage of 
the hot-water demand, Let us refer to 
our 1,800-gallon-per-hour hot-water 





demand for washwheels. If we had 
a 1,000-gallon storage tank drawing 
a supply of steam, to hold the water 
at a desired temperature we can han- 
dle a heavy draw such as the wash- 
wheel would pull upon starting. 
Instantly, the hot-water tank calls 
for heat to warm up the incoming 
cold water taking the place of the 
departing hot. By the time the next 
cycle of the washwheel makes its 
relatively lighter demand, the storag¢ 
tank is ready. The boiler has experi- 


A NATCO instantaneous—indirect-fired water 


heater eliminates the bulky, rusty storage tank. 
Yet, because it has its own built-in supply of 


reserve heat, NATCO, and only NATCO, can 


deliver large volumes of temperature controlled 
hot water per minute. 


Because NATCO is indirect-fired, it is guaran- 


teed for a lifetime that it can never cause rusty 







STORAGE TANKS ARE 
AS OLD-FASHIONED AS 
FANNY'S WASH TUB! 











wash water. 
°o 
,, a4 0 ° Ideal for use with automatic or open end 
O washers. 
Oo, 
° 
7 3 


















Many thousands 
in use since 1946 


Oil or gas-fired 


NATI ONAL Ap nbhuction co, 











CORONA 68, NEW YORK 


101-06 43rd AVE. 
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with 
snecial 
formula 
C-17 








Pre-Krete is an exclusive, pre-blended, hydraulic 
cement-base formula, designed primarily for the lin- 
ing, or re-lining, of storage water heaters and cold 
water tanks, Its coefficient of expansion is the same 
as the steel to which it is applied, permitting tem- 
perature variations from 0° to 800°F without failure. 
It is contarnination-free and non-toxic, is inert to 
many chemicals and provides years of corrosion-free 
service at a small fraction of the cost of a new heater 
or tank. 


See your local Pre-Krete Dealer-Applicator 
The P-K franchised dealer-applicators listed here 
will estimate, without obligation on your part, the 


cost of Pre-Krete lining your tanks. If you have a 

maintenance staff that can apply Pre-Krete, your 

nearest dealer will supply your needs from stock. 
Write for Bulletin 1012, which gives the results of 


independent laboratory tests, together with complete 
information illustrating how easily Pre-Krete can be 


applied — with a down time of 48 hours, or less. 


pocono ®) fabricators inc. 


Division of Patterson-Kelley Co., Inc. 
2706 Linton St., East Stroudsburg, Pa. 
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1 ALBANY, N. 

1 §. B. Higgens Company, Inc 
1 Broadway and 25th Street 

i Waterviiet, New York 

I 

i ALBUQUERQUE, N. M. 
! Alpha Engineering, Inc. 
' 110 Gold Ave., S.E. 

i 
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i 

i 
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ATLANTA, GA. 
S. C. Carter Co. 

2639 Birchwood Or., N. E. 
BIRMINGHAM, ALA. 


industrial Mastic Co., inc. 
P.O. Box 161 


BISMARCK, N. D. 

Lignite Combustion 
Engineering Corp. 

215-223 Airport Road 


i 
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1 BOSTON, MASS. 
; _ Fireproofing Corp. 
i of America 

ry 413 Bowdoin St. 

l Dorchester, Mass. 
H 

| 

| 

' 

i 

| 
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CASPER, WYO. 
Construction Specialties Co. 
P.0. Box 2 
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CHICAGO, ILL. 
National Coatings Corp. 
Hwy. 66 at ist Avenue 
McCook, Ill. 
CINCINNATI, OHIO 
Frank W. Schaeffer, inc. 
3426 Spring Grove Ave. 


COLUMBUS, OHIO 
Frank W. Schaeffer, Inc. 
635 E. Weber Road 


DAYTON, OHIO 
Frank W. Schaeffer, Inc. 
38 S. Beckett St. 


DENVER, COLO. 


Construction Specialties Co. 


P.O. Box 927 
DETROIT, 


M. A. nally oe Inc. 


6730 E. McNichols St. 
bag ay PA. 
il Company 
4055 Wi William Penn Hwy, 


EAST BETHANY, N. Y. 
Frank Daily 


R.F.D. #1 


ESSEX JUNCTION, VT. 
A. B. Higgins, Inc. 
27 Park Street 


GRAND RAPIDS, MICH. 


D. C. Byers Company 
3120 Madison Ave., S.E. 


HOUSTON, TEX. 


M. 0. Fulton 
P.O. Box 4551 


JACKSONVILLE, FLA. 


George L. Simonds Co. 
P.O. Box 33, Station G 


KANSAS CITY, MO. 
Anderson-Stolz, Inc. 
1727 Walnut Street 


KNOXVILLE, TENN. 
Boiler Supply Co. 
2006 Sutherland Ave. 


MIAMI, FLA. 
P. Richardson & Son 
1047 N.W. 22 St. 


MILWAUKEE, WIS. 
J. D. Wilson Company 
4831 W. State St. 


NASHVILLE, TENN. 
Boiler Supply Co. 
480 Craighead St. 


NEWARK, N. J 
McNeil Cosstemsinon Co. 


17 Herbert Place 
NEW HAVEN, CONN. 


The Thermal Acoustics, inc. 


81 Farwell St. 


NEW ORLEANS, LA. 
Chas. T. Snow 
dw. A. Horrell 


2342 Audubon 


NEW YORK, N. Y. 
Fireproofing Corp. 

of America 
611 Broadway 


OMAHA, NEB. 
Boiler Draft Company 
3911 Leavenworth St. 


PENSACOLA, FLA. 
industrial Mastic Company 


PHILADELPHIA, PA. 
Metaiweld, Inc. 

Scotts Lane & 
Abbottsford Ave. 


ROANOKE. 
J. J. Bower tenpans Inc. 
R.F.D. #10, Box 210 


SAN FRANCISCO, CAL. 
Joseph F. Gisler Company 
275 Brannan Street 


SCRANTON, PA. 
A. McNeil Company 
1412 Price Street 


SEATTLE, WASH. 
Chemical-Proof Corp. 


of Seattie 
625 Alaska Street 
ST. LOUIS, MO 


Fleischer-Seeger Co. 
4900 Washington Ave. 


ST. PAUL, MINN. 
The Pium Company 
2295 University Avenue 


WINTER HAVEN, FLA. 
George L. Simonds Co. 
Fifth Street, S.W. 


HONOLULU, HAWAII 
Dearborn Chemical Co. 
941 Waimanu St. 


TORONTO, CANADA 
Sarco Canada, Ltd. 
611 Gerard Street, East 
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First copies now available 


“what’s happening 
in coin-operated 
laundry?”. . . 


...an A to Z roundup of the mushrooming 
coin-operated laundry business. Reprinted 
from STARCHROOM LAUNDRY JOUR- 
NAL, here’s the most significant editorial 
material on the subject—all between the 
covers of one handy booklet. | 


If you've missed some of the articles in this 
program, here’s a chance to follow the coin- 








*%"“WE INSTALLED THIS LUDELL HEAT 
RECOVERY KIT OURSELVES AND 
ARE GETTING TOP PERFORMANCE!” 




















When Meadville Laundry & Dry Cleaning moved to their new 
modern plant, their new Ludell Heat Reclaimer made the boiler ops story from the start—the nature of the * 
large enough for the load and made it operate at less fuel cost market, operation costs, the volume and 
ee ee profit that can be expected. It’s “must” read- 
Ng SR : ing for those thinking of entering the field. 
This Ludell Heat Recovery Kit is specially engineered for F . 
laundries using as little as 800 GPH to 3,000 GPH total water. or your copy, write 
IT CUTS FUEL BILLS %,— INCREASES BOILER CA- 
PACITY 35% —IS SELF-CLEANING—NEEDS NO COSTLY Starchki0om 
WASTE WATER PIT! Write for complete information—today! 
LAUNDRY JOURNAL 
Ludell Manufacturing Company 305 East 45th St., New York 17, N. Y. 
eaee meeen Pome eePw eR: 5)?  Mmeehae . Wipneneta Single copies: $1.00; 10 or more copies: 75¢ each 
R ives in all 49 S$ ind Canedo ; . 
ONUPERTORERD OF OREADY SYSTEING OF HEAT RECOVERY AND O1 WATER HEAT. Remittance must accompany all orders. 
ING * WATER HEATERS + STORAGE TANKS ¢ WHEELER SELF-UNLOADING WASHER 
enced but little increase in load and made of 85 percent magnesia block sags between supports shortly after 


the rest of the plant’s steam loads have 
been gracefully met. 

Any plant where hot-water de- 
mands are not constant and continu- 
ous is a natural for a hot-water storage 
heater. Where demands are sudden, 
and there’s a heavy washwheel and 
heating load as well, these heaters are 
vital to good operation. With them 
you can pull a relatively small, steady 
steam supply and heat a large volume 
of water over a period of time. With 


troweled over with cement. (If the 
heater is exposed to the elements, give 
it an additional canvas-duck covering, 
several coats of paint. Be sure to leave 
the nameplate of the heater exposed.) 

For installation precautions, the 
heating element, or coil, should be 
hard copper (for example, 1%-inch 
OD, No. 16 BWG seamless drawn 
copper tubing, mill-tested to 1,000 
p. s. i. with just the bends annealed 
at the time of fabrication). It’s our ex- 
perience that soft or annealed tubing 


going into operation, These sags cause 
pockets to form; condensate collects 
in them to upset heater operation. 

Usually there are no severe prob- 
lems from tubing materials but from 
additions and attachments to the 
heater that act up. 

The shell may be of many different 
substances (carbon steel, copper sili- 
con, stainless steel) and supplied 
with special linings of copper, alumi- 
num or cement, depending on the ap- 
plication. Steel is by far the most 


proper controls, such as a thermostatic 
temperature-regulating valve, this 
water can be held at almost any tem- 
perature. With the right-sized storage 
there should never have to be any 
strain on boiler output. 

Installation follows these _ basic 
rules: (1) Put in the hot-water stor- 
age heater with its steam supply and 
return lines as short as possible, even 
at the expense of extending water 
lines. (2) Mount the heater as high 
as possible. (This gives a substantial 
head to the receiving tank and a good + 
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TO FixTURES 














hydrostatic head on the trap.) (3) Be BOILER WATER BOOSTER Yoram won Paessuee, met 
REUEF vaLvE 








sure heater supports are solidly set. 

Over and above the simple rules 
above are these precautions: (1) 
Make sure the heater is absolutely 
level. (2) See that insulation is ap- 
plied—at least 3 inches thick and 








Fig. 4. This hookup is recommended for installations with heavy periodic rates of draw which 
are in excess of available boiler capacity. On a draw, cold water does not enter directly into 
the tank but first into the heater. Tank capacity should be equal to difference between peak 
demand and average maximum demand produced by the heater. The bronze recirculating pump 
can be used to circulate both the building returns and a storage tank 


— 
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a a 0 


20 any age 





widely used shell material. It should 
be flange quality, of sufficient thick- 
ness (never less than % inch) to al- 
low for corrosion, usually fabricated 


in keeping with ASME Pressure Ves- | 


sel Code (par. U-69). But, even so, 


nagging corrosion and _ electrolysis | 


problems keep cropping up. 


Avoid electrolysis 


It’s poor practice to install a steel 
shell and hook it up with nonferrous 
piping, particularly when hot water 
circulates through a system and back 
through the heater. This acts very 
much like a big storage battery with 
the steel shell as one terminal and 
the dissimilar nonferrous piping as 
the other. The water, acting as an 
electrolyte, gets better and stronger 
as an acid each time it moves around 
the system. Soon the inside surface 
of the steel shell is plating off fast. 

We've run into heaters suffering 
from this cause. Caught soon enough, 
they can be salvaged by putting in a 
cement lining. This often takes care 
of another complaint—rusty or red 
water. 

Never use a cement lining where 
storage temperatures above 180° F 
are considered. Cement tends to break 
down at temperatures above this 
point, Copper linings or copper silicon 
prove better materials for this serv- 
ice. The silicon compound has the 
tensile strength of steel combined 
with high corrosion-resisting proper- 
ties. It works particularly well with 
solutions that have a corrosive action 
commercially pure copper cannot 
withstand. 

Copper lining, properly installed, 
with seams electrically welded and 
the lining extended to nozzle and 
manhole openings, gives excellent 
service. By spinning the copper lin- 
ing into tube holes and expanding 
the tubes against this lining you get 
watertight joints, a further operating 
advantage. 


Conclusion 


From the above recitation of the 
advantages of both instantaneous and 
storage hot-water heaters, you can 
see the glimmerings of how a proper 
balance between both units can give 
the savings of the instantaneous unit 
—by letting such a device as in Fig. 
4 handle the steady trickle demands 
in load, with the smooth, stable op- 
erating advantages of the storage 
heater—with its reservoir meeting 
sudden, heavy demands. The exact 
ratio between one unit and the other 
is dependent, of course, upon your 
own plant’s equipment and operating 
schedule. O00 
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STRONG 


STRAINERS 


Built-in preventive maintenance + positive protection against dirt and 
scale ina system -* clog-free operation + quick, simple cleaning 












= 


STRONG Strainers with threaded pipe connec- Flanged STRONG Strainers: semi-steel and 


tions: semi-steel (4”-3”), cast steel (4"-2") cast steel (1%"-6"). Block Steel Strainers 
and cast bronze (4°-2"). available for pressure to 10,000 psi. 


| REDUCING VALVES 


Accurate pressure control «* simple adjustment ¢ trouble-free 
operation + long service life + wide selection of types, sizes 


and pressure ranges ° for use with steam, gas, air or water 
, 8 





Type “O” Valve: screwed (34°+ 
Type “K” Valve: screwed (4%4” 4"), for pressures to 225 psi 
14”), built-in strainer, for pres- (Semi-steel). 


Type “C” Valve: screwed (14°-114") sures to 225 psi (semi-steel). 
or flanged (2”-4”) stainless steel trim, 

for 0-250 psi (semi-steel), 0-600 psi 

(cast steel), 


For complete information on these and other STRONG STEAM SPECIALTIES, 
contact your local STRONG Distributor or write for your copy of the new Catalog 
No. 69A today. 
















ie 


steam traps ¢ airtraps «¢ floattraps + FandTtraps «¢ vacuum or 
Pumping traps continuous blowdown valves + separators + engine stops 





TEAMWORK 
Continued from page 50 
in the November 1957 issue of 


STARCHROOM LAUNDRY JOURNAL en- 
titled, “How Do You Rate As A Boss?” 

The next speaker, James W. McIver 
of the National Federation of Inde- 
pendent Business, continued the team- 
work theme. He said there is nothing 
fundamentally wrong with either man- 
agement or unions, but there needs to 
be a change in ideology. That is, to 
recognize that there is no such thing 
as “something for nothing.” 

The need for freedom is more im- 
portant than the need for unions, or 
the results obtained in Washington 
by pressure groups, whether for busi- 
ness, the farmer or the worker, Each 
successful action by such groups robs 
us of a part of our individual freedom, 
he stated. One of his best points was 
this: There is no such thing as a little 
socialism. Perhaps the cleaner in a 
small rural town in Kansas isn’t too 
concerned with these national prob- 
lems, but it affects him just the same. 

Other speakers pursued the same 
theme. Max K. Doehler, Jr. of Bruce 
Dodson and Company explained a co- 
operative program for bailee insurance 
that is available to member plants of 
this Midwest association. 

Art Schuelke, editor of The Na- 
tional Cleaner & Dyer, discussed the 
importance of advertising by all clean- 
ers. He said the other cleaner is your 
best friend. The more we all adver- 
tise, individually and collectively, the 
better off the whole industry will be. 

Other speakers included Bal J. 
Augst of Armour & Co., who talked 
about short wash runs and new for- 
mulas in the laundry, and John B. 
Spence of Faultless Laundry, Kansas 
City, Missouri. Mr, Spence told of 
the research project being done coop- 
eratively by a group of laundrymen 
at the Stanford Research Institute. He 


asked for more plants to contribute 
to the project, since it is for the bene- 
fit of all, not any one individual. 

Mr. Spence was assisted in his re- 
marks by Conger Beasley of the Pear! 
Nu-Way Laundry of St. Joseph, Mis- 
souri. Both men, as well as other lead- 
ing plantowners throughout the coun- 
try are supporting this research project. 

Another interesting talk on a new 
industry development was delivered 
by W. A, Stewart of the McGraw 
Edison Company. He discussed unat- 
tended coin-operated laundries, their 
place in the industry and the profits 
to be gained by such operations. 

One of the highlights of the pro- 
gram was the unexpected appearance 
of Claude Lucas, well-known produc- 
tion expert. Mr. Lucas told the last- 
day audience about production control 
methods and also pointed up the signi- 
ficance of the research project being 
conducted by independent laundries 
through the Sanford Research Insti- 
tute.—Art Schuelke 





The following officers were 
elected for the two states that 
sponsor the annual convention: 

Missouri 
H. B. Fuser of Boonville—president 
John L. Fisher of Kansas City 
—first vice-president 
Raymond Robinson of Columbia 
—second vice-president 
Roy H. Ford of Joplin 
—third vice-president 
Roy L. Wurst of St. Louis 
—sergeant-at-arms 
Robert T. Schwabe of St. Louis 
—secretary-treasurer 
Kansas 
Earl A. Morgan of Salina 
—president 
Don Daniels of Kansas City 
—vice-president and treasurer 
W. Jack Bates of Kansas City 
—secretary 











Floridians Look Ahead 


THE MOTIVATION RESEARCH 
study being made for the laundry in- 
dustry as a preliminary to an intensive 
public relations program was de- 
scribed to the Florida Institute of 
Laundering and Cleaning convention 
June 29 by Ward Gill, director of pub- 
lic relations for the American Institute 
of Laundering. 

The research, Mr. Gill told the dele- 
gates at the Fontainebleau Hotel, 
Miami Beach, was aimed at develop- 
ing “a national image of our cus- 
tomer.” The researchers will employ 


60 


a technique that has been used suc- 
cessfully in research in numerous busi- 
ness fields in recent years to provide 
a basis for planning an effective adver- 
tising or publicity program. 

Mr. Gill also brought a warning to 
the group that there are “a lot of de- 
velopments to come in the wash-and- 
wear field.” Production of wash-and- 
wear fabrics by the textile industry is 
increasing rapidly, and despite the 
plant problems in handling these prod- 
ucts “it is apparent that our industry 
must learn how to do so.” 





New Florida officers: Marcus Milam (left) 
and Everett Morrow 


Discussing the recession and_ its 
effect on the laundry and drycleaning 
industry, J. M. Chisholm, sales man- 
ager of Sanitone Division, Emery In- 
dustries, Inc., asked the group not to 
“look with fear” at business prospects. 
He urged an attitude by the plant op- 
erator of sounder planning and evalu- 
ation in both sales and production and 
of better communications with em- 
ployees as the answer to the recession 
threat. 

Other speakers included: Barrett F. 
Finn of MacIntosh Associates, who 
operate plants in Pennsylvania and 
Florida, gave an off-the-record address 
on “This Way—You Can Sell It.” 
Thomas J, Donohoe, sales training su- 
pervisor of the National Institute of 
Drycleaning, presided at an _ after- 
noon’s “brainstorming” session on 
three subjects. Virgil Lynch, repre- 
senting Corporate Group Service, Inc., 
discussed the organization group insur- 
ance program. John Monahan, War- 
ren Laundry, Fort Lauderdale, Fla.. 
discussed AIL programs and appealed 
for pledges from members of support 
of the AIL public relations program. 

Attendance at the convention was 
almost 300 delegates and wives, the 
largest in the group’s history, Presi- 
dent Corliss Fox reported. 

Marcus Milam, Nu-Way Laundry, 
Gainesville, was installed as the new 
president, and Everett Morrow, Mor- 
row’s Cleaners, Quincy, as vice-presi- 
dent. The new board of directors is 
made up of: M. H, Whitelaw, Dixie 
Cleaners, Jacksonville; Earl Parham, 
Orange Laundry, Orlando; Albert 
Blitch, Miami Laundry, Miami; Frank 
V. Chastain, Park-In Cleaners, Holly 
Hill; Duke Warren, Warren’s Laun- 
dry, Fort Pierce; Steve Ellenbogen, 
Acme Cleaners, West Palm Beach: 
Michael L. Whitman, Blue Ribbon 
Cleaners, Madeira Beach; Bert Mey- 
ers, Lakeland Laundry, Lakeland, and 
Trammell Grubs, Tropical Cleaners, 
Sarasota. 

Mr. Fox announced decisions to in- 
corporate the Institute and to employ 
an executive director. OO 
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ONLY 


CAN OFFER YOU 





BOTH TYPES OF MARKING MACHINES 


1. FOR INDIVIDUAL IDENTIFICATION 


National's famous line of selective type machines in- 
cludes both hand and air or electric-power operated units. 
These machines range in sizes up to 19 selective type 
wheels with any combination of letters or numerals up to 
19 characters. Using National's own PENETRO ink, these 
machines give you legible, indelible marking at its finest. 





DR STANLEY 


Actual Size—18 point type 
(15 and 24 point availabie) 






National 
Number 8 


2. FOR PROPERTY IDENTIFICATION | 





This combination of National‘’s air-operated DI-MARK 
and THERMO-SET Machines absolutely guarantees an 
indelible mark for the life of the marked piece. Pieces 
are marked with National's famous RESISTO ink. The 
mark is then heat-set for lasting legibility. Manually 
operated die machines are also available. Dies are en- 
gineered to meet your specifications and can be fur- 
nished with removable inserts for selective marking. 





For over 50 years, National has 
specialized in manufacturing a 
complete line of marking ma- 
chines which are precision built 
for long, trouble-free operation. 
Write for complete information 
today. 





cH 
‘ Vj 
Di-Mark and 

Thermo-Set unit 





VV Talicn Via il tated 





4026 CHERRY STREET - CINCINNATI 23, OHIO 


“National Marking Machines and Conveyors are 
preferred by better plants the world over!” 
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Pantex Adds Demonstrator 





LOUIS WATERFIELD 


Louis Waterfield has joined 
Pantex Manufacturing Corpora- 
tion, Pawtucket, R. I., as field 
demonstrator, according to an 
announcement by Marvin 
Green, vice-president and gen- 
eral sales manager. 

Mr. Waterfield has had 15 
years of experience in the laun- 
dry and drycleaning fields. He 
operated field units for service 
personnel while with the U. S. 
Army in Africa and Italy. Then 
for 10 years he operated shirt 
departments in New York and 
Milwaukee laundries, Most re- 
cently he has been manager of 
the Troy Laundry in Auburn, 
N. Y. 


Deupree Receives Medal 


Richard R. Deupree, chair- 
man of the board, The Procter 
& Gamble Company, Cincin- 
nati, Ohio, has been selected to 
receive the 1958 Henry Law- 


rence Gantt Gold Medal for 
“distinguished achievement in 
industrial management as a 


service to the community.” The 
award will be presented under 
the joint auspices of the Ameri- 
can Management Association 
and the American Society of 
Mechanical Engineers on Sep- 
tember 24. 

Mr. Deupree was cited as 
“a man who has infused in his 
own company the continuing 
recognition that the interests 
of a company and its employ- 
ees are inseparable.” 


Mr. Deupree has been with 
Procter & Gamble since 1905 
and chairman of the board 
since 1948. He has served as 
chairman of the Army-Navy 
Munitions Board, a member of 
the Citizens Advisory Commit- 
tee on Mutual Security, a mem- 
ber of the Department of Com- 
merce’s Business Advisory 
Council, and on the boards and 
councils of a number of busi- 
ness, professional and_philan- 
thropic organizations. 


Jayson Silk Mills Moves 

Jayson Silk Mills has moved 
to larger quarters at 1535 N. 
60th St., Philadelphia. Accord- 
ing to a recent announcement 
by Sam Yuter, the move was 
made to handle the firm’s ex- 
panding business. 


UniMac Sales Representative 


UniMac Company, Atlanta, 
Ga., has appointed Axel Axels- 
son, 11120 Linden St., Lyn- 
wood, Calif., its Western repre- 
sentative. The announcement 
was made by Carl Heinle, Jr., 
vice-president of sales. 


American Names Distributors 

James M. Garvey, president 
of The American Laundry Ma- 
chinery Company, Cincinnati, 
Ohio, recently announced that 
distributor organizations are 
now handling sales of the com- 
plete line of drycleaning equip- 
ment of the firm’s American 
Cleaners Equipment Company 
Division. The American Laun- 
dry Machinery Company still 
maintains its direct sales force 
for the sale of all laundry and 
rug cleaning equipment. 

According to Mr. Garvey, 
“Now, American drycleaning 
equipment, parts and _ service 
facilities are available to dry- 
cleaning plants in every part of 
the country through local dis- 
tributors.” 

Under the new American 
Cleaners Equipment Company 
organization, Irving W. Pettin- 
gill, Jr., will continue as divi- 
sion manager. Assisting him is 


L. M. (Linc) Bathrick. Dick 


Lester and John Hamilton, 
both former AceCo field man- 
agers, have been appointed 


Eastern and Western field man- 
agers, respectively. 


Applebaum Changes 
Address 


P. Applebaum announces a 
change of address for P. Apple- 
baum, Inc., to Belfield & Wister 
Sts., Philadelphia 44, Pa. 


Alf-Herman Organized 


J. C. Esher, vice-president 
and general manager, has an- 
nounced the formation of Alf- 
Herman Corporation, a subsidi- 


ary of American LaFrance, 
Elmira, N. Y. This company 
has been formed to continue 


building Herman truck bodies 
and to expand operations under 
the new name and new man- 
agement. There will be no 
changes in company personnel. 

Alf-Herman will continue 
operation of the plant and offi- 
ces at 4402 Clayton Ave., St. 
Louis 10, Mo. 


Sterling Opens New Office 


Sterling Supply Corp., Phila- 
delphia, Pa., is opening a new 
branch office and warehouse in 
Washington, D. C., according 
to an announcement by Her- 
man Levine, president. 

The new warehouse, under 
the management of Irvin Le- 
vine, will serve Washington, 
D. C., the Virginia area sur- 
rounding Washington and the 
state of Maryland. 

The recently enlarged Nor- 
folk office and warehouse, un- 
der the management of Ray- 
mond Rhodes, will continue to 


Clayton Rebuilds 1000th Steam Cleaner 


Ms, 


William Clayton, president 
of The Clayton Manufacturing 
Company, El Monte, Calif., and 
plant superintendent Ben Mar- 
tin are taking a last look at the 


of 
Maryland, Virginia and part of 
North Carolina. Sterling's Phil- 
adelphia main office and ware- 
house will serve the states of 


serve the Eastern Shore 


Delaware, Pennsylvania, New 
Jersey and western points in 
New York. 


Appointed Export Manager 






DONALD C. BROADWELL 


Donald C. Broadwell has 
been appointed export manager 
of Bell & Gossett Company, 
Morton Grove, Ill., according to 
an announcement by R. E. 
Moore, president. The export 
division will operate from the 
Marlow office in Midland 
Park, N. J. 

Mr. Broadwell has been ex- 
port sales manager of Bell & 
Gossett Marlow Pump Division 
since 1950. A graduate of City 
College of New York in me- 
chanical engineering, he served 
as an Army officer in World 
War II. He is now a major in 
the Ordnance Corps of the 
U. S. Army Reserve, and is 
vice-president of the Machinery 
Metals Export Club in New 
York City. 


1,000th rebuilt Clayton-Kerrick 


steam cleaner before it is 
shipped to its owner. 

During the month of January 
1954, the company started its 
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wvailable wit . partial or complete AUTOMATION! 


aa WASHERS 


give you superb “no-maintenance” io oe 
backed by the,industry’s onl 


3-YEAR GUARANTY 


eG MIO. 


Your C/L Washer is individually engi- 


neered to suit your specific requirements! 
AUTOMATION? C/L Automatic Controls 


and in any dry weight capacity from 50 
Ibs. to 2000 Ibs. per load! CYLINDER 
TYPE? You name it — open pocket type, 
with or without slide-out unloading 
shelves; Pullman slide-out; or “Y” slide- 
out. LOW FRONT? The C/L patented 
Compro-Seal Automatic Shell Door As- 
ee ee 
advantages of low front design . 
without costly water spillage! 


But . . . most important of all . . . your 
C/L Washer, and only the C/L Washer, 
offers you the 6 vital points of superiority 
_ that have earned its unique “no mainte- 
nance” record. And each of these points 
is backed by the ‘ates 
Gana Bi 


5-YEAR GUARANTEE ON THESE 6 IMPORTANT POINTS! 


¢ C/L Evertite Cylinder Door Lock ¢ C/L One Piece Steel Trunnion 
¢ C/L Compro-Seal Automatic Shell Door Assembly  - C/L Rigid Frame 

¢ C/L Sealomatic Trunnion Seal * C/L Stainless Steel Cylinder 
Unconditionally guaranteed against all defects except those caused by faulty operation ! 


WRITE PHONE, OR WIRE FOR FULL DETAILS 


CUMMINGS-LANDAU 


Laundry Machinery Co., Inc. 


305-17 Ten Eyck Street, Brooklyn 6, N.Y. TEL. HYacinth 7-1616 « Cable Address: “CUMLAMAC™ 
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lifetime guarantee 
whereby, within 10 years of its 
purchase date, a Clayton-Ker- 
rick steam cleaner could be ex- 
changed for a factory rebuilt 
unit, same model, at no more 
than 50 percent of the current 
price with freight both ways 
included. 


program 


Revolite Appointment 

The Revolite Division of Ray- 
bestos-Manhattan, Inc,, New 
York, N. Y., has announced the 
appointment of Lee J. Olson as 
a sales service representative. 

Mr. Olson will take over the 
territory of Robert Price which 
includes central and southern 
Illinois, western Indiana and St. 
Louis. Mr. Olson 
many years in the laundry in- 


has spent 


dustry and is said to be well- 
versed in genera] Jaundry prac- 


tice. 


Kohnstamm Plans Move 


H. Kohnstamm & Co., 
New York, has announced plans 
to move its executive office 
from 83-89 Park Place to 161 
the Americas. Ac- 
Brotherton, 


Inc., 


Avenue ot 
cording to Charles 


assistant treasurer of the firm, 
the offices at the new address 
will include two floors and 
provide about 30,000 square 
feet of space. The new quarters 
will be air-conditioned, with 
skylight research laboratories. 

The move will also involve 
relocating the warehouse facili- 
ties now at 83-93 Park Place 
on new sites in the metropoli- 


tan New York area. 


Cleaver-Brooks 
Representatives 

Cleaver-Brooks Company, 
Milwaukee, Wis., announces the 
appointment of five boiler sales 
representatives, 

E. L. Herbert Company, 31 
S. Broadleigh Rd., Columbus, 
Ohio, will represent Cleaver- 
Brooks in and around the Co- 
lumbus, Ohio, area, 

Boiler sales representative in 
the southern Alabama and 
northern Florida area is P. H. 
Hutchinson and Associates, 
3000 N. Davis, Pensacola, Fla., 
headed by P. H. Hutchinson. 

George K. Moss is head of 
the George K. Moss Company, 
205 S. 32nd St., Birmingham, 
Ala., which is representative in 
the northern Alabama area. 

Richard F. Gray’s agency at 
2035 S. W. 58th Ave., Portland, 


WHETHER YOU NEED TO DO 


100 lbs. or 5000 Ibs. 


OF FLATWORK A DAY 


GAS, STEAM or ELECTRIC 


| Uhere ia a 
CHICAGO FLATWORK 
IRONER gov YOU! 


HEATED 


nie \cleoke) a4i gee) 7 -\. bf 


2212 N. PULASKI RD 
e 


sd CHICAGO 39, iLL 


Contact your Machinery Distributor or Write for Literature Today 
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Ore., is representative in the 
state of Oregon and southern 
Washington. 

In the Ohio area bounded by 
Cleveland, Akron, Sandusky and 
Canton, Robert E, Sullivan Co., 
8935 Brecksville Rd., Brecks- 
ville, Ohio, is representative. 
Mr. Sullivan, who heads the 


new agency, formerly managed 


the Cleaver-Brooks commercial 
heating division, 


Softener Corporation Moves 
Softener Corporation of 


America announces the moving 
of its plant to 2412 Norwood 
Ave., Melrose Park, Ill, a 


suburb of Chicago. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


bumper, 40 percent greater vis- 
ibility, built-in dual rub rails 
and heavy-gauge skirt, heavy- 
gauge vertical grill protectors 
headlights. De- 
bodies are 


and recessed 
Kalb Forward-van 
available for all popular-make 
forward control chassis. 

For further information write 
DeKalb Commercial Body Cor- 
poration, DeKalb, Illinois. 


Compact Storage Unit 





~ 


sd 5? Le ALA Wea) 
A new package storage unit, 


‘ 


the “Haertel Storagemaster,” 
consists of a complete fumiga- 
tion and _ ventilation system 
packaged in a single plug-in 
unit. Dehumidification is con- 
trolled by a humidistat, 
Incorporating a special pat- 
ented by-pass damper principle 
and a complete refrigeration 
system, the heavy-duty dehu- 
midifier, considerably larger 
than ordinary home dehumidi- 
fiers, is capable of controlling 
humidity in smal) to medium- 
sized areas. The Storagemaster 
removes approximately 60 pints 
of water per day, depending 
on the amount of water in the 
air. 
The new Haertel Storage- 
master’s fumigation system as- 
sures control of infestation by 
moths, silver fish, fire brats and 
beetles, the manufacturer states. 
For more information, write 
to Walter Haerte) Company, 
2840 Fourth Ave. S., Minne- 


apolis 8, Minn. 


New Storage Cabinet 

A new carry-all storage cabi- 
net for use in laundry and dry- 
cleaning plants for carrying and 
storing small items has been in- 
troduced by the Rosenthal 
Manufacturing Company. 

The new cabinet has three 
sections containing 13 compart- 


ments. It is made of 26-gauge 
steel construction, weighs 6 
pounds, and is 12 by 13% by 6 


inches. The new louver tray 
cabinet has a folding handle 
and may be carried either 


closed or opened. For storage 
use, the cabinet may be set on 
a table or hung on the wall. 
For further information write 
to the Rosenthal Manufacturing 
Company, 5033 N. Kedzie Ave., 


Chicago 25, Ill. 


Bleach in Tablet Form 

A new bleach in tablet form 
which is available in industrial 
packs is now being offered by 
The Barcolene Company. 
Bleac h Tabs espec iall, 


suggested for laun- 


are 
automatic 
dries. 

Because each tablet is equal 
to a half-cup of bleach, no pre- 
measuring of any kind is nec- 
essary. Bleach Tabs are 
instantly in water 
also states 


said 
to dissolve 
The manufacturer 
that the tablets never lose their 
strength while kept in storage 

For further information write 
to The Barcolene Company, 200 


Camden St.. Boston. Mass. 


Resilient Floor Surfaci 


ng 


4 





resilient floor cover- 
ing with a nonslip surface has 
been introduced by Minnesota 
Mining and Manufacturing Co. 
Called Scotch-Tred, the mate- 
rial is flexible enough to be 
bent double, yet in laboratory 
wear tests outwears most pop- 
ular floor-covering 
the company says. 
Made with dimensionally 
stable plastic film backing, a 
waterproof adhesive and a 
bonded - particle surface, the 
new floor covering is said to be 


A new 


materials, 
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NONE BUT THE BEST FOR You! 





C.D.C. - specialists in the design of material handling containers 
for specific handling jobs. Choose one from the many styles . . . 
made of the material , , , that's best for you, 





Here's the one-piece Fiberglass 
box truck you've been waiting 
for ... big capacity, easy han- 
dling and maneuvering, extra 
strong Fiberglass construction 
with smooth, snag-free interior. 


CONTAINER 


Veprt 





non - sparking, non - abrasive, 
and resistant to oils, chemicals, 
solvents and many acids. 

Scotch-Tred floor covering, in 
beige, black and gray, comes in 
standard 96-foot rolls 4, 6, 12, 
18, 24 and 36 inches wide; in 
34-by-24-inch strips, and in 9- 
by-9-inch tiles. Custom shapes 
can be made to order. 

For further information write 
to Minnesota Mining and Man- 
ufacturing Co,, Dept. F8-233, 
900 Bush St., St. Paul 6, Minn. 


Bakelite Shirt Packaging 





Shirt packaging made of 
Bakelite polyethylene has been 


developed by McCleary Broth- 
ers, Inc., 448 N. Second St.. 
Box 386, Memphis, Tenn, The 
bags are supplied by Central 
States Paper and Bag Com- 
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Smooth, tight, easily cleaned 
Masonite Presdwood panels 


corefully handle materials. 
Secured to frame with monel 


staples. Strong. lightweight and 
monevverable. Any style cast- 
ers desired. Without casters 


can be used as basket. 
DEV 


[oa 2een. A. | 


any, 5221 Natural Bridge 
pany, 
Ave., St. Louis 5, Mo. 

The new Showcase bags re- 
duce packaging costs as much 
as one-half to three-quarters 
of a cent per shirt, according to 
the The tough, 
tear-resistant polyethylene film 


is transparent and both protects 


manufacturer. 


and enhances the appearance 
of the shirt. 
From one through seven 


shirts can be bundled into a 
single bag. Shirt boards may or 
may not be used. Four sizes of 
bags and three sizes of card- 
board shells fill all require- 


ments. 


Colored Canvas Baskets 


Colored canvas baskets and 
hampers are now available from 
W. T. Lane Bros. as standard 
equipment. Previously the com- 
pany had been producing col- 
ored pieces on special order 
only. 

Units are available in five 
standard colors—white, silver, 
red, green and blue. The silver 
units are plasticized for wet 
work, making them mildew-re- 
sistant and waterproof, 

According to Lane, the co)- 
ors are being used to simplify 
basketload identification and 


internal materials handling sys- 


C.B.SC, Box Truck made of select 
elm slats and bound together 


with galvanized wire. Resilient 


and lightweight. Outside frame- 
work jointed at corners and 


reinforced with steel braces. 


ELOPMENT CORPORATION 


WISCONSIN 


tems, as well as to harmonize 


with call-office decor. 
For turther information write 


to Color Baskets, W. T. Lane 


Bros., Prospect St., Poughkeep- 


sie, N, Y, 


Non-Flammable Water 
Repellent 


The research department of 


R. R. Street & Co. 
nounces the development of the 
first non-flammable water repel- 
lent for use in either petroleum 
or synthetic solvents. 
According to Street, this new 
formula contains an ingredient 
which neutralizes the deter- 


Inc, an- 





HI-BOY TRUCKS 





Unit closed 
for shipment, 





Now serving your industry . . . 
a big capacity container built 
for big, time-saving loads. 
Hinged at different side eleva- 
tions for convenient loading. 
Sturdy, positive-locking hard- 
ware. Slats of select elm. bound 
with tough, durable galvanized 
wire and reinforced with corner 
hardware. 





STACK-n-NEST 


Stacks and nests in its own di- 
mensions without special attach- 
ments. Light as o feather. Won't 
snag or fade. Rust-proof, rot- 


proof, dent- proof, woarp- proof 


Molded-in “lifetime” colors 
Sizes: 27 x 16x11; 34x 24x19; 
39x 19x14 


gent which remains in fabrics 
after normal rinsing. Called 
Rep-100, the new formula is 
said to produce a 100-spray 
rating under conditions which 
previously made a 100-spray 
rating impossible. 

For further information write 
to R. R. Street & Co. Inc., 56) 
W. Monroe St., Chicago 6, I] 


Bacteriostatic Agent 


bacteriostatic 
laundries to 


4 high-potency 
agent for use in 
combat staphylococcus infection 


is now being marketed by 


Parachlor Chemical Corp, Para- 
bactol A _ is 
germicidal, fungicidal and bac- 
teriostatic potency. 

The new agent is said to be 
noncorrosive to metals and not 
to harm rubber and plastic. Use 


of this agent is recommended 


an antiseptic of 





YOUR REQUEST 


for further information 


will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 


head. Be sure to mention 
STARCHROOM LAUNDRY 





JOURNAL. 

















730 East Michigon Ave. - 





~ Phone WO 4-966! 


ttle Creek, Michigan 








FLUOR- 


ANTICHLOR SOUR 


®@ Helps prevent fabric damage on bleach retentive fabrics. 
© Saves on fuel bills. Expels chlorine in cold water. 
@ Contains flvorescent dye to brighten difficult fabrics, including 
nylons, orlons, rayons and other synthetic fabrics. 
Send for heipful free circular. 


MARTENS CHEMICAL CORP. 


243 Clinton Avenue, Kingston, New York 


O-LITE 











“staph” 


on 


for effective control of 


and other microbe growth 
fabrics. 


For a test sample and com- 


plete technical data report 
write to Parachlor Chemical 
Corp., 250 Fifth Ave., New 
York 1, N. Y. 


New Water-Tube Boilers 





A new line of water-tube 
boilers, designed to fill a wide 
range of heating and processing 
requirements, is now being of- 
fered by the Vapor Heating 
Corp. 

Called Drum Modulatic, the 
said to be the 
boilers made, 


new boilers are 
most compact 


with the 150 boiler horsepower 
boiler (No. 5 pictured) occu- 
pying 40 square feet. 

High heat transfer efficiency 
results in 1.6 square feet of 
heating surface per boiler horse- 
power, says the manufacturer. 
The total heating surface of 
945 square feet for the 150 
boiler horsepower unit means 
that in many areas the boiler 
operated unattended. 

The Drum Modulatic units 
burn oil, gas, or combination 
gas and oi), and are available 
in six sizes from 20 to 200 
boiler horsepower. Operating 
pressures go up to 150 p.s.i. 
with safety valve setting of 165 
p-s.i. 

For Bulletin 475, giving com- 
plete specifications and 
matics, write to Vapor Heating 
Corporation, 80 E. 
B)vd., Chicago 4, V)). 


can be 


sche- 


Jackson 


New Press Pad Material 

A new material, Nylopress, 
for use as a press pad on laun- 
dry and drycleaning equipment, 


has been developed by the 
American Felt Company. Ac- 


cording to an announcement by 
William H, Lehmberg, presi- 
the drycleaning 
establishments 


dent, one of 
and laundry 


SORTING 


is Simpl eas 


PINNACLE PRODUCTS core. 


188 Tarrytown Rd., Elmsford, N. Y. 


CE 







The world’s 
finest temporary 
marking machine 
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which tested Nylopress “48” 
satisfactory per- 
more than six 


found it gave 
formance for 
weeks at the production rate 
of 4,800 shirts per week 

Other features attributed to 
engi- 
proper 


are 
for 


steam pene- 
finishing 


material 
resilience 


the new 
neered 
cushioning, 
tration, high 
properties and flexibility. 
The 


easy 
quality 


press pad material is a 
variation of American Felt’s 
line of Feutron Fabrics made 
entirely of synthetic fibers. Pres- 
ently it is offered 54-inch 
yard widths in three weights— 
28, 48 and 88 ounces per 54- 
Upon request, the 
prepared to meet 


inch yard. 
company is 
individua) specification require- 
as to weight, thickness 
72 inches. 


ments 
and widths up to 

For further information write 
to the American Fe)t Company, 


Glenville, Conn. 


New Lightweight Vacuum 


A new wet and dry vacuum 
with heavy-duty cleaning pow- 
er, built into a lightweight com- 
pact unit has been introduced 


by the American Cleaning 
Equipment Corp. The new 
Mode) 380 is especially sug- 


HIGH SPEED 
EXTRACTORS 


@ MANUAL OR FULLY AUTOMATIC 
@e COIN OPERATED FOR UNATTENDED STORES 


gested for on-location rug and 
carpet cleaning. It weighs 25% 
pounds, measures 25 inches 
wide and 16 inches high, and 
has a % hp. motor with a sepa- 
tate cooling system. 

Usable for wet or dry clean- 
ing, the Model 380 has a 12- 
inch cast aluminum nozzle with 
an adapter for either brush or 
squeegee, The new lightweight 
vacuum has a six-gallon tank. 

The vacuum is mounted on 
two 6-inch wheels in the rear 
and a smaller front pivot wheel. 
It comes equipped with a viny! 
hose of 14-inch diameter and 
14%-inch diameter accessory 
tools. 

For further information write 

American Cleaning Equip- 
ment Corp., 1600 S. Dearborn 

t., Chicago 16, Iil. 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your Jetter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 














BOCK WORK CENTER—WASHER AND EXTRACTOR 


See your Laundry Machinery Dealer 


BOCK LAUNDRY MACHINE COMPANY 


TOLEDO 2, OHIO 


L6 


ORY WEIGHT! EXTR 
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New Pantie Relations Committee Chairman 
George Y. Klinefelter, 


owner of the Elite Laundry 
Companies in Baltimore 
and Washington, D. C., and 
American Institute of Laun- 
dering Director, District 11, 
is the newly appointed 
chairman of the National 
Public Relations Committee. 

Mr. Klinefelter has been 
in the professiona) Jaunder- 
ing business for 35 years, 
and has been a member of 
AIL’s board of directors 
since July 1955. He is past 
president of the Maryland, 


District and 





of Columbia 


GEORGE V. KLINEFELTER 
Virginia Laundry Association and was a vice-president of 


the Laundry Institute of Baltimore. He also is a member of 
the Laundry Association of Washington, D, C. 

As committee chairman, Mr. Klinefelter succeeds John L. 
Slick of Fort Wayne, Ind., recently elected AYL president. 


Better Home-Making Starts in October 


Better Home-Making, the AIL consumer magazine de- 
signed for use of professional laundrymen in building sales 
and creating goodwill, will publish its first issue in October. 
The magazine was originally scheduled for September. 

Articles in the October issue include one on the problems 
of wash-and-wear and one om the selection and care of 
washables for the youngsters’ wardrobes. Other articles have 
been selected for an appea) to the homemaker, 


Three Areas Pass Their PR Quota 


Montana, Utah and the District of Columbia have passed 
the 100 percent mark set as their quota in financing the first 
year of the National Public Relations Program and the moti- 
vation research study. 

The public relations program is designed to improve the 
use and understanding of professional laundries, based on 
information gathered from the motivation research study. 
AIL members wishing to make detailed inquiries about the 
program should contact the director in their district. 


Reports on Loans, [dentification 


Two new Special Reports, one dealing with loans and 
leases and the otk::r with laundry identification, are now 


available from the AIL Membership Department. 


Special Report No. 243, “Loans and Leasing,” is designed 
to help Jaundrymen in business financing problems, It in- 
cludes sections on the financial assistamce available from 
the Smal] Business Administration; a banker’s explanation 
of types of loans attainable; leasing land and buildings, with 
methods of arriving at rental prices and terms; basic rules 


for establishing good banking relations. 
“Laundry Identification Methods and Equipment” is the 


title of Special Report No. 242. It describes the many sys- 
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® HEAVY-DUTY STAINLESS STEEL CONSTRUCTION 
*DEPENDABLE LOW COST PRODUCTION 
CHECK THESE FAMOUS 
WASHETTE FEATURES! 
Dodge Friction-Free Power Transmission —~ 
2 Year Warranty! 
* Heavy-Duty Trowble-Free 


Master Motor 








* Famous One-Dia! Control, 


28 Formulce 


* Water-Gard deletes fill 
and drain time tor for- 
mula sequence. 
8 to Operate — requires © EXTRACTORS 
minimum maintenance. 


“oe shipped in 48 hours on aif 


standard electric models. 
The ONLY complete line of open 
ond-woshers, Cobinet ond Pedesto) 
styles. 25, 50. 75 and 100 Ib. 
capacities; Controls: Manval, Semi- 
fic; Aut 


available ‘with supply injector. 
Wiite fer complete information and 
FREE brochures. 


ayy a Mlathidiyy twee 


4301 S. Fitzhugh Ave. Aha 19, Texas 











available from leading laundry supply houses 


6361 


OLIN MATHIESON CHEMICAL CORPORATION 


CHEMICALS DIVISION . BALTIMORE 3. MD. 





NEW! 
Key-Tay 
BASKET 
TRUGK 


Built like a battleship! 
Heavy-duty all-steel 
construction. Ventilated — 
easy to keep clean. Nests 
to save space. Use with 
plastic liner to keep work 
moist. A real workhorse! 





THE KEY-TAG CHECKING SYSTEM co. “#8”! "95°! ~62°° 
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These hel pie booklets 


Can Show YOU HOW To: 


» Solve special problems 
& Train new help 
>» Make more money 


1. How To Clean Cotton Rugs 


2. Manual for Training Silk Finishers ..... 1.00 
3. The Laundry Primer ................ -50 
ABC's of washroom operation 
4. Storage for the Drycleaner ........... .50 
5. Guide to Plant Layout ............... 1.00 
making the drycleaning plant more efficient 

6. How To Train Finishing and Folding 
Operators in the Laundry ............ 1.00 
7. Manual for Training Wool Finishers .... 1.00 
the complete job on all types of garments 
8. Guide to Construction and Remodeling of 
Has eaten ee OI 1.00 


Drycleaning Plants 
9. How To Build a Greater Demand for 


Your Professional Laundry Services .... 1. 


10. Advertising That Builds and Holds 


ME UNIO oo ech ccccccccceces 1.00 
See CU dR ues ch been ceveascaees 1.00 
“— ee 
12. Legal Decisions for the Drycleaner ..... 2.00 
13. The Charged-System Roundup ........ 1.00 
Pe Pa oe oe 6 oo cs habe hee bey 1.00 
how to identify, clean, spot and finish 
kinds of textiles 
Ag Ee aia 1.00 


15. Coin-Operated Laundries 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 


STARCHROOM LAUNDRY JOURNAL 
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Name 





Firm. 





Street 





City State 

















| tems of identification, with the advantages and disadvan- 





tages of each, and gives suggestions on how to apply a com- 
bination of two or more of the systems suited to the 
individual laundry, Included are a sample check list or 
grading sheet and a list of sources of additional information. 


Obctuanes 


Herbert Gale Hanson, 71, partner in Suds Soft Water Laundry 
& Dry Cleaners, Elgin, Illinois, died recently, Mr, Hanson oper- 
ated the laundry establishment with his son, Herbert N. W. His 
wife also survives. 





Joseph A. Hamstengel, 66, former laundryowner of Chicago, 
Illinois, died recently. Mr. Hamstengel purchased the Rogers 
Palace Laundry about forty years ago and one year later ac- 
quired the Lake View Laundry. He was a member of the 
Chicago Laundry Owners Association. Surviving are four sisters 
and a brother. 


Walter David Jones, 75, who for the past 48 years has man- 
aged the drycleaning department of Ontario Laundry Ltd., Cal- 
gary, Alberta, Canada, died of a heart attack. Surviving are his 














| wife and three sons. 


Lowell Simpson, 59, retired owner of Coquille (Oregon) Laun- 
dry, died recently. Mr. Simpson was a Mason and a past com- 
mander of the Knights Templar Lodge of Coos Bay. Survivors 


are his wife, son and daughter. 


Convention Calendar 


Massachusetts Laundryowners 
Association and New England 
Linen Supply Association 
Equinox House, Manchester, 

Vermont, October 2-5, 1958 


A.L.L.—Young Men's 
Conference 
Sheraton-Gibson Hotel, Cin- 
cinnati, Ohio, October 10-11, 

1958 


Institute of Industrial 
Launderers 
Shoreham Hotel, Washington, 

D. C., October 22-25, 1958 


Indiana Dry Cleaning and 
Laundry Institute 
Severin Hotel, Indianapolis, 


| Indiana, November 13-16, 


1958 


Texas Laundry and 
Drycleaning Association 
Will Rogers Memorial Coli- 
seum, Fort Worth, Texas, Jan- 

uary 15-17, 1959 


Minnesota Institute of 
laundering and Cleaning 
Minneapolis, Minnesota, Janu- 


ary 17-18, 1959 


National Institute of Rug 
Cleaning 
Mark Hopkins Hotel, San 
Francisco, California, January 
17-20, 1959 


Canadian Research institute of 
Launderers & Cleaners 
Hotel London, London, On- 
tario, Canada, January 25-26, 

1959 


South Carolina Association of 
Launderers and Cleaners 
Poinsett Hotel, Greenville, 
South Carolina, January 30-31, 

1959 


American Institute of 

Laundering 

Atlantic City, New 
March 2-4, 1959 


Jersey, 


National Institute of 

Drycleaning 

Atlantic City, New 
March 5-8, 1959 


Jersey, 


Massachusetts Laundry 
Owners Association 
Statler Hotel, Boston, Massa- 

chusetts, April 3-4, 1959 


Diaper Service institute 


of America 
Edgewater Beach Hotel, Chi- 
cago, Illinois, April 12-15, 
1959 


National Association of 
| | A. 
Y 


lencéieacel, 





Managers 
Mayo Hotel, Tulsa, Oklahoma, 
April 23-25. 1959 


STARCHROOM LAUNDRY JOURNAL 











a 





CLASSIFIED DEPARTMENT 





10¢ @ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of some ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the months. Payment should 
accompany all orders. Add cost of 5 words if answers are to come fo a box number to be 
forwarded by us. Rotes ore net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


HELP WANTED 





Modern well-established laundry and drycleaning plant, located in east 
central West Virginia. The only laundry in a town of ten thousand 
population. Real opportunity for younger men interested in a business 
of their own. Terms reasonable. Elkins Laundry and Dry Cleaning, Inc., 
Elkins, West Virginia. 1782-2 


FOR SALE: PROSPEROUS LAUNDRY PLANT. OWNER MUST SELL BE- 
CAUSE OF ILL HEALTH. MOSTLY NEW MACHINERY THROUGHOUT 
PLANT. BUILDING HAS LIVING QUARTERS UPSTAIRS. FOR MORE 
DETAILS, ADDRESS: Box 1865, STARCHROOM LAUNDRY JOURNAL. 





LINEN SUPPLY AND FAMILY PLANT NORTHERN NEW YORK. OWNER 
WISHES TO RETIRE. EXCELLENT OPPORTUNITY FOR AGGRESSIVE 
PARTY. FAST-GROWING AREA. ADDRESS: Box 1866, ert 
LAUNDRY JOURNAL. 


LAUNDRY-drycleaning planit—long established, located in thriving town 
in Massachusetts. Receipts $78,569.36 and increasing. Showing good 
profit. One acre of land. Reasonably priced. (Brokers protected.) Rendlog 
Sales Company, 1780 Broadway, New York 19, N. Y. Tel: PL 7-5345. 1869-2 


Laundry and drycleaning plant in Louisiana. Established twenty-six 
years. Building only two years old, in growing community in oil area, 
also nearly completed U. S. Air Base. Wish to retire. ADDRESS: Box 1884, 
STARCHROOM LAUNDRY JOURNAL. -2 








SITUATIONS WANTED 


Our dollar-stretching customers today are very demanding. Only MAN- 
AGEMENT and LEADERSHIP can reduce costs, increase sales, improve 
production and raise quality standards. A team man with a cost-cutting 
record has an enviable employer-employee relationship record and is 
desirous of a change (permanent connection only). Family man just 
past forty with extensive experience. Works diligently, a detail man who 
can improve your profit picture. ADDRESS: Box 1853, STARCHROOM 
LAUNDRY JOURNAL. 5 





TI silane and supply salesman. Well-known metropolitan 
New York. Former laundry manager. Wil! travel. ADDRESS: Box 1861, 
STARCHROOM LAUNDRY JOURNAL. -5 


Laundry Manager—experienced in all phases, large or small plant. Well 
recommended. Metropolitan New York City area only. ADDRESS: Box 
1882, STARCHROOM LAUNDRY JOURNAL. 5 


MINT, the only licensed and bonded employment agency specializing in 
the placement of personnel in the LAUNDRY and DRYCLEANING indus 
try exclusively, IS now expanding its services nationally. At the head 
of this organization is Mr. A. Mintz, BS, MBA, who has been genera! 
manager, plant manager and chief industrial engineer with some of the 
largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS for 
our services. If you need managers, superintendents, routemen, engi- 
neers or foremen, list your requirements with MINT PERSONNEL SPE- 
CIALISTS, 111 West 42nd Street, New York 36, N. Y. LOngacre 3-0820. 

1812-5 








SALESMEN-DISTRIBUTORS WANTED 
SALESMEN cr DISTRIBUTORS—now calling on laundries, dry cleaners, 


linen suppliers, draper suppliers and allied trades. Here is an oppor- 
tunity to handle a NON-CONFLICTING LINE. We are presently organ- 
izing our sales force to cover the entire U. S. A. You owe it to yourself 
for ADDITIONAL EARNINGS, to inquire about this foolproof service. 
Your reply will be held in strictest confidence. Write to MINT Personne! 
Specialists, 111 West 42nd St., New York 36, N. Y. 1883-14 
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MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want fo increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 
Wanted: Man to take full charge of ‘linen supply and laundry | business 
located in the Southwest. Annual volume in excess of $1,200,000 per 
year. 300 employees. Applicant must be qualified to earn between 
$15,000 and $20,000 per year. Write giving detailed background. AD- 
DRESS: Box 1830, STARCHROOM LAUNDSY JOURNAL. -7 


WANTED IN FLORIDA . . . For a fast- -growing small ‘plant on the West 
Coast a young man whe pitty to join a laundry and drycleaning 
plant for a permanent position. Not so concerned with his experience 
if he is ambitious and willing to dig in, but his personal, business and 
character references must be good foz being steady and dependable 
Give family status and all references in first letter. ADDRESS: Box 1854, 
STARCHROOM LAUNDRY JOURNAL. -7 


Manufacturer ‘desizes an experienced man whe is A-l salesman to > sell 
textile supplies to laundries and drycleaners in the Southwest (exclud- 
ing west Texas, El Paso area). Drawing account against very lucrative 
commission. Here's an excellent opportunity to realize a solid future. 
Effort insures profit. Only a willing, hard-working SALESMAN should 
answer this ad. ADDRESS: Box 1855, STARCHROOM LAUNDRY JOUR- 
NAL. 7 


Production superintendent. Excellent opportunity for experienced man 
to take charge of laundry production in large retail plant in the Midwest. 
Knowledge of drycleaning useful but not essential. ADDRESS: Box 1856, 


STARCHROOM LAUNDRY JOURNAL. -7 


DESIRE AMBITIOUS, SOBER, CAPABLE MAN TO BECOME ACTIVE 
WORKING PARTNER IN A NEWLY REMODELED MEDIUM-SIZED CLEAN- 
ING AND LAUNDRY PLANT. MUST HAVE CAPITAL TO INVEST AND 
EXPERIENCE IN MANAGING AND TRAINING PERSONNEL—A.I.L. 
GRADUATE PREFERRED. REFERENCES AND PICTURE DESIRED. AD- 
DRESS: Box 1801, STARCHROOM LAUNDRY JOURNAL. 7 


Sales manager for family laundry and drycleaning plant operating 26 
routes. Modern plant offering laundry, drycleaning, all specialties. Pro- 
duces good quality. Located Long Island. Generous starting salary. Ex- 
perience and background in laundry and drycleaning field desirable. 
Excellent, steady job in wonderful country surroundings for one who 
qualifies. Write Wesley Springhorn, Sr., Park St., Blue Point, N. Y. 1870-7 


WANTED: Manager for large commercial flatwork plant in Los Angeles 
Must be sales-minded and have experience and knowledge of production 
methods and standards particularly in flatwork and washroom depart- 
ments. Job offers security, opportunity for advancemexi, «excellent pay, 
many fringe benefits. In replying, give resume of experience. All replies 
confidential. Louis Zipperman, Executive Vice-President, Community 
Linen Rental Service, 900 N. La Brea, Los Angeles 38, Calif. 1871-7 


SALES MANAGER—Experienced in ROUTE SALES for long established 
laundry. Salary open. State qualifications. Confidential. Wallach Laundry 
Inc., 330-334 E. 59th St., New York 22, N. Y. 1872-7 


PRODUCTION MANAGER—Substantial family laundry located in a large 
eastern city has opening for a wel] qualified young man to take charge 
of production departments. Applicant should have considerable experi- 
ence managing a large family laundry or linen supply plant and a 
proven record of ability to handle personnel and cut costs. Salary open 
—commensurate with background. Send all details to Box 1881, STARCH- 
ROOM LAUNDRY JOURNAL. 7 








BUSINESS OPPORTUNITY FOR SALE 


Dust-Control Service in Central California. Growing business with good 
future for sales-minded person. Man and wife can net $1,000 per month 
on present volume. Price: $22,500, some terms. ADDRESS: Box 1879, 
STARCHROOM LAUNDRY JOURNAL. -11 
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BUSINESS SERVICE 


PROFESSIONAL NOTICES 





Suits double-breasted made single. $9.95. By mail. Tuxedo transformer 
use two in one. $6.95. Made-to-measure $19.95 outfit $3. Talis, 11 Pleasant 
Street, Worcester, Mass. 1827-10 








MERCHANDISE FOR SALE 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Suilding, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
w g 201-27 





LAUNDRY LISTS—3'/, x 9”—$1.50 per 1,000 in 15,000 lots. White 16 Ib. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
1799-45 


MANUFACTURER SELLING OUT SURPLUS. 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY. SUPPLY LIMITED. L. S. SUPPLY COM- 
1800-45 


PANY, 211-57 18th Avenue, BAYSIDE 60, NEW YORK. 



















THE 


MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipmentsC.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 
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CONSULTANTS 


Surveys of complete plants, of single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases i luding thods, i tives, layouts, produc- 
tion controls, h hemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT COMBATANTS. 745 Fifth Avenue, New York 22, 
N. Y. Tel: Eldorado 5-1353. 1612-25 

















SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing, Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 











REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IKONERS; GEARS ALL SIZES. Expert service 


men. full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











CARDING WIRE 


CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 











POWER PLANT EQUIPMENT FOR SALE 


84” x 216” PATTERSON-KELLEY ASME and PENNSYLVANIA CODE 
WATER HEATER TANK WITH 2 HEATING ELEMENTS. Capable of fur- 
nishing 7500 gallons hot water per hour.BREADY WASTE WATER HEAT 
RECLAIMER, having 6 sections of reclaimer units 6” in diameter by 18’ 
long. IN EXCELLENT MECHANICAL CONDITION. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1734-36 





For quick disposal: One Lucey 85 hp. firebox tubular boiler, 60” diam- 
eter x 19'2” long—9’3"-diameter tubes, 250-pound working pressure. 
Fully equipped. ADDRESS: Box 1873, STARCHROOM LAUNDRY JOUR- 
NAL. -36 








MACHINERY WANTED 


CASH PAID FOR YOUR SURPLUS LAUNDRY AND DRYCLEANING a? 
Comany. ARSON: Sox 1878, STARCHROOM LAUNDRY JOURNAL. 





WANTED, MONEL METAL WASHER, al! sizes, and any other andre 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 


Six- and eight-roll IRONERS. All makes and sizes; 54”, 50” and 48” 
Notrux extractors; eight- and six-roll American or Troy ironers. Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 

Ss 








MACHINERY FOR SALE 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 








20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 





UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 





30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 
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MACHINERY FOR SALE (Cont'd) 





TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 








CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 





8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 





AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 





48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y, 597-4 





40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 





MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 





60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU lL dry Machinery Co., 313 Ten Eyck Street, 
Brooklyr: 6, N. Y. 9014-4 








48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 





24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 





AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU | dry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 








HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 
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PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 





MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
mY. 647-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 





Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6664-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 4755-4 





2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 





PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





Leef Leggers and Pocketeers. Equal to new. Cummings-Landau Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1536-4 





PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 





American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 





Hoffman model XC05, XC056 and XW12 presses, Cissell puffers, Cissell, 
cuff cleaners and sleeve finishers. Real values. Cummings-Landau Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1539-4 





ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 





AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition, TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Eight-roll 120” TROY IRONER, streamline rebuilt, TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1805-4 
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MACHINERY FOR SALE (Cont'd) 





Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 





One—PIL-O-BAR like new—bargain. TALLEY LAUNDRY + MACHINERY 
COMPANY, Greensboro, N. C. 1807-4 








PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 





42 x 64 AMERICAN 2-pocket, 2-door stainless-steel] washers—rebuilt. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1809-4 





Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 





42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 


— shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
1611-4 





Four Hydraxtors in perfect condition, now in use, can be seen in opera- 
tion. Reasonably priced. Crib-Diaper Service, 101-51 101st Street, Ozone 
Park, N. Y. Virginia 46-6000. Mr. Kaye. 1822-4 





One American 6-roll 120” ironer. Can be seen in operation. Real bargain. 


GARDNER MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAR- 
OLINA. 1837-4 





Two American 2-roll 100” return-type ironers. GARDNER MACHINERY 
CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA. 1838-4 





One new Troy 4-roll 120” ironer. Less than half factory cost. GARDNER 
MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA. 
1839-4 








Two iiescshens S-roll, pes cylinder 16 x 100, 2-girl ironers. GARDNER 
MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA. 
1840-4 





One Watts Super 36 x 120 2-cylinder ironer. A real production ironer. 


GARDNER MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAR- 
OLINA. 1841-4 








One Troy Trojan stainless-steel 42 x 96 3-pocket washer. 220/440 volt. 
GARDNER MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAR- 
OLINA. 1842-4 


One Troy idee stainless-steel 42 x 72 2- sania washer, GARDNER MA- 
CHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA 1843-4 








Ten new Troy stainless-steel 30 x 30 motor-driven, single-pocket, 60# 
capacity washers, Less than half original price, GARDNER MACHINERY 
CORP., CHARLOTTE, NORTH CAROLINA. 1844-4 





Four Hoffman 42 x 96 3-pocket Monel washers. Motor-driven. GARDNER 
MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA. 


1845-4 








One American Cascade 3- sponhet 42 x 96 motor-driven Monel washer. Not 


very old. GARDNER MACHINERY CORP., BOX 10001, CHARLOTTE, 
NORTH CAROLINA. 1846-4 





One American Cascade 36 x 54 motor-driven Monel washer. GARDNER 


MACHINERY CORP., BOX 10001, CHARLOTTE, NORTH CAROLINA. 


1847-4 





Two CHICAGO 110” RETURN IRONERS 1954 and 1955 excellent condi- 
tion $1,500 each, PROSPERITY THREE-GIRL SHIRT UNIT with automatic 
folder, operating $3,000; Two PROSPERITY 25 Ib, WASHERS with semi- 
automatic controls $450 each. LAKESHORE Dry Cleaning and Laundry 
Co., Inc., South Park Avenue, Lakewood, New Jersey. 1859-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND “’V’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120’ MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 





AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE. IN NEW-MACHINE CONDI- 


TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. ¥. 1729-4 





PROSPERITY 51” wearing armel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 
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AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHZRS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 2 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 





PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 





LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 
1739-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 





HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 








40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


IMPERIAL CLEANING MACHINERY COMPANY, i121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8- and 6-roll ironer,; American Cascade 42 x 84, also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers, Pellerin- 
Milnor automatic washers, Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver, Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N, Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—1i40F unit—60 lb. automatic unit—10 lb. Columbia unit. 


1723-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 


ment from several modern plants. Prices reasonable, with terms. Request 


availability list without obligation. 1724-4 





IMPERIAL CLEANING MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 


reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 


FOR SALE: One 72” PURKETT cold Shakeout Tumbler, $500. One Mode! 
FM HYDRAXTOR, $3,000. Lane’s Laundry, 814 W. Market St., Greens- 


boro, N. C. 1874-4 


1 UNIPRESS CABINET SHIRT UNIT COMPLETE WITH THE EXCEPTION 
OF FOLDER, TWO YEARS OLD. 1 UNIT WASH 100-pound AUTOMATIC 
WASHER-EXTRACTOR STILL IN ORIGINAL CRATE, BRAND-NEW. Plan! 
quitting business. ADDRESS: Box 1875, STARCHROOM LAUNDRY JOUR- 
NAL. -4 


Late model Underwood (Elliott Fisher) bookkeeping machine. Original 
cost $3,500. Bargain at $650 cash. ADDRESS: Box 1874, STARCHROOM 
LAUNDRY JOURNAL. 4 


25-POUND COOK WASHER, 18-INCH TROY EXTRACTORS, 20-INCH 
BOCK EXTRACTORS, PICK INSTANTANEOUS HEATER, PROSPERITY 
YORE PRESSES, TWIN CISSELL GAS-FIRED TUMBLER. S. Biel, 25-27 W. 
23rd St., Bayonne, N. J. Tel: FE 9-6161 1877-4 


5S Huebsch or American Zone-Air aoa tumblers. AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -< 


For Sale: Four (4) used American Airway dryers size No, 10, 2 compart: 


ment, 220 volt, 3 phase, 60 cycle motors. Excellent condition. Good buy. 
W. T. Rife & Company, 740 Sixth St. West, Huntington, West Va. 1880-4 
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MR. MANUFACTURER: 


NEXT MONTH . . . 


The 


1958 GUIDEBOOK 


with the stories of the 


SIX TOP WINNERS 


in the 


PARADE OF PROGRESS 
COMPETITION 


STARTING 
IN NOVEMBER . . . 


MORE STORIES 








MORE WINNERS! 


In issue after issue, 
Honor Winners—in 


family plants, institu- 
tional laundries, in linen 


and diaper supply— 


tell how they've 


increased sales or 
improved production 


IT'S ALL PART OF 


THE JOURNAL'S 
CONTINUING 


PARADE! 











peduertisens in This Josue 


L 

Ludell Manufacturing Co. . 58 
M 

Martens Chemical Corp... 66 


Mazzolla Spiroll SalesCorp. 19 
Minnesota Mining & Manu- 


facturing Co. ........ 47 
| 
National Combustion Co. . 56 
National Marking Machine 
Cel ee 0 eae Oo bese 61 
° 
Olin Mathieson Chemical 
Cia sh so eres we Ke 67 
Pp 
Pantex Manufacturing 

CO ow 0. oa: ate nae wae 33 
Patterson-Kelley Co., Inc. 

ES ateneths @: ibn atieiaeas= 53 
Pinnacle Products Corp... 66 
Peendik, Mi, | +00 e VG oss 27 
Pocono Fabricators Inc. .. 57 
Procter & Gamble .. 2nd Cover 
Prosperity Co., The ... 15, 17 

R 
Raybestos-Manhattan, Inc., 
Revolite Division ..... 16 
s 
Sees Ga ees a5 « Sle-w-e- 55 
Sebthe bene. XG. wee veeee 48 
Starchroom Laundry 

Squme bk a0:0's 20-21, 68 
Staley Manufacturing Co., 

ee ae 42-43 
Strong, Carlisie & 

Hammond .......... 59 

U 
Unipress Co., Inc., The... 23 
Ww 


Wilson Chemical Co., A. lL. 25 
Wyandotte Chemicals 
ee) SR 35 


Zeidler Manufacturing Co. 46 








Antistatic info Needed 
To the Editor: 


Is there a chemical available that 
can be used in the fina) rinse to inhibit 
electrostatic buildup in Acrilan and 
other synthetic blankets? This would 


be for commercial use for hotels and 


hospitals. 
Davin LIEBERMAN 


Superior Linen Company, Inc. 
New York City 


The names of several antistatic 
agents have been forwarded to Mr. 
Lieberman.—Eprtor 


New President’s Aims 


To the Editor: 

Thanks very much for your recent 
telegram of congratulations on my 
election to the presidency of the Insti- 
tute. 

I appreciate very much the good 
work you and all the other trade jour- 
nal editors are doing in the best in- 
terest of our industry. 

My main objective during my year 
in office is to get the National Public 
Relations Program well established 
and } am counting on the support ot 
you and the other editors in this effort. 

Joun L. Strick 
Slick’s Family Washing Company 
Fort Wayne, Ind. 


From the Spanish 
To the Editor: 

My husband and I are very thank- 
fu) to vou for the nice letter we re- 
ceived and your idea to prepare a 
Certificate of Honor in Spanish. Here 
I have made the translation and I 
hope it is a)) right. 

Mrs. ANNEKE BuRK 
Lavanderia Lav-O-Mat 
Caracas, Venezuela 


We thought it would be appropriate 


to have the Burks’ Parade of Progress 
award prepared in such a way that it 


could be read by their customers. 
—EDpITor 


it’s a Small World 


To the Editor: 

Having an interested look, as I usu- 
ally do, at your “Rhapsody in Bellew” 
page in July’s Srarcuroom, I was in- 





trigued to see Lou Bellew’s sketch 
and comment regarding the mirror ar- 
rangement for viewing the back of 
the shirt from the operator's position 
on the cabinet body press as used at 
the Desert Laundry, Palm Springs. 

Please don’t think that I’m claim- 
ing copyright or anything like that but 
I thought you might like to know as a 
matter of interest that I fitted exactly 
the same thing to my cabinet press 
back in April of this year. 

1 only comment on it to give an 
airing as to just how small the world 
really is and perhaps to wonder how 
original one has to be to be original? 

C, E. Newman 
Sussex Laundry Ltd. 


London, England 


Cheers From Chicago 
To the Editor: 

We have received a news release 
indicating that the Washington Laun- 
dry in Evanston is the first prize win- 
ner in the Srancuroom “Parade of 
Progress Contest.” We are happy to 
learn that a p)ant in our metropolitan 
area has been selected for this honor. 
Bil) Katz has done an excellent job 
in Evanston and apparently was able 
to put it down in writing. 

We are highly in accord with this 
type of contest and we look forward 
to the publication of the winning 
entries. 

RALPH PETTIBONE 
Executive Secretary 
Chicago Laundry Owners Association 


Chicago, Ill. 


The Line Is Busy 
To the Editor: 

Paul Neuman of the Troy Laundry 
called me today regarding an article 
in your July issue of STARCHROOM 


Launpry Journar, which contained 





Let's Hear From You . .. 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 


Starchroom Laundry Journal 
305 East 45th Street 


New York 17, N, Y, 











an article on Troy Laundry’s newly 
installed telephone system, 

Being in the telephone business, 
and particularly interested in the in- 
stallation, I would like very much to 
get a copy of your magazine for July. 
If copy is available, please bill me. 

H. E, Goucu 
Seattle, Wash. 


In the Swim 


To the Editor: 

i would appreciate your assistance 
and suggestions with the following 
problem: 

Our schools have built a new swim- 
ming pool, and I have been asked to 
supply the towels and bathing suits 
for the students. There will be ap- 
proximately 500 students using the 
pool, five days per week, which adds 
up to 2,500 per week; and [ will have 
to supply around 250 girls’ bathing 
suits. 

I would like to know where to pur- 
chase the suits for the girls, how many 
towels would I have to purchase to 
satisfactorily have enough to take care 
of all the students, where do I pur- 
chase these towels? 

B. H. 
Michigan 


The information is being forwarded. 


—Eprror 


Needs Starchroom 


To the Editor: 

My brother manages the largest 
cleaning and Iaundry chain in Austria. 
They are buying used equipment. 
Send your magazine. 

WILLIAM STEINER 
Washington, D. C. 


No-lron Query 


To the Editor: 

Since wash-and-wear shirts require 
so little finishing, why don’t laundry- 
men cut their shirt prices by 10 cents 
as a means of getting this business out 
of the homes? 

S. Z. 
New York, N, Y. 

We don't know how to finish a shirt 

just a little bit, unless you use hand 


touch-up, Then production would suf- 
fer and costs would rise —Eprror 
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Hou the tLELEN Central Supply System 
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Wastetul conditions 


mean higher costs 
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Compactness and 
cleanliness with 


the Ellis System 


Here are some before and alter pictures that show 
the big change in plant “housekeeping” when 


Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 


Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 


automatic controls including the Ellis Central 
Supply System. 
Instead of the messy back-room storage, all the 


washing supplies are now delivered from sanifary 
tanks direct to the individual washers, automati- 


cally metered and timed fo the required formula. 
No more wasted supplies nor costly cleanup time 
—washers are serviced accurately and faster— 
loaded and unloaded in record time—lower oper- 


ating and maintenance costs—greater capacity in 
minimum space—work always uniform—and a 


big saving in man-hours. 


These are real proven economies that 


show up on your profit sheet 


RIERCG 
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Cir NA Trad CHICAGO ETE ara 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 























UNTIL THE ¥ 1S DONE 


ESCOLLOID’S colloidal action holds dirt in suspension 
as long as it needs to be suspended . . . the way an 
electromagnet holds scrap metal. ESCOLLOID pulls the 
heaviest soil out of the load . . . keeps it suspended 

to prevent redeposition ... and “drops” it with the dump 
water when the washing job is done. 

An ESCOLLOID break gets the dirt out and keeps it out. 
Try ESCOLLOID for quicker, more complete soil removal. 





| Ww CHEMICAL COMPANY 
7016 Euclid Ave. * Cleveland 3, Ohio 


Your Cowles Technical 
Man will beglad to help 
set up a maintain 
easier, faster, safer for- 
mulas with ESCOL- 
LOID. Call him today 
through your Cowles 
Dealer or write us. 





